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Betson & Crompton present 





Clown Around 

combines the appeal 

of a Crompton game 

with an exciting rapid 

fire coin “shooter’ The player 
aims the chute, pulls back the 
plunger, and fires the quarter 
or token towards a target. If they miss 

the big points, they can still push coins over 
the edge - for an additional chance to 

win. Operator adjustable awards - 

tickets or tokens with the 

ticket every play option 

also available. Clown 

Around is fully 4 
metered, has a ye 

tilt alarm and > | 

offers true 

player - 

Skill. 


Redemption games BETSON ENTERPRISES 


have lasting appeal— VAC a aan 
so buy products 303 PATERSON PLANK RD., CARLSTADT. N.J. 07072-2307 


IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
that are built to last FAX (201) 438-4837 


| > OREGON LOTTERY EXCLUDES OPERATORS...On 


Nov. 25, the Oregon Lottery Commission unanimously voted to ex- 
clude coin machine operators and distributors from its video lottery 
program, which is projected to begin on March 30. It brings to an 
end a bitter controversy over legislative intent regarding video lot- 
tery implementation. (For more information and local operator com- 
ments, see this issue’s “News” section.) 


The Oregon Lottery has selected Nevada-based International Game 
Technology to supply the central-site computer system for its video 
lottery program. The system will be on-line, with constant commu- 
nication between video lottery terminals and the central computer. 


The lottery will lease video lottery terminals from manufacturers. 
Seven manufacturers submitted bids to supply terminals; the for- 
mal contract awards will be made in mid-January. According to Gary 
Williams of the Oregon Lottery, ‘‘If retailers (locations) have appli- 
cations in by Jan. 21 and pass the disclosure checks, they will be 
approved for operation by March 30. This applies to everyone in the 
state; there is no allocation formula.’ 


SOUTH DAKOTA TAKES BIGGER SLICE... The seven- 
member South Dakota Lottery Commission has again voted to raise 
the percentage of video lottery proceeds for the state from 25 to 35 
percent as of Jan. 16, 1992. The lottery started at 22.5 percent in 
October 1989 when video lottery began; the law provided for a range 
of from 15 to 35 percent. This is the second rate increase in South 
Dakota—it jumped from 22.5 to 25 percent on Jan. 1, 1991. 


AMOA-FLORIDA ELECTS OFFICERS... The recently 
formed AMOA-Florida has elected the following charter officers: Jules 
Ross of Grand Prix Arcade, president; Marion Paul of Walkin’ Charlie’s, 
vice president; and Bob Sciarrino of Gulfside Vending, secretary/ 
treasurer. 


For more information on the association, contact association coor- 
dinator Tammy Menzel at (904) 878-3134. 


JUKEBOX FEES REDUCED FOR ’92... Jukebox oper- 


ators will pay reduced license fees in 1992 because they've exceeded 
the revenue benchmark for 1991. It’s the second year in a row that 
this has been accomplished, according to a joint statement by AMOA 
and ASCAP, BMI, and SESAC, the three U.S. performing rights 
societies. 


The fees have only been lowered a dollar from last year in each’ 
category; still, a savings is a savings. Instead of paying $272 for their 
first jukebox, operators will pay $271 in 1992. Jukeboxes two through 
10 carry a $51 fee; over 11 costs $44. 


The Jukebox License Office, which administers the jukebox license 
agreement, will mail the new rate schedule this month to all opera- 
tors who obtained license agreements during 1991. For more infor- 
mation or license registration material, operators should contact the 
JLO, 1740 Broadway, 2nd floor, New York, NY 10019-4135; (800) 
955-JUKE or (212) 581-0190. 


NORTHEAST DISTRIBUTOR UPDATE... Mondial Dis- 
tributing Inc. officially opened its New England office in Norwood, 
Mass., on Nov. 22. It carries the the same coin-op equipment lines 
that are handled at Mondial’s offices in Philadelphia, Pittsburgh, 
and Springfield, N.J. 


Mike Publicover is branch manager of the New England office, lo- 
cated at 342 Vanderbilt Ave., Norwood, MA 02062. The phone and 
FAX numbers are (617) 769-9966 and (617) 769-0866, respectively. 


In other New England distributor news, New England Coin-Op has 
decided not to relocate to the former site of Rowe-Dedham in Ded- 
ham, Mass. It will remain at its current site in Norwood—232 Van- 
derbilt Ave. And R.H. Belam, which had announced a few months 
ago its intention to open an office in Dedham, has chosen to take 
a wait-and-see posture, says Belam’s Vic Haim. The company will 
wait until the spring to make a final decision. 


> PINBALL HAPPENINGS IN BIG APPLE...Some 500 


pinball afficionados from the Northeast, California, England, and } 
Germany are expected to take part in the Second Annual Interna- 
tional Professional Amateur Pinball Association (PAPA) Champion- 
ships, which takes place Feb. 1-2 in New York City. The celebrity 
guests will include New York Mets manager Jeff Torberg and mem- 
bers of the New York Giants. 


The event, which has added AAMA and Alpha-Omega Amusements 
as co-sponsors, boasts a top prize of $1,500 and atrip to the 1992 
Pinball Expo in Chicago. Champions will be crowned in Men’s, Wom- } 
en’s, and Under-16 divisions. All proceeds will be donated to the 
Tomorrow’s Children Fund and benefit the Cancer Care Unit at the 
Hackensack (N.J.) Medical Center. 


A party will oe thrown after the finals at the Lone Star Roadhouse ] 
and include music by the World Famous Blue Jays and a lavish Tex- } 
Mex buffet. All this can be had for a tax-deductible entry fee of $10. 


“As pinball continues to grow in popularity, there is a real demand | 
for structured play,’ said Steve Epstein, owner of The Broadway Arcade | 
and PAPA president/founder. “Players need to know how good they | 
are. The leagues and events like the PAPA Championships provide 
both a competitive framework and a lot of fun.’ 


For more information on the tournament, contact Epstein at (212) 
247-3725. | 


NEW GAMES SHIPPING. . . A flurry of new equipment is com- 
ing to market this month. Look for the Bar Brain, a 25-game-capacity 
countertop with 9” monitor from U.S. Games; the cabinet is all-steel 
with woodgrain sides. Konami debuts Turtles //, a sequel to the half-shell | 
hero saga, available in kit or dedicated form. Star Mfg. introduces 
Beat the Pro, a tournament golf machine that vends golf balls to 
winners. Jaleco gears up for the dedicated video BO.T.S.S., a planetary 
battle game featuring enemy warbots. SNK brings the fighting-themed 
Fatal Fury to market and Williams’ new pinball Hurricane gets full 
distribution. More details on these and other products will appear 
in February’s ‘‘What’s New.’ 


JAROCKI OUT OF RETIREMENT... The coin-op indus- 
try has been part of Stan Jarocki’s life for many years, which makes 
it no surprise that his four-month retirement has come to an end. | 
He’s been named vice president of corporate planning for Ameri- | 
can Laser Games, the company that introduced Mad Dog McCree | 
and Who Shot Johnny Rock? with Betson Enterprises. 


Jarocki, based at the company’s headquarters in Albuquerque, N.M.., 
will be involved in marketing and game planning, among other things. 


COIN-OP CHANGES... Doug Wilson has left the sales force 
at Mondial Distributing in Pittsburgh. There was no word as to his 
future plans. Also, Coin Controls’ Ellen Evans has departed to join 
General Binding Corp. in Northbrook, Ill. We wish them both well. 


NORTHEAST REGIONAL PLANS SET...The 1992 
Northeast Regional, a joint show staged by AMOA-NJ, AMOA-NY, 
and the New York State Coin Machine Association, willbe held May } 
22-24 in Tarrytown, NY. Betson Enterprises’ Joe Cirillo will be honored 
as the ‘Man of the Year’’ at a banquet on the 23rd. 


The expanded seminar program will feature Randy Fromm, who 
will conduct a three-day technical seminar at no cost to any mem- | 
ber of the three sponsoring associations (or their employees). Spousal 
and family programs, including tours of local historical sites, are also 
being planned. 


Exhibitors will have the chance to show product in their hotel rooms | 
(located in one section of the hotel), thereby reducing the cost of | 
exhibit space. Larger conference rooms will also be set aside for | 
exhibits. 


Call show executive director Karen Nagel or Frank Seninsky at AMOA- 
NJ, (908) 287-4990, for more information. The FAX is (908) 287-3079. 
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YOUR INCOME AND PROFITS 


Has these unique and exclusive features: 

$ Fits industry standard mounting dimensions 

$ Capacity—Over 1000 bills, plus coins. 

$ All money is secure in lower metal cash vault 

$ Custom harness, or meter also available. 

$ Door with Mars VFM-2 ($1 & $5)... . . Item No. 40-0356-00 


$ Door with Mars VFM-4 ($1, $5, 
i GuheOliee oi tia. 6's 50 250: s 4:6. 6.6» «ltem No. 40-0357-00 


$ Door without validator............Item No. 40-0355 


O.E.M. Inquires invited 


Write or call for literature and prices! 


Happ CONTROLS, inc. 


106 Garlisch « Elk Grove, Illinois 60007 
Phone: 708-593-6130; FAX: 708-593-6137 


CALL FOR FREE CATALOG 
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Who did this? 


The answer seemed so simple. At first. 


It was an accident. This DataPrint 2000™ — our — 


hand-held computer printer used to electronically 
collect information from NSM jukeboxes — fell 
out the door and under the wheels of a 2% ton 
truck. The routeman’s truck. 


The company owner bought a replacement 
DataPrint™ Run overs by 2% ton trucks our 
warranty does not cover. 


In the process of ordering a new one, the 
owner offered as to how this DataPrint 
caused his collections to soar. 
21%2% the first week. Just short of 
23%, the next. 


Then the accident. Zl 


Now . . . our DataPrint does_. 
increase jukebox income. 
No doubt about it. 

It does it by reducing «=~ 
collection time. By immedi- 
ately telling operators — 
exactly what music to update. 
By providing totally accurate 
financial reporting, And by. — 
speeding up the process of settling: 
accounts with location owners. 


All to say, DataPrint‘can — over a period of 
months — “eek out” an easy 5% improvement 
to the bottom line, sometimes even 10%. 


But over 20%? Starting the first week? And all 
of those time-and-accuracy-type efficiencies, 
somehow, turning up directly in the cashbox? 
We suggested the owner talk to his routeman a 
little further about the phenomenal increases our 
DataPrint inspired in cashbox collections. God 
knows, wed love to tell NSM jukebox operators 
that all they have to do is buy one of these and 
their cashboxes will be over 20% fatter in a 
week. 


But the owner was already way ahead of us. 


~ And, as it turns out, the route 
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a “more lucrative position” elsewhere and was 
declining further interviews. 


Truth is, this DataPrint was murdered. It couldn't 

lie about what collections were . . . and there's 

no way the routeman could make it lie. So it had 

to die. Near as we can figure it, the DataPrint 

was. causing maybe a quarter of the increase .. . 

the jukeboxes had been earning the 
rest all along. 


We're not suggesting that you 
buy a DataPrint to prevent 
theft. And we're certainly 
2 not suggesting that 
F » routemen aren't usually 
' honest. What we are 
Suggesting is that, 
| if you operate NSM 
) “jukeboxes, you try applying 
= the efficiencies of technology 
that our DataPrint can bring you. 
These efficiencies are the operator's 
greatest and most certain opportunity 
for increased profits in the 90's. It’s also 
comforting to know that — by removing the 
possibility for human accounting errors, inten- 
tional or not — you'll always know what your 
jukeboxes are really earning. 


If you don't currently operate NSM jukeboxes, 
why not try one? All of today’s NSM’'s are 
equipped with DataPrint computer information 
ports, among other advanced technology 
features, to increase efficiency and earnings. 
Maybe that doesn’t mean much to you 
now... but, remember, you'll be living 
with the jukeboxes you buy today 
for 10 years or more. 


And, yes, DataPrints can last that long, 
too. Just keep them out from under 
22 ton trucks. 


For full information on the NSM HyperBeam line and the name of the NSM Distributor nearest you, contact: 


The Performance Machine 
5207 North Rose Street, Chicago, Illinois 60656 


Phone: 312-992-2280 Fax: 312-992-2289 


© Copyright, 1991, NSM-America, Chicago, Illinois 
™ DataPrint, DataPrint 2000, and HyperBeam are trademarks of NSM — Bingen, Germany & Chicago, Illinois. 
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“Quality is Our Family Tradition’ 








TOKENS 


800-227-5813 





Quality control personnel at Hoffman & Hoffman 

checking diameter of token with micrometer 

e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
Standards. 


e We match Old World crafts- 
manship with advanced 
technology. 


e Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 


@ You can buy the best 
tokens for less. Check 
Our prices and see. 


HOFFMAN & HOFFMAN 


P.0. Box 896, Carmel, CA 93921 
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dialing “‘c’’ for coin-op competition 
Ever since the 1991 AMOA Government Affairs Conference the ‘‘telco 
issue’ has been a prime concern in coin-op circles. What’s the real 
threat posed by the powerful regional Bell phone companies? Ten- 
nesee’s Bill Stone and Rep. Jim Cooper (D-Tenn.) provide the 
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Video Gaming Outlook: 
a heart-to-heart with Bob Williams 
Little did we all realize the impact of South Dakota’s benchmark video 
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Buy-ins for continued play, new 
weapons and repairs. 
Dazzling graphics guaranteed 


to draw crowds! Actual screen 
from the game shown here. 








ee POLL 





Buying the right game can be a ‘‘make-or-break’’ 
on operator evaluations and is designed to provide information needed to make prudent game pur- 


chases. The longevity points indicate a game's staying power. 
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Terminator 2 
Street Fighter Il 
Terminator 2 
Captain America 
Super High Impact 
Race Drivin’ 

Steel Talons 

Fun House 

The Machine 
Road Riot 


WWE Wrestle Fest 


Final Lap II 
Mad Dog McCree 


Race Drivin’ Panorama 


Final Lap 

Hard Drivin’ 
Sunset Riders 
Party Zone 
Gilligan’s Island 


Super Baseball 2020 
High Impact Football 


Four Trax 
Hurricane 
Double Axle 
Off The Wall 


ALLEY BOWLERS 


1, 
a. 
3. 


Skee-Ball (SkeeBal/) 
Smartball (Smart) 
Super Bowl (/mag. Leis.) 


SPORTS GAMES 


SRa eve eh > 


Putting Challenge (/CE) 
UB-QB (Nat’/ Sports) 
Slugfest (Williams) 
Shoot To Win (Smart) 
Hoop Shot (Doyle) 
Pop-A-Shot (Pop-A-Shot) 
Batter Up! (Doyle) 
BullPen (Doyle) 

Champ. Basketball 
(Grayhound) 


SINGLE COIN PUSHERS 


Is 


Klondike (Betson) 


SINGLE CRANES 


PSY > 


PLAY METER 


Kramer Krane (Kramer) 
Clean Sweep (Smart) 
Action Claw (Betson) 
Jumbo Crane (Grayhound) 
Skill Crane (Grayhound) 


VIDEO & PINBALL COMBINED 


MFG. 


(Williams) 
(Capcom) 
(Midway) 
(Data East) 
(Midway) 
(Atari) 
(Atar/) 
(Williams) 
(Williams) 
(Atari) 

(Am Technos) 
(Namco) 
(Betson) 


(Atari) 


(Atari) 
(Atari) 
(Konam/) 
(Bally) 
(Bally) 
(SNK) 
(Midway) 
(Atari) 
(Williams) 
(Taito) 
(Atari) 


POINT 
VALUE 


7.40 
5.75 
4.50 


7.59 
ate 
6.86 


6.09 
8.70 
5.50 
9.50 
5.17 


5.50 


7.67 
f20 
6.88 
6.83 
6.73 
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POINT 
VALUE 


9.11 
9.08 
9.00 
8.88 
8.29 
8.17 
8.12 
8.10 
8.07 
8.00 
7.98 
7.83 
7.53 
7.50 
7.48 
7.47 
7.46 
7.43 
7.40 
7.36 
£33 
7.33 
7.33 
7.30 


REDEMPTION 


SINGLE CRANES (cont.) 
6. Top Choice (Betson) 
7. Big Choice (Betson) 
8. Tiger Paw (Drews) 
9. Hollywood (Hollywood) 
10. Challenger (Wed./Led.) 


JR. BASKETBALL 


1. Jr. All American (CC/) 
2. Bozo (Design Plus) 


3. Shoot To Win Jr. (Smart) 


4. Lil Hoop Shot (Doyle) 
ROLL DOWNS 


1. Clown Rolldown (BayTek) 


2. Poker Roll (Coasta/) 


3. Fielders Choicer (BayTek) 


4. Quackers (Seidel) 


NOVELTY 
1. Hop-A-Tic-Tac-Toe 
(Data East) 


Beat the Clock (Betson) 
Fire Fighter (CC/) 


ah 


Wacky Gator (Data East) 
Cosmo Gang (Data East) 


POINT 
VALUE 


6.67 
6.13 
6.00 
5.23 
5.00 


6.67 
6.43 
6.33 
4.00 


6.67 
5.33 
4.67 
4.33 


8.00 


7.44 
7.08 
7.00 
7.00 


MONTHS 
ON 
CHART 


6 
10 
3 
3 
4 
15 
4 
12 
8 
5 
So 
11 
9 
7 
32 
33 
3 
3 
7 
4 
12 


NOVELTY (cont.) 


6. 


Pop-A-Ball (Coasta/) 

Toss Em (CC/) 

Knock Down (Meltec) 
Whac-A-Mole (Bob's Space) 
Skee Toss B.C. 
(Betson/Skee-Ball) 


. Rock-N-Bowl (Bromley) 


Bozo Prize (Yankee) 
Can Alley (Bob's Space) 
Ghost Town (Bromley) 
Five Card Draw (CC/) 
Reel Poker (Betson) 
Pot-O-Gold (Leprechaun) 
TMNT Pizza (Capcom) 
Big Mouth (Meltec) 
Boom Bai! (Meltec) 


. Dump the Ump (Doyle) 
. Shoot Out (Meltec) 


Four by Four (Exidy) 


. Dyno Bop (Grand) 
. Gumball Rally (Atar/) 


Pig Racing (CC/) 


. Bowler Roller (Bob's Sp.) 
. Shuttle Launch (Lazer- Tron) 


Roosta Shoota (Coasta/) 


proposition for the operator. This chart is based 


MONTHS 


IN 


TOP 10 


6 
10 





enn POLL 


VIDEO KITS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 


. Street Fighter Il (Capcom) 9.08 544 . Pit-Fighter (Atari) 6.36 546 

. WWF Wrestle Fest 7.98 263 . King Of Dragons (Romstar) 6.36 9 
(Am. Technos) . Gun Force (/rem) 6.18 68 

. Super Baseball 2020 (SNK) 7.36 131 . Trog (Midway) 6.17 56 

. High Impact Football 7.33 480 . Strike Force (Midway) OF 
(Midway) . Tetris (Atari) 5,02 

. Off The Wall (Atari) LAF 47 . WWF Super Stars (Am. 5.79 

. Spider-Man (Sega) 7.00 60 Technos) 

. Eightman (SNK) 6.94 35 . Capcom Bowling (Capcom) 5.68 

. King Of The Monsters(SNAK) 6.83 181 . Carrier Airwing (Capcom) 5.67 

. Clutch Hitter (Sega) 6.75 329 . Ninja Combat (SNA) 5.65 

. Final Fight (Capcom) 6.73 971 . Hydra (Atari) 5.61 

. Track-Pak (Leland) 6.65 436 . Cyberlip (SNK) 5.61 

. Sengoku (SNK) 6.63 173 . Hit The Ice (Midway) 5.54 

. Crossed Swords (SN&) 6.61 74 . Rampart (Atar/) 5.52 

. Burning Fight (SNA) 6.58 150 . Blood Bros. (Fabtek) 5.50 

. Turbo Out Run (Sega) 6.52 990 . Magic Sword (Capcom) 5.46 

. Cyberball 2072 (Atari) 6.45 508 . Atomic Punk (/rem) 5.38 

. Rai Den (Fabtek) 6.42 517 . Baseball Stars (SNK) 5.32 


VIDEO DEDICATED 


POINT LONGEVITY POINT LONGEVITY 
VALUE POINTS GAME VALUE POINTS 


. Terminator 2 (Midway) 9.00 167 . Mad Dog McCree(Betson) 7.53 298 
2. Captain America 8.88 167 . Race Drivin’ Panorama 7.80 304 

(Data East) (Atari) 

. Super High Impact 8.29 174 . Final Lap (Atar/) 7.48 1,265 
(Midway) . Hard Drivin’ (Atar/) 7.47 

. Race Drivin’ (Atari) 8.17 774 . Sunset Riders (Konami) 

. Steel Talons (Atari) 8.12 211 . Four Trax (Atar/) 

. Road Riot (Atari) 8.00 270 . Double Axle (Taito) 

. Final Lap Il (Namco) 7.83 B15 . Dragon’s Lair || (Le/and) 


PINBALLS 


POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
Terminator 2 (Williams) 9.11 343 . Earthshaker (Williams) 6.91 1,256 
Fun House (Williams) 8.10 622 . Turtles (Data East) 6.91 
The Machine (Williams) 8.07 399 . Elvira (Midway) 6.68 
Party Zone (Bally) 7.43 132 . Batman (Data East) 6.68 
Gilligan’s Island (Bally) 7.40 . Cyclone (Williams) 6.44 
Hurricane (Williams) 7.33 38 . Dr. Dude (Bally) 6.44 
Whirlwind (Williams) 7.40 895 . Diner (Williams) 6.43 
Star Trek (Data East) 7.00 30 
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* New or reappearing games. 
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t has been just one month since parallel 

boards have been legal to operate. 
One month doesn’t seem like such a long 
time, but in that time there have been a 
number of seizures of copied boards trying 
to make their way into the country. 

The significance of this should not go un- 
noticed by anyone in the coin-op industry. 
Copied boards are not parallel boards. 
There is a huge difference: parallel boards 
are legal, copied boards are illegal. They 
always have been and always will be. 

A parallel board is sometimes called an 
original board because the parent com- 
pany in Japan manufactured it, generally 
for use overseas. In the long run, buying 
one of these boards benefits that company 
and research and development can 
continue. 

However, buying a copied board drains 
profits from the industry, leaving com- 
panies little choice but to abandon 
research and development projects. In 
turn, operators will have slim pickings 
when it comes to buying video games. 

After the last AMOA show, everyone 
agreed that they saw a much better selec- 
tion of games than usual. However, choos- 
ing what to buy is still difficult at best with 
a soft video game market. Even though we 
have seen the video game market soften, 
manufacturers have continued to offer a 
pretty good selection of games. While you 
may wonder why the prices are so high or 
why the games aren’t better, you should 
also be thankful that the choices are so 
varied. 

An industry cannot survive on copies of 
games. It wouldn’t take long before the 
copiers have nothing to copy. Operators 
who would look at the short-term option of 
saving money by buying a copied game will 
have no long-term future. And herein lies 
the greatest problem of all right now. 

There is never a shortage of people look- 
ing to make a quick buck in this industry. 
They can sell genuine parallel boards or 
they can sell copied boards, and most of 
them don't care which it is as long as they 
pocket the profits. Once those profits dry 
up, they're on to something else, leaving the 
industry battered, bruised, and down for 
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Don’t be caught 


the count. 

As I mentioned before, there have 
already been copied boards confiscated. I 
don’t doubt that many more copies will get 
by U.S. Customs officials. Then they will be 
sold to unsuspecting operators, who will 
think they got a great deal. We can’t expect 
Customs to stop every copied board that 
comes ashore. But we can reasonably ex- 
pect the operators in this country to use 
some common sense. 

I’ve spent many hours on the phone with 
manufacturers, distributors, and operators 
trying to determine how parallel boards 
will affect the industry. Just about 
everyone agrees that it’s not the parallels 
we have to worry about, it’s the copies. 
After all, one of the most prominent in- 
dustry leaders is making plans to sell 
parallels, reasoning that at least with him 
operators won't be suckered into in- 
advertently buying copies. 

Manufacturers are not the enemy, guys. 
In the long run it won’t be the manufac- 
turers who cause problems and bring the 
industry down the path of destruction. The 
enemy will not even be the sleezebags that 
prey on ignorance and greed, who will be in 
abundance with their copied boards and 
big smile on their faces. They know that 
they have nothing to lose because there are 
many more industries they can ravage and 
abandon once they're through with ours. 

The real enemy is a friend, a business 
associate, a co-worker. These enemies will 
be hard to determine because we've 
always trusted and respected them. Their 
willingness to put their businesses on the 
line with the justification that they can save 
a buck will end up costing much more. 

I promise not to dwell on this subject. You 
will not pick up Play Meter every month 
and see it blasted across the pages. But I’m 
asking in all sincerity that you listen 
carefully to what I am saying right now. 
Take these words to heart, knowing how 
much! love this industry: if you think that 
buying parallel boards is a good business 
decision, so be it. They are a legal option. 
But I think that many of you are greatly 
overestimating the potential availability of 
these boards. 


ith your pants down 


However, be prepared for a deluge of 
copied boards. These copiers know darn 
well how easy it could be to slip them past 
officials and into the country. Be aware of 
the destruction they will cause to the in- 
dustry. 

If you are offered a deal you think is too 
good to be true, take a tip from the anti- 
drug campaign and “just say no.” If you 
have any doubts about the authenticity of 
a board, ask questions. Play Meter, like 
other trade publications, will be running 
ads for parallel games. 

While we have had one of our best adver- 
tisers tell us that they won’t advertise with 
us as long as we are accepting the ads, 
others realize that parallels are now legal 
and understand our position. In fact, 
another advertiser said he'd hate to see us 
refuse the ads because it would look like 
the manufacturers were trying to stop 
parallels. “Then operators would want 
them all the more,” he added. 

We'll all miss that advertiser, but 
perhaps when they see that operators are 
being cautious and realistic, they'll be 
back. But I'd like to strongly caution 
everyone to be careful. If you have doubts 
orif youhave a problem, give us acall and 
let us know so we can warn others who take 
the time to call. Companies could be adver- 
tising games they don’t have or can’t get. If 
something seems funny, remember the 
anti-drug slogan. If operators are watchful 
and prudent, the fly-by-nighters will soon 
be on their way. 

Operators, please consider copied 
boards a serious issue. Sure, you'll be able 
to buy all you want and maybe you'll pat 
yourself on the back for saving all kinds of 
money. If you do, you better save enough 
for your retirement, because trying to skirt 
the law and buying copies now could cost 
us allanindustry. 


Valerie Cognevich 
Editor 
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INCREASE YOUR CASHBOX 


The Rowe LaserStar’® CD-100 Increases Your Cashbox With 
The Fastest Title Display 


e 12 CD jackets at a viewing e Simple selection and easy operation 


¢ Push a button, instantly view 12 new CDs ¢ Merchandising music 


¢ Make It Fast, Make It Easy — Your Customers Will ¥ 
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(201) 887-0400 Fax (201) 887-285 1 


Kone ment Rt Te 





— 


Clarification 

I read the comments in Play Meter 
made by Bob Rhinehart and Ed 
Tolisano regarding the new associa- 
tion they are trying to form in Florida. 
I simply cannot keep quiet about so 
many distortions of the truth. 

Rhinehart stated that an indepen- 
dent auditor found nothing more 
than “sloppy bookkeeping” in his 
management of FAVA funds. There 
was no independent auditor because 
FAVA could not afford one! However, 
several of the officers, using their own 
bookkeepers in some instances at no 
cost to the association, found many 
discrepancies. Here are a few 
examples: 

1)The FAVA checking account had 
been frozen by the IRS because cer- 
tain documents pertaining to our non- 
profit status were overdue. The 
failure to file the document may have 
been an oversight, but the $1,000 fine 
levied by the IRS was not reported in 
the financial statements. When con- 
fronted, Rhinehart stated he knew 


LIEBERMAN MUSIC COMPANY 


nothing about it, but agreed to reim- 
burse FAVA for the fine. 

2) We also found out that Rhinehart 
had been taking 15 percent of prac- 
tically all FAVA income without 
authorization and without showing 
these payments on the financial 
statements. When confronted, he 
said that the payments were approv- 
ed by the board, but he could produce 
nothing regarding this matter even 
though he was responsible for the 
minutes of the board meetings. None 
of the past presidents from 1978 on 
can remember any such payment be- 
ing discussed. 

3) There were several problems with 
checks signed by Rhinehart with no 
documentation. Just one example is 
three checks written on the same day 
to an unknown woman with no 
documentation. We haven't to this 
day found out what these checks 
were for. While he was authorized to 
write checks for up to $250 for pur- 
chases that couldn’t wait for the 
treasurer’s authorization, these 
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checks were over that limit. 

4) It was found that stationery, prin- 
ting, office supplies, etc., were pur- 
chased through a company owned by 
Rhinehart. It was found that 
Rhinehart had marked these items 
up and billed FAVA from 50 to 100 per- 
cent over what they could be purchas- 
ed for from other firms. While 
perhaps not outright fraud, it was at 
least a gross violation of trust. 

These are only a few examples of 
the discrepancies we found. Would 
you call this just “sloppy bookkeep- 
ing?” Now Id like to address a few 
other claims by Rhinehart: 

He claims that our industry never 
had any serious tax problems until he 
was terminated. The fact is that our 
industry had a nearly identical tax as 
part of the Services Tax passed in 
1986. A state legislator told me that if 
someone had been there to speak for 
us we would have been deleted from 
this tax since our industry was sucha 


(Continued on page 14) 
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Complete Record and 
Compact Disc One-Stop 
for Operators Coast to Coast! 





Huge selection of Golden 
Oldies! | 
We stock a hugh selection| | § 
of Compact Discs to fill 
the new CD Jukeboxes! 
We have designed set-ups 
to match your locations | 
musical preferences. 
Fast same day shipping 
on all orders! 


Local 887-5299 
Toll Free 1-800-879-0321 
Extensions 248 or 284 
Fax (612) 887-5656 
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LET REDEMPTION 
BE YOUR SALVATION! 


Redemption has 
NEVER BEEN HOTTER! 


We're producing more redemption tickets than 
ever before. The thrill of victory, however small, 
will bring your customers back to your arcade 
again and again. (Of course, the big prizes are the 
ones that they want!) More people are winning 
their prizes by redeeming NATIONAL TICKETS 
than ever before. 


Custom-designed or stock, let us supply you with 
the WINNING TICKETS. 


STOCK TICKET PRICES 
1 Box 20,000 $47.00 
2 Boxes 40,000 $77.00 


Each additional box is $30.00 
FOB Shamokin, PA 


SEBRBBR, 
% $18 Bee 


National 


TIGKET © @ 
HOME OFFICE 
PO. BOX 547, TICKET AVENUE 
SHAMOKIN, PA 17872 
(717) 648-6803 TOLL-FREE FAX: (800) 326-9320 
INTERNATIONAL FAX: (717) 648-9460 








More income, 
less work the 
easy way! 








Ready to cash in on profitable league play? Want to make 
your leagues easier to manage, more efficient, better profit 
producers? Valley has the answer...our new League Manage- 
ment System. This data base system: 

e runs any league program -— darts, pool and more 


e facilitates complex scheduling to assure balanced home 
and away matches 


e has the ability to add new players to the data base during 
score sheet entry 


e accommodates VNEA, NDA - S.P.R.E., points-per-round, 
and most other handicapping systems 


Other features that make this system work for you: 
e tracks feats selectively, including consecutive feats 


e customizes reports and statistics to your own specifica- 
tions 


e provides user friendly “Point-and-Shoot” selection and 
on-line help screen 


e operates on MS-DOS or PC-DOS versions 2.0 or greater 


The system includes the easy-to-follow User’s Guide, 
ProTech key and technical support from Valley, and is 
available in your choice of 3 1/2" or 5 1/4" diskettes. Charter 
members of the National Dart Association or the Valley 
National Eight Ball Association receive a special 50 percent 
discount. 
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Valley COUGAR DART 
games and COUGAR 
ZD-5 pool tables are 
industry standards for 
play-for-pay action. 
And they’re matched 
in every measure of 
quality by the Valley 
League Management 
System. Team this 
system and these 
games in your line-up 
and you've got it all! 
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FREE OFFER! For a limited time the 


system is free with the purchase of Valley 
COUGAR DART games. Contact your 


Valley distributor or call Scott Schroeder 
at 1-800-248-2837 for full details! 
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Valley Recreation Products Inc. 333 Morton Street, P.O. Box 656, Bay City, MI 48707 / (517) 892-4536 / 1-800-248-2837 
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small piece of the pie. Although I was 
co-chairman of the Legislative Com- 
mittee I was not informed of that 
hearing. Through the efforts of Marie 
Mattox, our legislative attorney, we 
were able to get a special determina- 
tion to keep operators from paying 
the tax. 

Rhinehart was becoming ineffec- 
tive as a lobbyist long before we 
discovered the financial problems. 
For years, at Rhinehart’s recommen- 
dation, we had hired separate lob- 
byists to supplement his efforts, 
primarily because Rhinehart was not 
a legislative attorney and was not 
able to prepare bills. 

Rhinehart is trying to capitalize on 
the circumstances of the new tax bill 
(amended to give product vendors a 
half-percent reduction, thus allowing 
the bill to pass) by saying his new 
association will not allow product 
vendors to join. How ironic, consider- 
ing it was Rhinehart who urged the 





Don't take chances! Dependable 


performance, on time delivery, and 
outstanding service have made us the 
preferred choice of manufacturers, 
operators and distributors for over 


10 years. 


“We very much appreciate all the 


effort that you have put forth to 
meet our unscheduled needs.” 


John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has traly withstood the test of time.” 


Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
. . everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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Jack Mendes, Jr. Bob's Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 


old FAMA to accept them as 
members and even recommended 
Changing the name to FAVA. 

Rhinehart stated that “one or two of 
the power guys got greedy and 
wanted to take over” and “‘the coup 
that led to my removal was led 
primarily by the vending members of 
the association.’ Both of these 
statements are totally false. The 
FAVA board agonized several 
months before removing Rhinehart, 
and gave him every opportunity to 
clean up the books and explain the 
discrepancies. He attempted to shift 
the focus from himself to cause 
dissension among the _ board 
members. 

Finally, there is no question about 
Rhinehart’s expertise in putting ona 
successful trade show. But the reason 
that FAVA holds a trade show is to 
generate revenue to promote the 
common interests of the amusement 
industry in Florida, legislatively and 
otherwise. And, although the FAVA 
trade show was considerably smaller 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


Ticket Dispenser 


¢ Push button loading 

e Validation 

¢ Quick release ticket 
suide for easy 
servicing 













than the previous year under 
Rhinehart, FAVA eiided up with over 
twice the net income! So how do you 
measure success? 

As for Tolisano, who recently 
resigned as president of FAVA, I feel 
this is very positive. It appears his on- 
ly objective was to rehire Rhinehart. 
It is interesting to note that Tolisano 
was the treasurer during the time the 
discrepancies occurred. He never at- 
tended one meeting in Tallahassee to 
lead the fight against this new tax. 
However, without ever telling the 
FAVA board, he attended an organi- 
zational meeting of Rhinehart’s new 
association almost three months 
before he resigned from FAVA. 

If anyone has any questions about 
my comments, give me a call. What 
we need is more communication and 
more pulling together to fight our 
common problems. L! 

Manley Lawson 
Lawson Music 
Winter Haven, FL 
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Oregon excludes coin 





machine operators from 


Despite public outcry from 
citizens and legislators who 
objected to a completely 
state-run video lottery pro- 
gram, Oregon's five-person 
Lottery Commission quietly 
agreed to exclude private 
enterprise from the new 
gambling effort devised by 
the Oregon Lottery. 

Lottery-controlled video 
gaming will begin March 30 
with a projection of 7,500 
leased machines to be plac- 
ed in 2,600 liquor-licensed 
establishments throughout 
the state. According to 
Oregon press accounts, the 
state will shoulder a $24.6 
million-a-year cost to operate 
the machines, which in- 
cludes $10.3 million to lease 
them. About 100 employees 
will be hired to handle ser- 
vice, security, and market- 
ing. 

Locations will now receive 
35 percent of the revenue 
after prize payouts instead 
of a previously proposed 
blended rate of 28.35 percent. 
Annual revenue is expected 
to be $219 million, with $18 
million (8'/2 percent) going 
to the counties and $76 mil- 
lion (35 percent) going to 
the locations. The balance 
goes to the state and the 
lottery. All of this activity 
will be without local coin 
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video lottery 


machine operators, who will 
now have to compete with 
their Own government in 
locations. 

The story behind this 
disastrous development is as 
complex as a briar patch and 
just as sticky. The coin ma- 
chine community claims “be- 
trayal’; the lottery claims 
misinterpretation of legis- 
lative intent. Emotions were 
close to the surface on Nov. 
25 when the commission cast 
its unanimous vote. 

After positive testimony in 
support of coin machine 
operator participation in 
video lottery at a series of 
statewide hearings on the 
matter, some members of the 
Oregon amusement indus- 
try were hopeful; others felt it 
would take a miracle to over- 
turn the damning assertions 
of the security report issued 
by the attorney general and 
superintendent of police. In 
effect, this report recom- 
mended exclusion of coin 
machine operators and dis- 
tributors as risks to security. 

Just one week after the an- 
nouncement was made, 
John Weddle was already 
closing the doors on two of 
his businesses: ABC Amuse- 
ment and J&M Amusement 
in the Eugene/Springfield 
area were Shutting down. 
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Weddle, an active partici- 
pant in the drive for an 
operator-involved video lot- 
tery, had just canceled his 
answering service when we 
called him for comment. On- 
ly one small business, Oak 
Ridge Amusement in Oak 
Ridge, had hopes of survi- 
ving—for now. 

Said Weddle: “State-run 
video lottery will absolutely 
devastate the coin machine 
industry in Oregon. Without 
gray area poker games we 
could probably survive with 
the other so-called white 
games. But with the state 
running video poker, and 
from the information coming 
out of South Dakota, the 
white games will drop to 50 
percent of what they take in 
now—and they’re marginal 
at best. The coin machine 
business as we know it here 
will cease to exist.” 

Weddle’s partner is going 
to another state where this 
type of restrictive legislation 
is not in place. Weddle add- 
ed: “What I’m worried about 
more than anything else are 
my employees. They've been 
with me for many years and 
now I have to let them go. 
The coin machine industry is 
close-knit. Your staff are 
your friends, not just 
employees.”’ 





He added, ‘It hurts to 
know that we could have 
done a good job; all the 
studies indicated it would be 
more successful with coin 
machine operators. The 
business of government is to 
govern. The business of busi- 
ness is business. Video lot- 
tery is the perfect blending of 
the two—a partnership be- 
tween government and pri- 
vate business. Small busi- 
ness is what made this coun- 
try great.” 

Weddle predicts that the 
coin machine industry will 
come under fire in other 
jurisdictions as a result of 
this decision in Oregon. 

The outlook for distri- 
butors is just as grim, accor- 
ding to Glen Kalhar of 
Portland-based Betson Pac- 
ific of Oregon. Kalhar stated: 
‘Who's going to buy equip- 
ment now? Distributorships 
will be scrambling, there’s no 
question. There will be a rip- 
ple effect. If operators don’t 
buy, then distributors won’t 
be doing well and won't be 
able to buy from the fac- 
tories.’ 

He added: “I don't think we 
really had a chance. I think 
the government minds were 
made up long ago that it 
would be state-run. If so- 
meone from another state 
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It takes a lot to get the coin-op 
industry dancing. But with 390 watts 
powering internal and external speakers, 
the new Pioneer CJ-V99 CD LaserJuke® 
will blast you onto your feet. 

Then to keep the party hopping, the 
two fastest CD changers around will 
keep the music playing almost non-stop. 
Add a third 18-disc changer and your 
customers will be bopping all night long. 

And if youre still standing after all 
eine. that dancing, this will floor 

S Ol \ you. Buy a Pioneer 
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Put on those dancing shoes and call 
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LaserJuke. And get ready to flip for the 
niftiest, most technically advanced juke in 
town. The Pioneer CJ-V99 CD LaserJuke. 
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asked me what I learned 
from this experience I’d say 
that if you’re going to try for 
video poker legislation, be 
sure that the operator is writ- 
ten in. Don’t go with a verbal 
agreement or a handshake 
deal.”’ 

Kalhar explained that 
everyone who wrote letters 
to the Lottery Commission or 
the governor received a let- 
ter back. In part, this is what 
Gov. Barbara Roberts said in 
one such letter: “Some peo- 
ple have expressed concern 
that the proposed rules will 
have an adverse impact on 
some small businesses. As 
you know, all state profits 
from video lottery will go in- 
to the state economic deve- 
lopment fund to be spent on 
a variety of job-created ac- 
tivities. I’m confident that 
the net result will be more 
jobs and a healthier econo- 
mic climate in Oregon.” 

Rich Geraghty, president 
of OAMOA and Geraghty 
Amusement & Vending in 
Brookings, Ore., had this to 
say: It’s adevastating blow 
to the entire industry out 
here. We are in a position 
where I don’t think we can 
give up. We are exploring 
avenues to see if we can cor- 
rect the situation. I think it 
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will be a long and extensive 
battle at a time when funds 
are drying up.” On Dec. 13 
OAMOA held its first 
meeting since the commis- 
sion’s decision. 

Regarding the attendance 
at the public hearings (held 
in November), Geraghty 
commented: “A total of 276 
people testified against state 
ownership, including 15 leg- 
islators. Only five testified 
for the state with only one 
legislator, and yet the vote 
was unanimous from the 
Lottery Commission. That 
tells us it was pretty mucha 
done deal going into it. 
Primarily the emphasis was 
on the security report, which 
distorted the facts and 
figures, while totally omit- 
ting any data from South 
Dakota. Our attorney 
studied the report and came 
up with numerous discre- 
pancies that fit the desired 
conclusion—to exclude the 
private sector.” 

Oregon operators worked 
for five years on behalf of 
video lottery, only to see a 
turnaround at the last 
minute. “The legislature is 
on our side,” said Geraghty, 
“but it doesn’t meet again 
until 1993.” 

Geraghty wanted to be 
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sure to “thank all those who 
donated money to the cause. 
During the last 90 days and 
during the hearings process, 
our expenses were excep- 
tionally high. We had a 
study done, as did the lottery, 
that indicated the private 
sector could service video 
lottery best. State ownership 
was not the legislative in- 
tent.”’ 

AAMA was a large con- 
tributor to operator efforts to 
be included in the video lot- 
tery program. Bill Rickett, 
president of AAMA, explain- 
ed: “The position of AAMA is 
that the private sector 
should be involved; it’s very 
important to the success of 
video lottery overall. Rev- 
enue numbers that come 
from programs that do in- 
clude operators are signifi- 
cantly greater than revenue 
derived from state-owned 
video lottery. 

“The private sector can do 
this job more efficiently and 
satisfactorily than govern- 
ment. One of the dangers of 
government putting these 
machines into locations is 
that they directly compete 
with the coin machine oper- 
ator’s other equipment. With 
the popularity of this type of 
machine, it tends to drain all 
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the income from the other 
equipment. As a result, it 
puts the operator’s entire 
business in jeopardy. The 
operator not only misses the 
income from the video lot- 
tery terminals, but also the 
other income that would or- 
dinarily go into the other 
machines. The income is 
diverted. 

‘This is a very disturbing 
situation and a development 
that should be stopped 
before it has a chance to 
spread, because it could af- 
fect the future of our entire 


industry.” 
Although the lottery con- 
sidered coin machine 


operators and distributors 
unworthy to participate in 
video lottery, it has express- 
ed interest in service con- 
tracts in the private sector. 

Since gray area poker 
games became illegal on 
Dec. 1, the scene of operators 
dumping games into local 
landfills became a common 
scene. Heavy financial in- 
vestments have already 
been liquidated and the local 
coin machine community is 
bracing itself for a bleak 
1992. 
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When Congress gave the 
go-ahead for legal operation 
of parallel PC boards, many 
feared that it would heighten 
the influx of counterfeits into 
the United States via a co- 
mingling of legal and contra- 
band boards. Well, the con- 
cern was well-founded, as at 
least seven such incidents 
have already been reported 
by U.S. Customs. 

Told to be especially vigi- 
lant since the Dec. 1 parallel 
start-up date, U.S. Customs 
has seized boards in Anchor- 
age, Alaska; Miami, Fla.; and 
Louisville, Ky. The shippers 
were located in the Far East 
and Canada, with the points 
of destination including 
Puerto Rico, California, and 
Florida. 


The names involved in all 
of the seizures weren't 
available at press time, as 
some have investigations 
and criminal charges pen- 
ding, but one specific case in- 
volves Hong Kong-based 
Bondeal and aco-mingling of 
four legitimate parallels with 
three counterfeit Street 
Fighter IIs. They were head- 
ed to a customer in Caguas, 
Puerto Rico. Will Capcom, 
the copyright holder, pursue 
the matter? Most definitely, 
says Capcom USA’s Jolly 
Backer. 

‘“We have set aside a 
chunk of money and are go- 
ing to actively pursue coun- 
terfeit cases, depending on 
the size of the case and other 
factors,’ Backer said. 


“We've got to do this. Par- 
allels are coming in with 
copied boards disguised as 
legal parallels. U.S. Customs 
has been great. They're look- 
ing at almost everything that 
comes out of Hong Kong and 
Anchorage, which is a big 
hub for United Parcel Ser- 
vice. We hope other manu- 
facturers who are affected 
by this kind of co-mingling 
follow suit and pursue 
copiers.” 

Capcom USA’s parent 
company in Japan will deal 
with Far East counterfeiters, 
Backer says, since they are 
closer to the situation, while 
Capcom USA will handle the 
board recipients in North 
America. Which brings up 
an interesting question: can 


the customer avoid prosecu- 
tion by claiming he thought 
he was buying legitimate 
parallels? 

‘‘T’m not sure; it’s a touchy 
subject,’ Backer said. “I 
think they’ll have to show 
documentation proving that 
they ordered legal parallels 
and not copies—you know, 
purchase orders, corres- 
pondence, and things of that 
nature. But even then, I don’t 
know if it would be enough.” 

So again, a warning: if you 
must buy parallels, know 
who you're buying from. If 
you're caught with copies 
you could face criminal and 
civil charges, fines, and a 
permanent seizure of the 
copies and the legal parallels 
that you paid for. 





Abbott Products Inc. has 
reached a final agreement 
with Seeburg Corp. to create 
a ‘new’ Seeburg Interna- 
tional Inc. The agreement 
will give Seeburg Interna- 
tional the exclusive world- 
wide rights to use the See- 
burg name, trademarks, and 
logos. 





Jack Kapala 
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Seeburg International 
began the manufacture, 
sale, and service of all 
Seeburg-branded products 
on Dec. 16. Interim produc- 
tion and service will continue 
at the Addison, IIl., facility 
until sufficient space can be 
found in and around Ab- 
bott’s corporate head- 
quarters in Chicago. Cor- 
porate functions have al- 
ready moved to Chicago. 

Nick Hindman and Joe 
Pankus are no longer with 
the company. The new presi- 
dent and general manager 
are Thomas Hacker and 
Jack Kapala, respectively. 
Hacker will direct the 
growth of the new Seeburg, 
while Kapala will oversee 
the day-to-day activities. 
Both come from Abbott and 
have extensive backgrounds 
in management, music, elec- 
tronics, marketing, and 
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manufacturing. 

Seeburg veteran Ed 
Blankebeckler will lead the 
company’s sales and service 
efforts. Kapala says negotia- 
tions are underway with 
other staffmembers from the 
old regime. “We'll try to keep 
aS many as possible,” he 
said. 

Seeburg International will 
debut a new CD-dedicated 
jukebox at ACME ’92 in San 
Antonio. There were no spe- 
cifics at press time, as the 
unit is still in developmental 
stages, Kapala says. All 
future Seeburg boxes will be 
CD-dedicated. 

Customer service and sup- 
port will be the focus of 
Seeburg International, ac- 
cording to Kapala. Input 
from operators and distri- 
butors is encouraged. “The 
goal of Seeburg Interna- 
tional is to elevate the 


‘Seeburg’ name to the level 
of recognition and status 
that it once held,” he said. 
‘Seeburg has always stood 
for quality sound, quality 
service and being the in- 
novators in the industry. 
Seeburg will stand for all 
these things again.” 





Thomas Hacker 
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The original members of the AMOA Notre Dame Executive Development Program held their annual meeting in November, but this year 
it took place in southern Florida to avoid the Midwestern chill. Dr. Anita Zimmerman of Notre Dame University taught a two-day seminar 
on the process of negotiation. The attendees were, (I-r): R.A. Green, Jerry Derrick, John Estridge, Ted Furkin, Dr. Jerry Sequin, Randy 
Chilton, Ross Todaro, Vancie Todaro, David Warner, Tony Urso, Gene Urso, and Alan Deutschmann. 








The Wisconsin Amuse- 
ment and Music Operator’s 
(WAMO)has gone on record 
as opposing the placement of 
gray area games throughout 
the state. The board made 
the decision at a special 
meeting on Nov. 14. 

The unanimous vote came 
about following a recom- 


mendation by the WAMO 
Legislative Committee, 
which feels that the con- 
tinued use of gray area 
games will jeopardize the in- 
dustry’s quest for legalized 
video lottery. The board 
urges all operators who 
suspect gray area gaming on 
their routes to confront loca- 


tion owners and explain the 
consequences of such 
activity. 

The video lottery bill is ex- 
pected to be considered by 
the Wisconsin Legislature 
during its 1992 winter floor 
period. 





The AMOA-International 
Flipper Pinball Association 
(IFPA) will stage “Flipper 
Frenzy,’ the Second IFPA 
World Pinball Champion- 
ships, on March 27-29 in 
Milwaukee. The event is co- 
sponsored by pinball manu- 
facturers Williams, Bal- 
ly/Midway, Premier Tech- 
nology, and Data East 
Pinball. 


Competitors will be treated 
to a player reception party 
and vie for $10,000 in awards 
and prizes on 80 brand-new 
pinball machines. There will 
be a 100 percent payback of 
entries. 


The divisions include 


Open, Women’s, and Pin- 
Master (singles and two- 
player team). Children can 
participate in a youth com- 


petition; the two age groups 
are 3-12 and 13-17. Specials 
include high single ball, 
single flipper doubles, anda 
charity challenge. 

The Ramada Inn is offer- 
ing aspecial room rate of $60 
for one to four people. Call 
the association at (414) 
263-0233 for more infor- 
mation. 





Mars Electronics Interna- 
tional has created the posi- 
tion of field support techni- 
cian to lend more help to its 
customers. The first four 
technicians will each spe- 
cialize in a specific area of 
technical support, though all 
are knowledgeable about 
the entire Mars product line. 
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‘We created this position 
so that our customers will 
have a direct line to someone 
who is extremely knowledge- 
able about our products,”’ 
said Mars service admini- 
stration manager Dave 
McLaughlin. “Initially, we 
have named four field ser- 
vice technicians who are 
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responsible for identifying 
and understanding field 
issues. Their presence in the 
field support group gives 
Mars the ability to react very 
quickly to customer needs.” 

For more information on 
these positions, contact 
Mars at (215) 430-2500. 





Joe Tunney, employed 
most recently by Coin Con- 
cepts, has joined the sales 
staff of Coastal Amusement 
Distributors. The company’s 
expansion into manufactur- 
ing and development of 
redemption, novelty, and 
skill coin-op games pro- 
mpted the need for bringing 
Tunney aboard. 

Tunney has a background 
of 22 years in redemption 
operations and industry 
sales. He will be directly in- 
volved in domestic and 
worldwide export sales at 
Coastal. 





From left: Coastal’s Lenny Dean, Bob 
Keelyn, and Joe Tunney. 





Bill Cravens’ Leprechaun 
Inc. has appointed industry 
veteran LeRoy Hancuff to 
the position of Western 
regional sales manager. He 
will handle all accounts west 
of the Mississippi River. 





LeRoy Hancuff 
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FEATURES: 
e Easily Retrofitted to Most Games 
e Will Dispense any cards Glossy or Not 












FRONT 4: 


e Will Not Ruin Cards Dispensing 
eC e Deltronic Interface Compatible 
Unit Wee ; 4 
Pa AS Te ce va e Single or Multi-Card Dispensing 
ie e Low Card Indicator Light 
HEIGHT « 13” 

DEPTH © 91” e Easy to Load Cards 


e 500 Card Capacity 
e Easy to Install 

e Simple to Service 
e Made in the USA — 


FITS OUR GAMES 
and OTHER GAMES 















Manufactured in the U.S.A. 


FOR INFORMATION CALL YOUR LOCAL DISTRIBUTOR OR: 


CRAYHOUND ELECTRONICS. INC. 


(not affiliated with The Greyhound Corp.) A Publicly Traded Company (GRAY) naspaa 


Rt. 37 & Germania Station Road « P.O. Box 1697 ¢ Toms River, NJ 08754 
Toll Free 1-800-222-0491 ¢ 908-341-5200 ¢ FAX 908-341-6560 
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AAMCF and JAMMA 


make donation 





The American Amusement 
Machine Charitable Foun- 
dation (AAMCF) and the 
Japan Amusement Mach- 
inery Manufacturers Assoc- 
iation (JAMMA) recently 
made a $5,000 contribution 
to the Ronald McDonald 
House in Seattle. AAMCF 
president Ray Galante and 
board members Al Stone 
and Frank Ballouz present- 
ed the check to Deborah 
Burdett, executive director 
of the Seattle house. 


“Children’s charities are 
our top priority, and we are 
proud to join together with 
JAMMA to make such a wor- 
thwhile contribution,” 
Galante said. Commented 
AAMA executive vice presi- 
dent Bob Fay, “Two years 
ago, along with AMOA, we 
started a donation program 
with Ronald McDonald 
Houses nationwide. We 
made contributions to 75 
houses and consider it one of 
our favorite charities.” 


Exidy forms marketing arm 


Exidy has created a 
marketing division, Bulls- 
Eye, to promote the redemp- 
tion product of smaller 
American manufacturers. 
This marketing firm will be 
based at Exidy’s offices in 
Redwood City, Calif., and 
headed by Bob Baker. 
Quicksilver Mfg. and 
GaMCoO International are 
the first manufacturers to 
have joined the BullsEye 
group. They will team with 
Exidy for a joint BullsEye 





booth at trade shows and 
likely combine their adver- 
tising efforts under the 
BullsEye moniker. 

“We feel we can market 
our products better together 
than as separate com- 
panies,’ said GaMCO presi- 
dent Ron Yaffe. “I think this 
will be a good arrangement 
for all involved.” 

For more information, con- 
tact Exidy at (415) 364-5201; 
the FAX is (415) 364-5286. 


At the IAAPA show, (I-r): Betson’s Joe Cirillo, Exidy’s Amber Kauffman, Quicksilver 
Mfg.’s Alex Malavazos, and Virginia Kauffman. 
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Arachnid Inc. has ap- 
pointed Kevin McNair direc- 
tor of sales and marketing 
for its recently formed gam- 
ing division. He comes to 
Arachnid with a degree in 
marketing/marketing re- 
search from the University of 
Nevada-Las Vegas, where 
he is also pursuing a mas- 
ter’s degree. 

Most recently, McNair has 
been an independent mar- 
keting consultant. Prior to 
that he was corporate direc- 
tor of marketing/marketing 
research for United Gaming 
Inc., an owner/operator of 
hotel casinos. McNair has 
also done similar work for 
the Las Vegas Hilton Hotel & 
Casino and Sigma Game. 

‘Kevin's education and ex- 


McNair joins Arachnid 


perience will enable him to 
effectively develop Arach- 
nid’s potential in this expan- 
ding market,” said Arachnid 
president Bill Ward. 





Kevin McNair 


Our condolences 


Play Meter extends its 
deepest sympathies to the 
families of Bill Arden, Ira 
Singer, and Luc Robillard. 
All three men recently pass- 
ed away. 

Arden, who worked at 
Brady Distributing’s Miami 
office, died at the age of 37 
after a long battle with 
cancer. A trust fund has been 
established to help Arden’s 
wife and two sons. Contribu- 
tions can be sent to William 


Arden Trust, c/o Brady Dis- 
tributing, 1541 N.W. 165 St., 
Miami, FL 33169. 

Singer, father of Nickels & 
Dimes’ Craig Singer, died of 
a massive heart attack while 
playing golf in Orlando. 
Robillard, son of Laniel 
Automatique’s Jean Robil- 
lard, succumbed to diabetes 
and kidney problems at the 
age of 28. Again, our prayers 
are with the families of all 
three. 


Two new manuals 


from Star* Tech 


Star*Tech Journal has 
published two new service 
manuals for those in need of 
technical information: ‘““The 
Best of Star*Tech Journal: 
Switching Power Supplies’”’ 
and “The Beginner’s Guide 
to Repairing Video Card 
Games and 8-Line 
Machines.”’ 

The first book traces the 
history of switching power 
supplies in the coin-op in- 
dustry and includes sections 
on theory and circuit 





analysis, modifications, and 
troubleshooting. The second 
one, authored by 20-year in- 
dustry veteran Don Powell of 
Don’s Video Repair, includes 
chapters on the printed cir- 
cuit board, tools, testing the 
AC to DC sections, and 
schematic symbols. Each 
book costs $29.95, plus shipp- 
ing and handling. 

For more information, con- 
tact James Calore at (609) 
662-1080; the FAX is (609) 
662-0537. 








BREATHE FIRE BACK INTO 
YOUR COLLECTIONS. 


# A three player interactive horizontal = Custom control panels available for 
conversion kit. Mercs cabinets, Bad Dude cabinets 
and Dynamo HS2, HS5, HS8 & HS9. 








= Players can choose from five 
mystical characters. = Also available as a universal kit. 





Romstar, Inc. 22857 Lockness Ave., Torrance, CA 90501, (213) 539-2744, Fax (213) 539-3626 
©1991 Capcom, Inc. Manufacturd under license by Romstar, Inc. 
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For those American coin- 
oppers who missed the boat 
in Poland last year, there’sa 
chance to make up for it. 
We're speaking of the Sec- 
ond Annual International 
Amusement & Leisure 
Equipment Exhibition, 
which takes place April 11-14 
in Warsaw, Poland. 

At about this time last 
year, show chairman George 
Herman, president of ABP 
Telkom in Calabasas, Calif., 
lamented the lack of interest 
from American firms in the 
large, untapped markets of 
Poland and other Eastern 
Bloc countries. The Euro- 
peans dominated atten- 
dance at last year’s show 
and got a leg up on the 
myriad coin-op oppor- 
tunities that existed. They 
still exist, but the trouble is 
Americans remain ambiva- 
lent — much to Herman's 
surprise and chagrin. 

“The Europeans are 
beating the Americans to the 
punch when it comes to the 
countless business oppor- 
tunities that are available,” 
Herman said. “For example, 
there are 38-1/2 million peo- 
ple in Poland, and most of the 
adults smoke. There aren’t 
any American companies 
taking advantage of the 
Cigarette vending machine 
opportunities there, yet they 
cry about their cigarette 
situation at home. It just 
makes no sense to me.” 

Herman says it isn’t just 
Cigarette machines; the 
Poles and other Eastern 
Europeans have a voracious 
appetite for video games, 
jukeboxes, pcol tables, pin- 
balls, vending machines, 
and—surprisingly to Her- 
man — spare parts. He says 
Suzo and Happ Controls did 
fantastic at last year’s show. 
If the Americans don’t want 
to supply these things, the 
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Germans and British, pri- 
marily, will gladly take the 
whole pie. 

“The Europeans are es- 
tablishing their markets in 
Eastern Europe, and if the 
Americans keep waiting 
they're going to get shut 
out,’ Herman said. “Large 
American manufacturers 
and distributors have no pro- 
blems shipping to Germany 
and Italy, but for some 
reason they want no part of 
Poland and other Eastern 
European countries. Amer- 
icais in arecession, business 
is terrible, and yet there are 
500 million people in Eastern 
Europe who can't wait to buy 
American products. Give 
them the products and 
they'll spend the money. It’s 
a market that’s here now. 

‘It must be ignorance. The 
Americans musn’t realize 
that Poland has a stable cur- 
rency, a population with the 
average age of 28, and the 
highest educational level in 
all of Europe. The private 
sector is on arampage, and 
the banks are doing all they 
can to encourage invest- 
ment.” 

Each exhibitor’s booth in- 
cludes an individualized in- 
terpreter, a desk, four chairs, 
lights, an electric outlet, and 
a custom sign. Also, ex- 
hibitors will receive a listing 
of every person attending 
the show. 

“We're going to have twice 
as much space this year as 
last,’ Herman said. “There 
will be 125 10’-by-10’ booths 
altogether. Seventy have 
been taken by Europeans 
already, with more going 
every day. The show will cer- 
tainly be a sellout, and I hope 
I hear from some American 
companies before then.” 

For more information, con- 
tact Herman at (818) 222-6161; 
the FAX is (818) 222-6165. 
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Major tournament 





Frank and Joey Bundra (second and third from left) recently hosted the 1st Annual 
Bundra Blow-Out Bash, a golf outing held in the outskirts of Chicago for the coin-op 
industry’s best golfers. When the last putt dropped and the scores were tallied, the top 
finishers turned out to be Atlas’s Jim Wittler (I) and Lou Larson (r). It helped, of course, 
that Wittler and Larson were the only two to show up! The banquet was held at a near- 
by watering hole, with unlimited beer and chips for all (four) contestants. Dates for 


next year’s event will soon be announced. 


AMOA has put together a 
new, informative videotape 
on video lottery called “Part- 
nership for Profit.”’ The cost 
is $25 for AMOA members, 
$50 for non-members (in- 
cluding postage and handl- 


Stan Williams of Williams 
Enterprises Inc. became 
president of the Illinois Coin 
Machine Operators Associa- 
tion (ICMOA) on Dec. 10. He 
replaces Dwaine Kranzar, 
who stepped down. Williams 
had been ICMOA first vice 
president. 

Speaking of ICMOA, its 
Pool, Dart, and Pinball State 
Finals will take place on 
March 27-29 in Peoria. The 
co-sponsors are Arachnid, 
Dynamo, American Vending 
Sales, World Wide Distri- 
butors, and Coors Light. Call 





ing). It’s available in VHS for- 
mat only and takes two to 
three weeks for delivery. 
For more information on 
how to obtain the tape, con- 
tact AMOA at (312) 245-1021. 





(708) 369-2406 for more 
information. 





Congratulations to Rom- 
star's Tim Jackson and 
Taito’s Rick Rochetti, both of 
whom are the proud fathers 
of baby boys. Myles Sebas- 
tian Jackson was born Nov. 
22 and weighed in at 7 
pounds, 1 ounce. Matthew 
William Rochetti arrived on 
Nov. 26 weighing 9 pounds, 
10-1/2 ounces. L) 














SNK brings you another great sports game 
exclusively for the NEO-GEO system. 
Football Frenzy is for every location. All 
age groups will enjoy the fast paced 

action of American football. Call 
your distributor today to order 
FOOTBALL FRENZY and get 
in on the action. 


© 48 different formations including 
the Shot-Gun and Quarterback 
Sneak plays. 


© Zoom-up screens during running plays. 


© Choose from 10 teams with individual 
characteristics. . 


© Find the team that best fits your strategy. 
© 10 team tournament battle. 
© 1 player vs. Computer 
player vs. player 
© Superb graphics and voice. 


= SNK 


SNK Corporation of America 
246 Sobrante Way 
Sunnyvale, CA 94086. 

(408) 736-8844 
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perators who understand 

the importance of their 
existing customer base, and pro- 
vide the service those people ex- 
pect, will certainly achieve better 
bottom line results than those 
operators still using a shotgun, 
coupon-driven, prospecting ap- 
proach.” 

This quote seems perfect for the 
coin machine industry. Was it ut- 
tered by the executive director of 
a state association, or a strong- 
minded industry veteran? No. It’s 
from Atlantic City Action, a gam- 
ing industry newsletter. 

No matter which industry you 
are associated with, some facts 
are universal. Know your au- 
dience is one; cheerfully provide 
the necessary service is another. 
When all the basic requirements 
are met, it’s more likely that a 
healthy bottom line will follow. 

At one state show last year an 
operator pulled me aside and ask- 
ed for my thoughts on the present 
state of the coin-op amusement in- 
dustry. I replied in one word: flat. 
He said that he’d heard the same 
thing, but confessed that his 
business was better than ever. He 
proceeded to tell me how he had 
upgraded his jukeboxes and paid 
meticulous attention to title strips, 
in addition to other moves that 
made his locations understand he 
appreciated their business and 
knew how to take care of his 
business. 

He was approaching his busi- 
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Memorable quotes 





tell the story 


ness in the correct manner and 
prospering, even though he was 
hearing words to the contrary 
from his peers. This operator is 
just one example of how indivi- 
dual effort and concentration on 
service spelled success. This isn’t 
to say that all things are rosy if 
you make the effort to do the best 
job possible. It just says that your 
chances are better. 

Since there’s been so much 
hoopla over video lottery of late, 
many operators are taking the 
short-sighted view and holding 
back on new game purchases 
while waiting for legal poker to 
make them secure. “Everyone’s 
thinking one way,’ said a Loui- 
siana operator, regarding the im- 
pending start-up of legal video 
poker later this year. “Many are 
betting the farm that pokers are 
their salvation,” he added. Make 
no mistake, this operator and 
others like him will be happy to 
pick up accounts that are not get- 
ting the full good customer treat- 
ment from their suppliers. 

An operator at another state 
association convention last year 
said she “‘never stops buying new 
equipment. Once you stop you'll 
soon be out of business.” Yes, she 
agreed that she would love to see 
video lottery pass in her state, but 
she’s not holding everything back 
with that as an excuse for not ven- 
turing forth to satisfy the location 
and herself of new game benefits. 

One Midwestern operator had 


this to say: ‘“Everyone’s acting like 
everything is OK in this business 
but it’s not so. When things are 
tough in other businesses they 
lower prices and improve service. 
In our business prices just keep go- 
ing up. Nobody’s doing anything 
to reach out to the operator to 
understand his needs. What has 
to happen? All three levels of this 
industry—manufacturer, distribu- 
tor, and operator have to fine-tune 
their operation. There is an oppor- 
tunity for growth but not enough 
people in the industry are actively 
doing what it takes to make it hap- 
pen.” 

There is a point to this mix of 
operator comments. They are all 
from different parts of the country 
and reflect sincere feelings. If 
more states like Oregon bypass 
coin machine operators in the 
rush to big revenues from expand- 
ed gambling activities, we ll be in 
even worse shape than the reces- 
sion has put us in already. 

The day of the handshake deal is 
over. Contracts are the order of 
the day. Professionalism must be 
our code. Service is our only pro- 
duct. The stakes are too high to let 
locations slip through the cracks 
while waiting for bigger fish to 
fry. O 


AS panies 


Bonnie Theard 
Managing Editor 
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Nintendo of America Inc. 
P.O. Box 957, Redmond, WA 98073-0957 
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AAMA shows Its stuff 








Bob Fay welcomes guests to a reception at the U.S. Embassy in Colombia. 


he American Amusement Ma- 
chine Association (AAMA), in 
an effort to expose coin-op games 
to South America, embarked ona 
promotional tour of the continent 
on Oct. 28-Nov. 9. Six represen- 
tatives traveled to Argentina, 
Brazil, Chile, and Colombia to: 
e meet with South American 
customers; 
e promote AAMA members’ 
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in South America 


products; 

e identify new customers; 

e address tariff issues; 

e discuss counterfeit problems; 

¢ and promote ACME ’92. 

Joining AAMA executive vice 
president Bob Fay were Dynamo’s 
Mark Struhs, chairman of AAMA’s 
Foreign Business Development 
Committee; Jim Roberts of James 
Industries; Jose Migueles of Im- 





= 


The Chilean guests pay close attention to AAMA’s videotape presentation. 


perial International; Jerry Gutier- 
rez of Mars Electronics; and Alex 
Perner of R.H. Belam. 

Here are some tour Statistics: 
there were 49 individual meetings 
held with business prospects; over 
205 guests attended the AAMA- 
hosted receptions in each country; 
and 47 people said they were in- 
terested in attending ACME, 
which takes place March 15-17 in 
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Bob Fay (r) chats with representatives from the 
Communications Section of the U.S. Embassy in Chile. 


ee 


ae aa ) -“~compueyear y a om 
A group shot of AAMA’s ‘traveling ambassadors. ”’ 


San Antonio. To help its sales 
pitch, AAMA produced a special 
video in Spanish and Portuguese 
and created a product catalog for 
attendees. 

“We created an awareness and 
interest in ourmembers’ products, 
and we believe reducing tariffs will 
help advance AAMA members’ ex- 
ports to these countries,” Struhs 
said. “All of the individuals with 


Bob Fay and Imperial International's Jose Migueles (secon 


ae WAC 


whom we met sincerely ap- 
preciated AAMA’s presence in 
South America.” 

Said Fay, “The South American 
Promotional Tour was an extreme- 
ly worthwhile endeavor. We 
gathered a wealth of information, 
which will be beneficial to AAMA 
member companies interested in 
exporting to South America. I 
think it’s important to add that the 
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right) with some Colombian operators. 





Mark Struhs addresses the reception guests in Chile. 


cooperation we received from the 
U.S. Embassies in coordinating the 
receptions and meetings was 
outstanding.” 

AAMA is preparing an extensive 
report on the trip. It will be 
available to members in the near 
future. LJ 
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An aerial view of Kramer Mfg.’s production facility and main office in Croydon, Pa. 
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Kramer widens 
its horizons 


ere going to talk a little bit 
about Kramer. Kramer? Yes, 
but not the Kramer of a few years 
ago. This is the new Kramer, the 
one that received a significant face 
lift in 1990. In February of that year, 
a large contract manufacturing 
company took over the helm and 
breathed strong new life into the 
ailing company, which had been 
known primarily for supplying a 
variety of video, redemption, and 
sports-themed games since 1980. 
Kramer could be described as 
the strong, silent type. While main- 
taining a low profile, it has steadi- 
ly been gaining strength for the 
last few years, adding new pro- 
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ducts to its repertoire. It’s current- 
ly alicensed video lottery terminal 
manufacturer in South Dakota 
and is aggressively positioned for 
success in the up-and-coming Loui- 
siana video poker market. 

Kramer is especially proud ofits 
newest product, which debuted at 
the AMOA show. Visionquest, 
under exclusive license from Nova 
Productions Ltd. of the United 
Kingdom, is a laser disc-based 
audio visual quiz game the com- 
pany describes as the next genera- 
tion trivia game with next genera- 
tion technology. 

Visionquest will be offered in an 
upright model (as seen on the 








cover) as well as in a countertop 
format. When 35 were placed on 
test, even Kramer was impressed 
with the results. “We've been very 
thorough with our efforts on Vi- 
sionquest, but let's face it, 
operators only care about two 
things: earnings and reliability,” 
said president Phil Cornick. “We 
decided long ago that we'd put 
them on test and let the cashbox 
and the service call records do the 
talking.” 

He continued, “While I believe 
that this product is viable in almost 
every location, we recognized a 
serious lack of good equipment ap- 
plicable to bars and taverns. This 
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game is a great solution. I know it’s 
entertaining. I’ve seen groups of 
people playing game after game, 
laughing and truly enjoying 
themselves.” 

Operations manager Edward 
Kaba had this to say, “ In the six 
years I’ve been with Kramer, I’ve 
been involved in the development 
of many new games. I feel that V/- 
sionquest has the potential of be- 
ing our biggest hit yet.”’ 

Cornick has been with Kramer 
since 1986, when he was hired asa 
design engineer. He went on to 
hold a number of key positions in- 
cluding materials manager, direc- 
tor of operations, and executive 
vice president. Kaba joined 
Kramer in 1985 as a production test 
technician and advanced to pro- 
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Kramer's technical support group keeps the thousands of Kramer games in the field up 





duction supervisor and customer 
service manager. 

Kramer’s parent company, 
Zober Industries is noted for 
manufacturing Sunoco gas 
pumps, Dupont processing equip- 
ment, Tseng VGA PC boards, and 
postal mail sorters. Its sheet metal 
and machine shop fabricates over 
one million pounds of metal pro- 
ducts per year, and the electronics 
department produces 15,000 PC 
boards each week. 

Kramer is housed in a new 
250,000-square-foot manufacturing 
facility with over $20 million worth 
of production equipment to accom- 
modate its present and future 
growth. One thing that Cornick is 
adamant about is the company’s 
roots, which includes operators 





Edward Kaba (I) and Phil Cornick review the latest engineering designs. 


and distributors. Cornick has vow- 
ed that the company will never 
forget how it got where it is and 
who made it possible. “I personal- 
ly guarantee that Kramer will 
never have anything to do with any 
state’s video lottery which does not 
include the coin operators. We will 
not bid on VLT contracts or be of 
assistance in any way to them. 
Quite the contrary, we will help 
any efforts which oppose those 
states which attempt to preclude 
the coin operators,’ promised 
Cornick. 

That loyalty is very rare in to- 
day’s industry. Kramer is position- 
ed for a very bright future 
indeed. LJ 
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ie YEARS AGO 


Gray area games were 


making presence known 


| nJanuary 1982, Play Meter was 

reporting on the possible reper- 
cussions of gray area games. 
Editor/publisher Ralph Lally said 
in an editorial, “Gray area games, 
those amusement games in dis- 
guise, pose areal threat to the pure 
amusement games from which this 
industry derives the majority ofits 
income.”’ 

Ten years ago the late Ferdinand 
Marcos, president of the Philip- 
pines, was making news in the coin 
machine industry. He banned 
video games from his country after 
Civic groups called his attention to 
the ‘“‘devilish contraptions” as 
making Filipino young people vul- 
nerable to delinquency, according 
to press reports. 
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While it wasn’t a brand new 
issue in 1982, several more com- 
panies filed suits against copiers. 
The latest included Sega, which fil- 
ed suit against game copiers in the 
United States for infringing on the 
copyright for Frogger. In other 
news Leoma Ballard was sworn in 
as AMOA’s first woman president; 
in spite of several bans in various 
cities, the Army was encouraging 
its soldiers to play video games, 
thinking the games might be adap- 
table to use as part of its training 
program for tank gunners; the 
AIM (Association of Independent 
Manufacturers) was formed to ad- 
dress the unique problems of 
smaller manufacturers; Al Rods- 
tein was elected chairman of the 





board and chief executive officer of 
Banner Specialty; Bally received 
an honor from the city of Chicago; 
Atari was honoring rubber checks 
from players in the tournament 
fiasco held in Chicago; and Rene 
Lopez was promoted to director of 
customer service at Taito. 

New product releases for 
January 1982 included Lady Bug 
by Universal, Bally’s Elektra, 
Dynamo’s Lil’ Hustler, Robot Wars 
by Promotional Concepts, Whac- 
A-Mole by Bob’s Space Racers, 
Taito’s Grand Champion, Round 
Up by Centuri, Exidy’s Mouse 
Trap, Centuri’s Challenger, Game 
Plan’s Kaos, Spiders by Venture 
Line, Sega’s Eliminator, and 
Turtles and Viper by Stern. J 





h MEMORIAM 





C.B. and Maude Brady at an industry banquet. 


C.B. Brady 





T he newspaper clipping an- 
nounced the death of C.B. 
Brady. He was 81 when he died on 
Nov. 23 but it still seemed like he 
went before his time. 

Industry veterans acknowledge 
C.B.’s contributions to the coin 
machine business during a 
58-year career. Younger mem- 
bers might be unfamiliar with the 
chairman of Brady Distributing 
Co: 

After attending Campbell 
University in North Carolina, 
Brady became a coin machine 
operator in Durham, N.C., in 1933, 
making a living and supporting 
his wife and two sons, Jon and 
Jerry. 


he was,” said Jon. “He was cons- 
cientious, thorough, and always 
fair. He was also a great teacher. 
He was well respected through- 
out the industry. When I was 
growing up I was always told that 
he was aman of his word, one tru- 
ly dedicated to the industry.” 
Long-time friend Ron Rood of 
Southern Music in Orlando, Fla., 
reminisced: “Our friendship 
dated back to the first trade show 
of the Music Operators Associa- 
tion (pre-AMOA). We both started 
small and grew; we both became 
Wurlitzer distributors. He ended 
up with one of the best operations 
in the United States. He was one 
of the outstanding men in the 


‘‘A man’s real life is that accorded to him in the 


In 1944 Brady decided to sell his 
route and move to Charlotte, 
N.C., where he opened Brady 
Distributing Co., the company 
that would still bear his name 
nearly half a century later. He 
nurtured Brady Distributing Co. 
through good times and bad, lov- 
ing every minute. The company 
grew to include three branch of- 
fices: Chattanooga, Tenn., Miami, 
and Orlando, Fla. 

His son, Jon, joined the com- 
pany in 1963 and later took over 
the reins of the business. C.B., 
although semi-retired in recent 
years, came to work every day. 
‘“That’s the kind of hard worker 


thoughts of other men by reason of respect or 
natural love. ’’ 


business, a very honorable per- 
son who had a lot of friends.” 

Brady was very active in his 
church, Myers Park United 
Methodist Church, serving on the 
administrative board and in 
other capacities. He is survived 
by sons Jon and Jerry, both with 
Brady >_ Distributing Co: -in 
Charlotte, N.C., and five grand- 
children, including Jon W. Brady 
and Chris B. Brady. His wife, 
Maude, passed away 18 months 
ago. 

He will be sadly missed by his 
many friends and associates in 
the coin machine industry and his 
church. LJ 
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: News FEATURE 


Smashing idea spawned 
by new record company 





Art Stewart takes compilation CDs from stock. 


Vou say you'd like a seven-inch 
vinyl copy of Led Zeppelin’s 
“Stairway to Heaven,” the most re- 
quested song in jukebox history? 

Sorry, no can do. 

You say you've’ scanned 
Billboard’s Hot 100 Singles and 
found an average of 15 of the top 30 
songs not available in vinyl? 

The future may be even more 
bleak as record companies concen- 
trate on CDs and cassettes. 

CD jukeboxes aren't warranted 
in all locations. Even if the master 


plan is to phase into them over a 
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period of time, how can you Satisfy 
location demands now with ex- 
isting 45 rpm jukeboxes? 

When normal sources dry up, 
look for alternatives. In this case, 
the search will bring you to Elm- 
hurst, Ill., where enterprising 
Britisher Neale Parker has an an- 
swer: subscribe to a service based 
in the United Kingdom where 
seven-inch vinyl records are still 
produced in high volume. His firm, 
Smashing Records, specializes in 
sought-after but often unavailable 
vinyl recordings and compilation 


CDs of hit songs from today and 
yesterday. Major new releases 
from up-and-coming and establish- 
ed artists can be ordered—even 
12-inch singles in some cases. 


If you're looking for golden oldies 
to honor location requests, Smash- 
ing Records features a smorgas- 
bord of true gold, from the Byrds to 
the Kinks, from the Bee Gees to the 
Beatles. Pop, rock, country, R&B, 
and jazz singles are obtainable. 

In the popular artist category, 
choose from this eclectic mix: 
Bryan Adams, Belinda Carlisle, 
Neil Diamond, Bruce Springsteen, 
Elton John, Dolly Parton, Michael 
Jackson, and Bonnie Raitt. You 
can even find Dave Brubeck, Jose 
Feliciano, Chuck Berry, and Tom 
Jones. 


In terms of hot groups, the com- 
pany features Guns N’ Roses, 
Marky Mark & the Funky Bunch, 
U2, Queensryche, R.E.M., Natural 
Selection, Heavy D & the Boyz, 
Motley Crue, Heart, Skid Row, and 
much more. 

According to Parker, Smashing 
Records is the sole supplier of 
parent company Lightning Ex- 
ports, which supplies 80 percent of 
the jukebox market in the United 
Kingdom. Over there, breweries 
own the pubs and purchase their 
jukebox 45s and CDs from 
Lightning. 

“A lot of compilation CDs 
available in Europe (such as Eric 
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Clapton and Led Zeppelin) are not 
released here in the United 
States,” said Parker. “Compilation 
CDs are cheaper than getting 10 or 
15 individual records. Another 
thing we can do is negotiate with 
the record companies to release 
titles for the jukebox market.” 

In the case of Led Zeppelin’s 
“Stairway to Heaven,” Parker ex- 
plained that his company has an 
exclusive agreement with the 
record company in the United 
Kingdom to supply it only for the 
jukebox market. The Rolling 
Stones’ “Satisfaction,” which has 
not been released in vinyl here in 
the last 10 years, can also be 
ordered. 

Every Monday the company 
sends Billboard charts and new 
release information by fax to its 
customers, who check off their 
selections and fax it back. Delivery 
is via UPS; customers can specify 
overnight, 48-hour, etc. All 
shipments are C.O.D., with pay- 
ment in cash or check to UPS. 
Smashing Records guarantees 
delivery within seven to 10 working 
days from order placement. 

Parker keeps a keen eye on the 
charts in Europe and the United 
States. A Marky Mark selection 
may be popular in the United 
Kingdom three months before it 
shows up on charts here. 

Parker understands the jukebox 
operator’s dilemma. “Small loca- 
tions might take in $50-$70 per 
week, or every two weeks,” he 
noted. “For that operator to allofa 
sudden put a CD unit in every loca- 
tion wouldn't be possible. We pro- 
vide a service that allows the 
smaller sites to have the latest 
records. Customers who play 
jukeboxes are regulars in a tavern. 
The location becomes their record 
shop.” 

Smashing Records is a small 
company at present. It includes 
Parker handling sales, two 
assistants to do the buying, and 
two staff members to handle 





An array of 45s, including Salt-N-Pepa, Bad English, Marky Mark, Natalie Cole, Bonnie Raitt, Buddy Holly, Jazzy Jeff, 


Robbie Robertson, and R.E.M. 


orders. The company wants to be 
active in the U.S. coin machine in- 
dustry. To achieve that purpose, it 
has joined the Illinois Coin 
Machine Operators Association 
and plans to exhibit at upcoming 
industry events such as the 
American Coin Machine Expo in 
San Antonio, Texas, in March. 

Jukebox operators aren't the on- 
ly ones desiring seven-inch vinyl. 
Parker explained that “DJs are in 
a similar situation. They don’t 
want to buy everything on CD just 
to get certain hit singles. They 
prefer to buy 45s at a lower cost.” 

Speaking of cost, what is the tab 
for these latest hot singles? Major 
new single releases such as Guns 
N’ Roses’ “Don’t Cry” run approx- 
imately $3.49-$3.89 each for orders 
of one to 24; orders of 25 or more 
cost less. New CD releases such as 
‘“Queen/Greatest Hits” start at 
$16.99. 

Parker feels that the resale value 
of these selections is greater in the 
after market; the 45s bring $1 or 
$1.50 each instead of the usual 25 
cents. This offsets the original cost. 

Is this competition for domestic 
one-stops? Parker doesn’t think 
this is the case. “Our 45s are more 





expensive,” he says. “What we of- 
fer are titles that will stay in the 
jukebox for a long time, and titles 
not manufactured in the United 
States in vinyl. We probably have 
2,000-3,000 new titles on 45s 
available in the United Kingdom.” 

Smashing Records has a com- 
plete golden oldies catalog, Irish 
and Spanish music, seasonal song 
collections, and even Stevie 
Wonder’s rendition of “Happy 
Birthday.’ The company will tailor 
records to particular customer 
likes and dislikes and set up an 
automatic weekly delivery of the 
best-selling singles. The company 
can be reached at (708) 782-1877. (1 
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In the spring of 1991, we 
reported a warning by Rep. 
Jim Cooper (D-Tenn.) to the 
coin-op amusement industry: 
look out for the seven regional 
Bell operating companies (RBOCs), 
otherwise known as the “‘baby Bells. ’’ 

lf they are allowed to enter the information 
services business as an original programmer, or 
content controller, the industry willbe decimated. 
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Christopher Caire 


ell your operations, Cooper 

said in essence, while you still 
can, because the RBOCs will use 
fiber-optic lines to transmit digital 
video images into locations— 
locations with video games. The 
location owners will then get their 
cheaper games from a RBOC and 
bypass Mr. Operator. If a player 
could enjoy video games for 10 
cents a play, why bother with 
coin-op? 

At the time, many felt that 
Cooper and Bill Stone of Stone 
Amusement Co., the operator mak- 
ing the most noise on this issue, 
were being alarmists. But a series 
of recent victories in the courts, 
married with millions spent in lob- 
bying Congress, has the RBOCs on 
the threshold of a victory they’ve 
waited nearly a decade to savor. 


Background 

In 1984, U.S. District Judge 
Harold Greene, in charge of 
overseeing the breakup of AT&T, 
decreed that, among other things, 
the RBOCs were prohibited from 
owning or generating electronic in- 
formation services. With its con- 
siderable clout on Capitol Hill, the 
RBOCs spent the remainder of the 
80s trying to convince Congress 
that consumers would benefit from 
a wealth of data services provided 
by their phone companies. Citing 
the possibilities of abusive busi- 
ness practices by amonopoly, Con- 
gress balked. 


But the constant RBOC lobbying 
paid its first dividend last June, 
when the Senate overwhelmingly 
supported a measure that would 
allow the RBOCs to enter the 
manufacturing business, hereto- 
fore banned by Judge Greene's 
decree. Then, in July, the RBOCs 
pulled off another coup when 
Greene lifted the ban on RBOC en- 
try into information services. 
Greene said an April 1990 ruling by 
the U.S. Court of Appeals, District 
of Columbia Circuit, gave him little 
choice but to lift the restriction. 

His ruling, however, imposed a 
stay that delayed the date by 
which it would take effect, saying 
all appeals had to be exhausted 
first. On Oct. 7, a three-judge panel 
of the Court of Appeals lifted the 
stay, and any future appeal is 
unlikely, ostensibly giving the 
baby Bells the key to the door that 
had been locked for so long. 

The group most vociferous in its 
opposition to the RBOCs has been 
the American Newspaper Publish- 
ers Association (ANPA). Its presi- 
dent, Cathleen Black, said the 
baby Bells have the power to put 
hundreds of competitors, including 
newspapers and cable TV broad- 
casters, out of business. 

‘To suddenly say it’s alright for 
the biggest monopolies in the 
history of the world to ‘compete’ 
with rivals it could crush in a week 
is to invite a concentration of 
media power perhaps exceeded 
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only in North Korea,” she said at a 
recent meeting of the National 
Press Club. Black added that diver- 
sity of electronic information ser- 
vices, such as stock quotations and 
classified advertising, “‘will be 
threatened if the phone companies 
are allowed to control both the 
medium and the message.” 

Commented Ashton Phelps Jr., 
president and publisher of the New 
Orleans Times-Picayune, ‘‘It’s 
outrageous. The best analogy I can 
give youis this: it’s like asking Con- 
tinental Airlines to run the airport, 
and then saying, ‘Oh, and please be 
fair to all the other airlines out 
there.’ All of us who provide infor- 
mation services would be expected 
to use one access channel—the 
telephone lines—and compete fair- 
ly with the owner of the lines, an en- 
tity, I might add, with a history of 
competing unfairly. The action 
taken by the courts is intolerable 
and needs correcting.”’ 


The Cooper bill 

What can opponents like the AN- 
PA, cable TV companies, publish- 
ing houses, the Consumer Federa- 
tion of America, Dun & Bradstreet, 
and—most importantly—the coin- 
op amusement industry do to keep 
the RBOCs out, especially now 
that they seem to have fallen 
behind in the battle? Their relief 
lies in the fate of a bill introduced 
by Cooper, amember of the Energy 
and Commerce Subcommittee on 
Telecommunications and Finance. 

Cooper’s legislation—H.R. 3515, 
the “Telecommunications Act of 
1991’’—would, according to Na- 
tional Journal, “preclude a RBOC 
from providing electronic publish- 
ing services within its region until 
the Federal Communications 
Commission determined that at 
least 50 percent of all businesses 
and residences in the area had 
ready access to comparable ser- 
vices and that at least 10 percent of 
them were customers of the 
RBOC’s potential customers.” It 
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had 39 co-sponsors at the time of 
the congressional recess. 

‘“T hope all video and computer 
game operators realize what’s at 
risk with the Bells and information 
services,’ Cooper told Play Meter. 
‘For the first time in modern 
history, the Bell telephone mono- 
polies would be allowed to control 
‘content and conduit’ in your area. 
In other words, they can control 
the telephone wires that connect 
you with customers while com- 
peting against you directly with 
their own games. 


first items to come up when it 
meets in January or February, ac- 
cording to Dirk Forrister, a 
member of Cooper’s staff. 


Bell South: we’re not 
interested 

Might those in the coin-op 
amusement industry who fear the 
RBOCs be worrying about noth- 
ing? Is there evidence that the 
phone companies would prey upon 
coin-op locations if given original 
programming powers? None, says 
Bob Morrow, manager of public in- 


“Electronic information services will be threat- 
ened if the phone companies are allowed to con- 
trol both the medium and the message. ”’ 


“If you know their history, you 
know that the likelihood of mono- 
poly abuse is enormous. For exam- 
ple, they know what customers go 
on line with which services and for 
how long. Would this work to their 
advantage in marketing a com- 
peting video game? You bet! Do 
you have that information on hand 
about your competitors? I doubt it. 

“My legislation doesn't prohibit 
the Bells from competing with you 
forever. But it says that fair is fair. 
It will ensure that you won't have 
to compete against a Bell monopo- 
ly unless someone is competing 
against it for local telephone ser- 
vice. It will make sure the Bells 
can't dip into telephone rate-payer 
pocketbooks to subsidize their in- 
formation services, and it will 
guard against improper use of ‘in- 
side information’ on customer 
telephone usage patterns. 

“The Bells are fighting mad, run- 
ning slick, negative media cam- 
paigns against me and several co- 
sponsors. I need amusement oper- 
ators to help me spread the word to 
the public and your congressmen 
that H.R. 3515 is a fair solution toa 
tough problem.” 

The bill is pending in the subcom- 
mittee and will likely be one of the 


formation for Bell South Telecom- 
munications. The home market is 
where the effects would be felt, he 
believes. 

“Games being transmitted 
across fiber-optic lines would cut 
into the Nintendo home game or 
the PC software markets, not the 
coin-op amusement market,’ Mor- 
row Said. “Instead of having to go 
out and buy a new cartridge or 
computer program every time you 
want to play a new game, you 
could receive new titles across 
your telephone line. Your market, 
it seems to me, is unique in that it 
contains games which do things 
that can’t be duplicated in the 
home. So even if the RBOCs get 
content control, the coin-op in- 
dustry shouldn't look to us as a 
threat. 

‘The phone companies do have 
an interest in getting into informa- 
tion services; I’m not denying that. 
But I don’t think a games applica- 
tion is a high priority. My suspicion 
is that course could be followed 
right now; it wouldn't have to be 
done by us. In other words, audio- 
tech services like Prodigy could do 
that now. They might affect sales of 
Nintendo or Sega home game car- 
tridges, or PC software, but there 


wouldn't be a direct impact on the 
games I would play in an amuse- 
ment hall setting. You couldn't 
duplicate coin-op games even if 
you had a high-speed digital chan- 
nel coming into your home. That 
would affect the existing home 
market.” 

Morrow says even assuming that 
the baby Bells wanted to utilize the 
ever-expanding fiber-optics net- 
work to compete with coin-op, it 
would require a giant leap in 
technology. 


would put you out of business in 10 
to 15 years, but now I think it’ll be 
closer to five or 10 years.’ Mr. 
Hewlett is an ally, though. He feels 
that the data provided by fiber- 
optics is important to consumers, 
but that the phone companies do 
not need content control in order to 
help pay for those fiber-optic lines, 
and that if they get it there should 
be restrictions put in place.” 
Tennessee is expected to be the 
first fully fiber-optic state, in- 
cluding even the most rural areas, 


“Even if the RBOCs get content control, the coin- 
op industry shouldn't look to us as a threat.’ 


“A lot of the games played at 
slower speeds can be done right 
now over the copper network,’ 
Morrow said. “But when you're 
talking about full-motion video, 
that requires fiber or coaxial cable. 
To give you an idea in digital 
speeds, to carry a normal tele- 
phone conversation requires 
64,000 bits per second. To carry full- 
motion video and the jazziest 
graphics, even using compression 
techniques, would require 45 
million bits per second. That’s 
what it would take to give the coin- 
op amusement game player a 
video game that meets his stan- 
dards, and I frankly don’t see the 
phone companies endeavoring to 
provide it.” 


Stone: the worry is warranted 
Rep. Cooper isn’t the only public 
official with dire predictions for the 
coin-op industry. Steve Hewlett, 
chairman of the Tennessee Public 
Service Commission, bore bad 
tidings at a recent Rotary Club 
meeting attended by Bill Stone. 
‘He gave a Slide presentation 
that explained the video transmis- 
sion capabilities of the fiber-optic 
network,” Stone said. “Myself and 
a few other operators talked with 
him afterward, and he said, ‘I 
thought earlier that fiber-optics 


sometime before the end of 1993, 
Stone says. Perhaps that’s why 
he’s more concerned about the 
RBOCs than operators in states 
where the pursuit of fiber-optics is 
less aggressive. But, to the non- 
vigilant, Stone cautions that things 
can change in a hurry. 

‘Let me tell you, things move 
quickly,” he said. “It was announc- 
ed last spring that trees would be 
cut all around Tullahoma (the city 
where Stone Amusement is 
located) because they were going 
to be laying fiber-optic cable later 
in 1991. I doubt there’s a shortage 
of fiber-optics, so assuming the 
money is available, they can be 
laid in any town in a year’s time. 
What’s happening to me will— 
will—happen in every other state 
eventually, because fiber-optics 
have such endless possibilities for 
transmitting data.” 

Despite what Bell South’s Mor- 
row contends, Stone is not convinc- 
ed that the RBOCs wouldn't cast 
their gaze toward the coin-op 
amusement industry. 

“I met with some Bell South folks 
in Atlanta who told me that if given 
content control status, they 
wouldn't be interested in providing 
music videos to retail locations, but 
they would definitely be interested 
in games for the home,” Stone said. 


‘They also mentioned the cost to 
play the games as being 10 cents. 
Do you know anyone who thinks 
they wouldn’t also want to com- 
pete with our industry, once they 
see how much money there is to be 
made? 

“Those familiar with the situa- 
tion realize how powerful the 
phone companies are. They spend 
$21 million a year lobbying, and 
that’s just the PAC funds that get 
reported. It doesn’t include the 
transportation they provide 
through their fleet of airplanes and 
the parties they throw to influence 
lawmakers. But they’re guaran- 
teed a profit and are allowed to 
write off a lot of the expenses. If 
given the opportunity to become 
an original programmer, the 
RBOCs will be unstoppable. They 
will get the American consumer 
addicted to all sorts of inexpensive, 
quality information-type services: 
video games, movies, home bank- 
ing, and so on. After the competi- 
tion has been driven out of 
business, they’ll gradually start 
raising prices.” 

Though he often feels like David 
trying to slay Goliath, Stone comes 
back to this point: what else can he 
do? 

“We're probably butting our 
heads against a wall by going 
against them, but I don’t know any 
other business other than the coin- 
op amusement business,” Stone 
said. ‘““We’ve been in business since 
the 1940s. If you take away my 
coin-operated jukeboxes or video 
games, or if you throw in another 
home game service that takes 
away another 10 percent of gross 
business, you’ve wiped out mine 
and everybody else’s bottom line. 

‘Sure, I may be wrong. The 
phone companies may not be in- 
terested now, and it may take 15 
years before they are. But I just 
don't believe it. I'll bet anybody 
that it won’t be five years before 
you see fiber-optic games in homes 
around the United States.” 


PLAY METER 43 JANUARY 1992 










YOU asked 
for it... 
we deliver! 













PiayMeter's 
1992 Directory 
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Industry Report 
is heading 

your way. 


What can you do? 

Bob Wilbur, AMOA’s govern- 
ment relations liaison, urges the 
coin-op amusement industry to 
engage in a grass-roots lobbying 
campaign of Congress. Ideally, 
members of the House Energy and 
Commerce Subcommittee are the 
group to contact, Wilbur says. 
They are as follows: 

e Jim Cooper, Tennessee, 4th 
District «© Edward Markey, 
Massachusetts, 7th District 
James Scheuer, New York, 8th 
District ¢e Mike Synar, Oklahoma, 
2nd District ¢ Billy Tauzin, Loui- 
siana, 3rd District ¢ Ralph Hall, 
Texas, 4th District e Dennis Eckart, 
Ohio, 11th District ¢ Bill Richard- 
son, New Mexico, 3rd District ¢ Jim 
Slattery, Kansas, 2nd District ¢ 
John Bryant, Texas, 5th District e 
Rick Boucher, Virginia, 9th District 
e Thomas McMillen, Maryland, 
4th District © Ron Wyden, Oregon, 
3rd District ¢ Richard Lehman, 
California, 18th District « Claude 
Harris, Alabama, 7th District ¢ 
Matthew Rinaldo, New Jersey, 7th 
District ¢ Carlos Moorhead, 
California, 22nd District ¢ Thomas 
Bliley Jr., Virginia, 3rd District ¢ 
Jack Fields, Texas, 8th District ¢ 
Michael Oxley, Ohio, 4th District 
Michael Bilirakis, Florida, 9th 





Thanks to all who 
cooperated In the 
preparation 
Of this 
Important 
Source NOOK. 
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Bill Stone (r) discusses the RBOC/coin-op issue with Roy Neel, an aide to Sen. Albert Gore (D-Tenn.). 





- 


District ¢ Dan Schaefer, Colorado, 
6th District ¢ Joe Barton, Texas, 6th 
District ¢ Thomas Manton, New 
York, 9th District 

“Tf you are the constituent of one 
of these congressmen, that’s great, 
because they are influenced by 
people who can vote for or against 
them,” Wilbur said. “Otherwise, 
have your congressman contact 
members of the subcommittee and 
explain the concerns of the private 
operator and the coin-op industry 
as a whole. 

“It’s critical that we make our 
voices heard. People have the 
misunderstanding that it’s us vs. 
the telephone companies. If that 
were the case, we would be in deep 
trouble. But there are an awful lot 
of other people on the same side as 
us. When you put them all 
together, you’ve got a political 
force roughly equal to that of the 
telephone companies. From here 
it’s going to be, to a large extent, 
which party is best able to get its 
members mobilized for effective 
grass-roots lobbying.”’ 

Wilbur welcomes calls from 
those who would like more infor- 
mation on this issue, or who need 
guidance on what to include in a 
letter. He can be reached at (202) 
857-1124. J 
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IAAPA: it’s a truly 
international show 





Beside Data East’s new Lippy the Clown, (I-r): Elly and David Nafus of Wunderland 


Nickel Palace and Data East’s Pete Gustafson and Steve Novak. 9, 





he 73rd International Associa- 

tion of Amusement Parks and 
Attractions (IAAPA) Convention 
and Trade Show, held Nov. 13-16 in 
Orlando, Fla., lived up to its billing 
as an international affair. The 
sprawling Orange County Con- 
vention Center took on the ap- 
pearance of the United Nations, 
with nearly 20,000 attendees com- 
ing from some 50 countries, in- 


By Acme Premium’s new ‘‘Troll-kins’’ plush, (I-r): the company’s Mike Bennett, Jack 
Kelly, Bobby Dawson, and Ben Vivona of Amusements of America. 


cluding Japan, Egypt, Sweden, In- 
dia, Germany, Argentina, Spain, 
and Nigeria. 

What did they come to see? As 
always, most were interested in 
equipment and attractions that 
would be appropriate in outdoor 
amusement parks: kiddie rides, 
giant carousels, midway games, 
go-karts, miniature golf equip- 
ment, waterpark equipment and 


By Betson’s new Clown Arownd, (I-r): the company’s Bill Treger, Neal Rosenberg, and 
Frank Seninsky of Alpha-Omega. 





At the Dan Brechner & Co. booth, (I-r): Chuck Crouse of Libertyland, Clifford Brechner, 
Michaei Blore of Busch Gardens, Brechner’s Gigi Tortorici, and Terry Higgins of Cloud 


supplies, theatrical productions, 
displays/special effects, lighting 
and sound systems, and so on. 
Though to a lesser degree, the 
coin-op amusement industry was 
represented by, primarily, redemp- 
tion game manufacturers, plush 
companies, and support/supply 
firms. Among the new redemption 
product introduced since AMOA 


91 were Meltec’s Great Frog Race, 
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P.M.I. Toys & Novelties president Art Torres (c) holds a sample of the company’s Coca- 
Cola plush, a licensed item for 1992. Also pictured are P.M.1.’s Mark Gawlik (I) and Jay 


Foreman. 





At the HMS Monaco booth, (I-r): Larry Naddeo of Happy Days Family Amusements, 
HMS’s Leslye Hillman, Ernie Lariviere of Old Town, and HMS’s Steve Schulman. 


Seidel’s updated Lite-A-Line, Bet- 
son’s Clown Arownd, Data East’s 
Lippy the Clown, and Doyle & 
Associates’ Goal Post (the kiddie 
version is called Piggy Pass) and 
Razzle Dazzle. Doyle won two 
show awards: Best Games Exhibit 
and Best New Game in the Ar- 
cade/Coin-Op category for Razzle 


Dazzle. It's a basketball game with 
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Table Soccer booth. 


a moving hoop that’s available in 
adult and kiddie sizes. (Most said 
their games would be in full pro- 
duction this month.) 

Many of the coin-op exhibitors 
polled said [AAPA was as good a 
show for them as AMOA or ACME. 
They encourage others in the in- 
dustry to take a look at IAAPA. 
Said one, “Manufacturers and 


Dynamo’s Mark Robbins (I) visits Dave Courington (c) and Mick White at the Tornado 








Oscar Argaez (c) of Mexico City and son Oscar Jr. at the Bonita Marie booth, manned 
by the company’s Christopher Weimann, Rhonda Fletcher, and Lou Cappetta. 


operators may consider [AAPA to 
be outside of their market, but it’s 
certainly a worthwhile show to at- 
tend. It’s good to see what’s new in 
the amusement industry—things 
that might not be coin-operated 
but nevertheless attract customers 
to amusement parks and large 
amusement centers.’ 

Something that fits the latter 
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From left: Steve Chernin of Good Stuff Corp., Joe Bates of Plush-4-Play, and David 
Jackson of Pachinko Palace. 
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National Sports Games’ Greg Sullivan (I) and Anthony Rose of The Smiling Lion beside 


NSG’s UB-QB. 


description was Virtuality, which 
made its American debut at 
IAAPA. Numerous show-goers 
flocked to the Convention Center 
parking lot to experience Virtuali- 
ty, a virtual reality hardware 
system developed by Britain's W. 
Industries Ltd. Horizon Entertain- 
ment, a new division of St. Louis- 
based Edison Brothers Stores, is 
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With The Boogiemen at the haunted house-themed GaMCO booth, (I-r): GaMCO presi- 





Sondra Doyle of Doyle & Associates by the company’s two latest games, Goal Post and 
Razzle Dazzle. 


Steve Linzey (c) of Sports Park USA checks out Capcom’s Bowlingo with the com- 
pany’s Dave Giles (I) and Dennis Sable (r). 
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dent Ron Yaffe, Shane Wright of Worlds of Fun, and GaMCO’s Michael Curtis. 


the exclusive U.S. distributor. 
The multi-processor computer 
system provides full-color, 3-D 
animated graphics and CD- 
quality, quadraphonic sound. The 
players, wearing ‘visettes,”’ 
become part of the game itself: 
their view moves in corres- 
pondence with their physical 
movements. Virtuality is also in- 


teractive, allowing players to com- 
pete against each other. The soft- 
ware for it is being developed by a 
separate company. 

Both outdoor stand-up models 
and indoor sit-down units were 
shown at IAAPA. The non-coin-op 
Virtuality is priced at about $1 per 
minute in Britain, where it was 


popular in shopping mall sites and 
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Big Ron Carrara of Lazer-Tron with an even bigger Harry of ‘‘Harry and the Hender- 


sons’’ fame. 





Coin Concepts’ Gary Warner (r) shows Luigi's Corner to Martin Sammartino of Comar- 


sa SA in Buenos Aires, Argentina. 
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‘‘Stand back, I’m ready to whack!”’ says little Sam Berlant of White Plains, N.Y., as he 


approaches Coastal Amusement’s Robo Bop. 


Race. 





Meltec’s John McEwan (r) and Jim Kristof of World of Fun by Meltec’s new Great Frog 





even select restaurants. American 
players interested in Virtuality will 
be seeing itin more and more U:S. 
locations after Jan. 1, Says 
Horizon’s Judy Smith. 

‘The kids just love it,” said Smith 
at IAAPA. “They catch on really 
quickly, but it’s not designed just 
for them. We're going after the 


30-year-olds, too, which is neces- 
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sary since a five minute experience 
can cost $5. It may be too expensive 
for a lot of the younger kids.”’ 

A manufacturer’s representative 
at the AAMA booth, however, said 


video game manufacturers 
shouldn’t feel threatened by 
Virtuality—yet. 

“They re trying to apply virtual 
reality technology to a coin-op 


amusement-type environment, 
and so far it looks pretty good,” he 
said. “But the game play isn’t there 
yet, based on the software I’ve 
seen. As we in coin-op have found, 
all the technology in the world 
means little if you don’t have in- 


c— 


teresting game play.’ (J 
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Pat Klasno busy talking to customers. 


ecause a new company must 

constantly be on the lookout 
for ways to meet the needs of the 
market and find their own niche in 
that market, it usually takes years 
to be a true SUCCESS. 

However, King Plush, based in 
Carson, Calif., is proving that there 
are always exceptions to every 
rule. The company will be celebra- 
ting its first birthday in the spring 
and already has an established 
philosophy: offer a quality, consis- 
tent product at a fair price and 
know what youre talking about. 

Now that might sound kind of 
simple but the company’s founder, 
Pat Klasno, is a large crane 
operator who knows his business. 
He was one of the first crane 
operators in California and now 
has nearly eight years of ex- 
perience under his belt. He 
remembers all too well when he 
started his crane route and had no 
one to answer the numerous ques- 
tions that came up. 


In the warehouse, (I-r): Tony Paulen, Tom Webb, Mark Miller, Pat Klasno, Chuck Thurber, Kris 
Klasno, Eric Valentine, andC.C. Miller. 


Where customers are kings 


‘We didn’t have anyone to ask, 
so we learned by trial and error,” 
he said. “‘That’s why that ex- 
perience as an operator has been 
such an asset to me in my plush 
business. I can answer all the ques- 
tions that come up about percen- 
tages and how to pack cranes for 
the best results. Who better to give 
advice than someone who’s been 
there?” 

He explains that he was 
frustrated with the quality of plush 
he was getting and the prices he 
was paying. He knew he wasn’t the 
only one with those complaints. 

Less than a year after King Plush 
began, Klasno doesn’t hesitate 
when he says his mixes are “‘the 
best in the business.” He affirms, 
“Our product is consistent. If you 
order a 144-piece pre-pack, then 
144 pieces will be quality merchan- 
dise. You won't find 70 good pieces 
and 74 pieces of cheap junk. I can 
remember having to buy pre-packs 
like that. We would use maybe 50 


pieces and give the other 94 pieces 
to charity.” 

Klasno also takes great pride in 
his prices. ‘We aren’t gouging 
operators on the merchandise. We 
don’t overcharge. The only way 
crane operators can make it is to 
buy reasonably priced plush. But 
in addition to a good price, he must 
get top quality product,’ Klasno 
says. 

Klasno offers pre-packs priced 
from 60 cents each to $5 each and 
just about any amount in between. 
He also is quick to point out that he 
will gladly customize the mix for 
the customer. Klasno says that soft 
‘“‘cuddlies” are the backbone of the 
operation and he only offers those 
soft enough for kid-size hugs. “We 
don’t sell those cotton-stuffed 
animals, you know, the hard kind. 
We only sell soft, polyester-filled 
ones that children would be happy 
to hug as they fall asleep.” 

Klasno keeps track of trends and 


moves quickly when necessary. 
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While retaining the best of the old 
standards, like the neon bears that 
have been a part of his stock for 
many months, he’s also working on 
an exciting line called Drip Dudes 
and a fantastic line of sports- 
related items. 

‘‘People love their sports,” he ex- 
plains. “‘When you operate in 
sports bars or in states and cities 
with football, hockey, baseball, or 
basketball teams, the fans just love 
these sports things. We have 
something right now that is going 
to be hot for the next five or six 
months,” he added, talking about a 
basketball (approximately softball 
size) imprinted with team names. 
Klasno also donated three percent 
of all sales of sports items during 
the month of December to the 
Magic Johnson AIDS Foundation. 

Here’s a little history on the 
origin of the Drip Dudes: the 
characters (Drippy Dan, Leaky 


NEW! 





A Drip Dudes T-shirt featuring four of the characters. 
King Plush has an exclusive for Drip plush, figurines, and 
novelties. 


Lee, Sweaty Sam, and others) had 
to escape from their own en- 
vironmentally ruined planet to 
search for another world to love. 
Entering earth’s atmosphere, they 
turned into the first element they 
touched—water. Now they have 
set out to educate us (in a fun way) 
about how to save our own planet 


FIELD REKEYABLE 
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CYLINDER EXCHANGE PROGRAM. 
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1-800-395-8800 


1-800-662-8880 
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from disaster. 

You know Klasno is smiling 
when he talks about these 
characters that will be hitting the 
market in a few weeks. He said he 
has been getting quite a few calls 
about them. “I’m acrane operator 
myself, so I know how important it 
is to have a hot item to promote. 
That’s why I’m so excited about 
Drip Dudes. These characters are 
featured in comic books and plans 
are in the works for other Drip 
Dudes projects.” 

Added Klasno, “I also know how 
important every dime is to survival 
and that’s why I have such a low 
mark-up on this item as well as all 
my other ones.” 

King Plush may be the new kid 
on the block, but it has the “right 
stuff’ in more ways than one to 
become one of the most successful. 
After all, they treat their customers 
like kings! L) 
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Premier: 


oucan hardly be in the coin-op 

business without being fami- 
liar with the age-old song about the 
pins made by Premier’s Gottlieb 
division. Walk the floor at any 
trade show and you'll hear it: “It 
looks like a good game, but I’ve 
heard Premier games aren't reli- 
able.’ Premier has suffered, too, 
from the fact that some ofits parts 
are not interchangeable with those 
of other pinball manufacturers 
and operators shrink from having 
to stock multiple sets of repair 
parts. 

There are also stories about the 
poor earning power of Premier 
games compared with those of its 
competitors, andit goes on and on. 
The stigma associated with Prem- 
ier pins is so prevalent that some 
operators won’t even test them (for 
free), and many distributors don’t 
bother to market them to their 
customers. 

It might surprise you to know 
that the people at Premier have 
heard all this, too, and they've been 
working quietly, behind the scenes, 
to counter the reasons operators 
and distributors come up with for 
not being interested in their games. 
Premier’s done one hell of a job 
turning its games, and the com- 
pany that makes them, into acom- 
petitive force. 

Now they re taking their story to 
operators and distributors every- 
where in a fiercely aggressive cam- 
paign to win back Gottlieb’s 
reputation as an industry leader. 
There’s much more to that cam- 
paign than marketing hype and 
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Silver Slugger 


rhetoric. In this article, Ill take a 
look at the key changes at Premier, 
tempering their enthusiasm witha 
dose of reality. But most important- 
ly, ' 11 help you see what those 
changes at Premier mean to you. 


Battling the myth 

After a story has been passed 
from person to person long 
enough, it takes on a life of its own, 
quite apart from any measure of 
truth. A large part of Premier’s pro- 
blem is image—the way people out- 
side the company see that com- 
pany and its products. Premier is 
still being judged today, by the 
powerful coin-op grapevine, for 
mistakes made years ago. 

I won't preach about the injustice 
of that summary judgment, but I’m 
sorry to see that some operators 


place so much stock in these tales 
that they won't even give Premier 
games a Shot. That’s a mistake; 
operators are in business to make 
money, and it’s bad business to 
turn your back on potential profits 
because of something you heard. 

Remember, too, that what was 
true once isn’t a fact forever. The 
manufacture of pinball machines, 
like all other high-tech businesses, 
isn’t static. Changes in the tech- 
nology and the market force com- 
panies to adapt, and Premier’s no 
exception. 

I’m interested in focusing here on 
the “new” Premier, the company 
that awoke from its sleep with the 
release of Cactus Jack's. It turns 
out that Premier’s sleep, the period 
during which it pumped out re- 
duced-cost, single-level (‘flat’’) 
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games, was productive in itself. 
They took advantage of the time 
and cost savings of simpler designs 
to make room for new technology. 
Some changes were huge, others 
not so, but they add up to a much 
smarter company, and much, 
much better games. 


The era of change 

Premier knew that the first pro- 
blem it had to tackle was reliabili- 
ty. Premier actually recovered 
from its quality crisis some time 
ago, and it’s worth pointing out 
that all of the pinball manufac- 
turers have had quality and 
reliability problems with some of 
their games. But to win back its 
customers, Premier knew they 
couldn’t settle for being as good as 
everybody else—they had to make 
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themselves measurably better. 

Among the most important 
changes was the rolling out of the 
new electronics system, “System 
III,” which debuted in November 
1989 on Lights...Camera..Action. 
This system built in greater reliab- 
ility through a vast reduction in 
component count, which also im- 
proved the system’s serviceability. 
Fewer parts means fewer places to 
look to track down a problem. It 
also helps keep costs down for 
manufacturing. System III has 
been around for more than two 
years now, and it has hit its mark: 
Premier has all but eliminated the 
problems operators experienced 
with the old system. A fringe 
benefit is that the new system’s 
software is easier for operators to 
work with, too. 





Tom Yager 


While the electronics play a very 
important role, a pin is mostly 
wires, metal, plastic and wood. The 
playfield is of central concern to 
players, of course, but it is also 
where things tend to break most 
often. And so it is here that Premier 
has focused the bulk of its efforts. 
The “flat” period wasn’t an acci- 
dent; it was a decided response to 
quality problems that were getting 
out of hand. 

The company that supplies 
Premier’s metal ramps, for exam- 
ple, couldn't get precision-made 
samples to them early enough to 
allow a game to be tested with a 
production-level layout. Because 
what is produced rarely matches 
what was designed, Premier was 
scrambling to respond to serious 
problems, like ball hang-ups, after 
games were already in the field. So 
Premier stopped making games 
with ramps until it figured out how 
to streamline the process. 

Now everything on the playfield 
is available in a form very close to 
production quality much earlier in 
the process, and tuning is done 
before games hit the streets. To 
back this up, Premier now tests all 
the major components ofits games 
for the equivalent of five years of 
play. 

Another key area, and one which 
pinball manufacturers fight over 
with great fervor, is flippers. At 
Premier, the flipper itself, from 
lever to leads, has been redesigned 
for durability. For the player, 
Premier finally did away with the 
textured side panels, and they also 
went with a more standard flipper 
button. Most recently, Premier flip- 
ped the coil mounting around to 
reduce the breakage of coil leads 
due to vibration. They moved to 
black flipper rubbers, which have 
proven to wear much more slowly, 


and which certainly look better 
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longer. And finally, they elimin- 
ated the cumbersome initial but- 
tons; players now initial their high 
scores the same way they do on 
everyone else’s games. 

The appearance of a game is 
everything on location. Understan- 
ding that operators can’t be ex- 
pected to dedicate their lives to 
cleaning playfields, Premier made 
a number of changes aimed solely 
at reducing the amount of soil on 
the playfield. Most of the black 
marks that begin to show on a pin 
after several plays come from the 
metal playfield hardware. The ball 
picks up metal residue and rubs it 
all over the game. 

Premier researched the problem 
and changed the plating of its 
metal parts as a result. Flat rails 
and pop bumper rings are now 
electro-polished, a process that 
makes the metal’s surface much 
smoother, and plating sticks better 
to smooth surfaces. Going beyond 
mere looks, Premier also increased 
the thickness of key metal playfield 
components and started fastening 
them to the playfield in more 
places for greater stability. 

Finally, to answer critics who 
complain about stocking a sep- 
arate line of parts, Premier has 
started bundling a massive spare 
parts kit with every game, to the 
tune of $300 worth. The kit includes 
everything from major parts like 
coils to consumables like rubbers 
and lamps. The parts are shipped 
in a pair of boxes sized to fit inside 
the game, so you can leave the 
parts on location with the game 
itself. I was astounded by the 
number and variety of parts in- 
cluded in this kit. Considering 
Premier’s testing program, the 
parts may be enough to last a 
significant part of the life of the 
game. 


The noble result 

All of these changes would be for 
naught if they didn’t get used pro- 
perly. After all, where pinball is 
concerned, what is technology 
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without art? As pleased as I was by 
Cactus Jack’s and even Class of 
1812, readers of last month’s col- 
umn know how incredibly impress- 
ed I was by Surf ‘N Safari. This 
game is, more than the two before 
it, the embodiment of Premier’s 
new attitude, a renewed confi- 
dence brought on by the know- 
ledge that they build top-quality 
products. But again, quality counts 
for a lot, but it isn’t everything. 
Money is everything. At least, 
that’s what we buy pins for. 

Premier games rarely make 
published earnings reports be- 
cause of the distribution problems 
I alluded to earlier; there just aren't 
enough games out there. But I’ve 
had access to earnings reports 
from locations that do test Premier 
games alongside other pins. They 
hold their own, and some even win 
over competitors’ product. I should 
note that these test reports did not 
come from Premier. I’ve seen 
enough in those test reports, and 
heard enough in my conversations 
with operators, to convince me of 
Premier’s earning ability. 

When I wrote my original review 
of Cactus Jack's, | wondered aloud 
whether Premier could keep the 
momentum going. “Here's a good 
game,’ I thought, “but can they do 
it again?’’ They have. Cactus 





Jack’s and Class of 1812 are stillin 
locations I visit, still making 
money. 

Premier has managed to create 
some trademark playfield hard- 
ware. On Surf ‘N Safari, for in- 
stance, you'll see two such devices. 
First, there’s the deep eject hole. A 
problem with other vendor's 
“saucers” is that they're shallow 
enough to allow the ball to hop in 
and back out. Many’s the player 
who has been frustrated by a 
perfect shot on a pin, only to have 
the ball pop back out again. 
Premier’s eject hole is mounted 
deep in the playfield, trapping the 
ball securely and making play 
more satisfying. 

Premier is also the only place 
you'll see the kicking standup tar- 
get (see the photo). This device 
manages to change the game’s 
kinetics without occupying the 
space of a typical solenoid device. 
It works just like an ordinary wide 
standup, but a slight contact by the 
ball brings the face of the target 
back sharply. Surf ‘N Safari uses 
this target for the extra ball shot, 
and it adds considerable excite- 
ment to the game. 

The kicking target is a variation 
on Premier’s wide standup target, 
which is also seen in Surf ‘N Safari. 
These give the player a wide active 
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The deep eject hole. 


area, and the entire face of the 
target can be lit from behind. 

While drop targets aren’t a 
Premier invention, they seem to be 
using them more than their com- 
petitors. Often, drop targets will be 
phased out of a design and replac- 
ed with standups because stand- 
ups are cheaper. Drop targets area 
player favorite; it’s more direct, 
more enjoyable feedback than any 
stationary target can offer, and 
they seem to be a Premier favorite 
as well. Premier uses drops to 
entertain, but also to help keep 
play time under control. Under- 
standing that they are a popular 
target, the designers of Surf ‘N 
Safari placed a bank of drop 
targets at mid-center playfield that 
reflects the ball back to the flippers 
and generally quickens the pace of 
the game. 

Finally, Premier has gone to a 
long-format playfield that adds 
several inches to the depth of the 
game’s interior. In Cactus Jack’s 
and Class of 1812, this space was a 
stage for animated characters, but 
in Surf ‘N Safari, that extra space 
is put to good use by a pair oframp 
shots that really make the game. A 
row of lights at the rear of the 
playfield illuminate the colorful 
ramps, adding to this game’s 
visual appeal. 


A glimpse of the future 

Premier has indeed come a long 
way, but they’re not finished yet. 
Shortly after this writing, they will 
introduce a new technology that, if 
it lives up to its promise, may 
change the way games are design- 
ed, built, and maintained. Premier 
has jointly developed a device call- 
ed the “Smart Switch,” a sheet of 
film that senses ball contact with 
no moving parts. Premier didn’t 
provide me with many details of 
this technology, except that they 
rate for at least 10 million contacts, 
but I can imagine what Smart 
Switches could lend to future 
games. 

Because there are no moving 
parts, there will be no need for the 
constant bending of wire that 
keeps current switches in adjust- 
ment. And because the switch is 
flat, it can be mounted in places 
where traditional switches can’t 
go. Imagine the freedom it will give 
game designers, who wont need to 
worry about leaving room for 
bulky microswitch assemblies. 
Players will be pleased, too, 
because they won't feel “ripped 
off’ by switches that don’t make 
contact. The game of the future 
may well be a combination of 
Smart Switches and optical sen- 
sors; I wouldn’t mind seeing the 


end of the rollover and the wire 
gate. 

Another bone of contention 
among manufacturers, in addition 
to flippers, has been displays, 
especially the dot-matrix display. 
Premier stuck with the familiar 
green fluorescent segment display. 
That era is soon to come to an end; 
Premier has committed to im- 
plementing a dot-matrix scoring 
display, and it will appear on 
Premier’s Mario Brothers pin. It’s 
appropriate that dot-matrix should 
appear on Premier’s first ‘““new- 
era’ licensed title, more evidence 
that Premier very much intends to 
compete with other pinball 
manufacturers on their own turf. 


Not everything’s coming up 
roses 

It wouldn’t be fair for me to extol 
the many positive changes made, 
and soon to be made, by Premier 
without calling them on a thing or 
two that still needs attention. My 
pet issue with Premier is its soft- 
ware. While System III improved 
the reliability and quality of 
Premier’s electronics, and while 
Premier has given appropriate at- 
tention to making games easier for 
operators to adjust and query, they 
still lag behind in the software that 
drives the game while it’s being 
played. 

On Surf ‘N Safari, the most ob- 
vious limitation in the game soft- 
ware relates to feature modes. I 
commented last month about the 
richness and depth of the rules on 
this game, and it’s true: the 
designer has done a first-rate job. 
But software doesn’t quite back up 
that effort. If, for example, you ac- 
tivate multiball, you'll have two or 
three times as many balls flying 
around, knocking down drop tar- 
gets and the like, and these things 
should advance the player toward 
objectives just as if there were on- 
ly one ball in play. 

Instead, when any feature mode 
is activated, the rest of the game 
shuts down. Some of the playfield 
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The wide standup target. 


targets become all but worthless, 
and others don’t act the way you’d 
expect them to. At other points in 
the game, sounds and scoring 
pause noticeably while the soft- 
ware thinks something over— 
when the player lights the arcade 
target on Surf ‘N Safari, for 
instance. 





might add the complexity of the 
dot-matrix display to its mix before 
it focuses attention on tightening 
up its game software. 

Another software-related issue 
involves fairness. Some targets on 
Surf ‘N Safari can tie up the ball for 
several seconds, but feature mode 
timers keep ticking away while the 


‘Understanding that operators can’t be expected 
to dedicate their lives to cleaning playfields, 
Premier made a number of changes aimed solely 
at reducing the amount of soil on the playfield. ”’ 


I’m a programmer by training, so 
I understand the issues involved in 
making multiple feature modes ac- 
tive at once. It requires a strong 
software base, an “operating 
system” that makes it easier for the 
game programs to keep track of 
several things simultaneously. I’m 
a little concerned that Premier 
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player doesn’t have access to the 
ball. Other manufacturers have 
gone to a feature that lets the 
player have the ball back if the ball 
drains too quickly. It used to be 
that games would give you another 
chance if you didn’t score anything 
after the launch, but that rarely 
happens anymore since the ball 


will almost certainly touch 
something on its way down on to- 
day’s crowded playfields. Surf ‘N 
Safari goes halfway by activating 
a ‘mercy feature’’ on the side 
drains for a while after the launch, 
but the timed forgiveness period 
should become standard on all 
games. 


Summary 

These complaints seem very 
minor in light of Premier’s recent 
accomplishments. The buying 
community voted with its dollars 
(or rather, by the withholding of 
them), and there were two things 
the company could have done: 
deny that problems exist, or work 
to make them go away. Premier 
has done the latter, and more. 
They’ve gone far beyond merely 
answering their critics to 
rebuilding its Gottlieb division. 

If it can maintain the focus on 
quality and entertainment value, 
Premier has a shot at not only 
redeeming itself, but visiting the 
top spot. That would create the 
kind of competitive atmosphere 
that benefits operators, distri- 
butors, and players alike. 

Pushed forward by one another, 
manufacturers will be driven to 
make their games last longer and 
earn better. Two years ago, Prem- 
ier wasn’t part of that mix. Now 
they are, and if you've been shying 
away from Premier games, it’s time 
for you to take another look. 
Premier is investing heavily to 
educate its distributors, and 
operators in general, about the 
company’s renewed commitment 
to excellence. Give that message a 
listen. Even if you take it with a 
grain of salt, you'll find that 
Premier’s been listening to you all 
along. LJ 


[Note: I'd like to thank Mondial 
International of Norwood, Mass., 
and the people at Premier 
Technology's Gottlieb Amusement 
Games Division for helping me 
research this article.] 
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Lies once was an ugly little duckling. changing and playing system. The result is 

that NSM has the fastest, most efficient, 
most reliable, most future-technology- 
compatible, 100 CD system in the world. 


That we’re proud of. 


Actually, it was a German duckling. And it 
wasn't all that ugly. 


Anyway, all the other ducklings, mostly 
American ducklings, used to make fun 

of it. They didn’t much care that this little 
duckling was really beautiful inside. You 
know, a really good little guy. 


We're not asking you to take our word for it, 
though. Just look a little closer. 


And when you do, you’ll notice some- 
thing. We’re not a little short on looks 
anymore. Fact is, our new Performer-Grand 
is one of the most beautiful jukeboxes ever to 
grace the industry. That we’re proud of, too. 


In truth, this little fella was faster, more 
reliable, and had more going for him than all 
the rest. And no other duckling could sing near 
as beautifully. Switch from song to song 
instantly. Always impeccably clean highs, thun- Oh ... about that ugly duckling. This one didn’t 
derously powerful lows. turn out to be a beautiful Swan. This one turned 
out to be a beautiful goose. The kind that lays 


This was one, really talented little duckling. golden eggs for its owner 


But, a little ugly. 

Bet you think we’re talking about NSM juke- 
boxes, right? You know, trying to make some 

kind of parallel between NSM jukeboxes having NSM 
a great system on the inside but not looking so 
good on the outside. Right? 


And that’s no fairy tale. 


The Performance Machine™ 


Right. We were. Truth is, we carried the parallel 
about as far as we can. We can hardly have 
a duckling be so technologically 

advanced that he'll last * 
operators for a decade, and = 

then some. We certainly can’t “_ 

have a duckling that never so 

much as puts a fingerprint on an 

operator’s valuable CD’s. And how 

would it sound to have the only 

duckling with a visible mechanism? 

Or a duckling that looks and acts 

full with as few as 4 CD’s? 


You’re right. This doesn’t work. 


We'll give it to you straight. We 

know we haven’t had a very good- 

looking floor model jukebox for a lot 

of years. And we’re not exactly proud of 
it. That’s because we concentrated almost 
solely on designing, then perfecting, the 
world’s most advanced high-capacity CD 





The Performer-Grand™ 


For more information on the NSM HyperBeam™ Jukebox line and the name of the Distributor nearest you, contact: 
NSM-America ¢ 5207 North Rose Street ¢ Chicago, Illinois G(0656 © (312) 992-2280 (FAX 2289) 


™ The Performer-Grand, HyperBeam, and The Performance Machine are trademarks of NSM-Germany & NSM-America * Bingen, Germany & Chicago, Illinois. 
© Copyright, 1991/1992, NSM-Germany & NSM-America ¢ Bingen, Germany * Chicago, Illinois. 
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Amusements) and Chet Thompson (Beaver Amusement). 





From left: Clark and Suzanne Pierce of Willamette Valley Amusement with Vern Pierce 
of Willamette and Dave Ahrenot of Ferguson Enterprises. 


eneral Coin, with offices in 
Portland and Seattle, themed 
its open houses in October after 
the popular German holiday, Oc- 
toberfest. Manufacturers and 
operators were treated to German 
sauerkraut and sausage while be- 
ing serenaded by a traveling accor- 
dion player. 
Ofcourse, it was a wonderful op- 
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Boys just wanna have fun! Back row, (I-r): John Anderson (John’s Games), Darrell 
Baines (Eastern Oregon Amusements), Mark Chan (General Coin), Richard Rowe 
(Courtesy Coin), and Ron Zahler (Premier); front row, (I-r): Bill Code (Eastern Oregon 


portunity for operators to view the 
new equipment—both vending and 
amusement—and chat with manu- 
facturers about what was on their 
minds. 

And what self-respecting distri- 
butor would let an opportunity 
pass for a golf tournament! 
General Coin staff, manufacturers, 
and operators converged on the 


Bob Devaney of ABC Games and Mark Chan of General Coin don’t give Bob’s wife Nan- 
cy much breathing room! Chet Thompson (r) isn’t quite sure whether to help her out! 


General Coin 





Say cheese! Back row, (I-r): Tim Jackson (Romstar), Damon Paramore (Dynamo), Jack 
Slayter (Data East), Tracy Tate (SNK), Brian Kopf (Leland), Mark Chan (General Coin), 
Darrell Baines (Eastern Oregon Amusements), and Jerry Sheaks (Pioneer); front row, 
(I-r): Denise Waggner (Goldhill Amusement), Kenn Hague (Hit Parade Music), and 
Emillio Cabrera (Taito). 





Colwood National Golf Club in 
Portland for the Fourth Annual 
Operator Open Golf Tournament. 
The winners were Mark Chan 
(General Coin), Art Carpenter 
(Conjo Enterprises), Mike Johnson 
(Eugene Vending), and Rick Hall 
(Golden West). | 
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Jim Anderson and Laurie Anderson of Anderson’s Vending flank Ron Quinn of Mars From left: Dave Hall of Rowe, Christi Johnson of General Coin, and Larry King of 
Electronics. Veryfine. 








Wels 


Clark Pierce (I) of Willamette Valley Amusement challenges Bob Severson of Portland It’s hard to be serious when you're having fun! Here are Veryfine’s Lee Rosenzweig (I) 
Coin Machine to a game of pinball. and Larry King. 





Tim Jackson (r) of Romstar with Tracy Tate of SNK. Jack Slayter of Data East smiles over his company’s line-up of games. 
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Video lottery expert 
places top priority 
on player protectio 
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DEO GAMING OUTLOOK 


ideo lottery is a subject close to 
the heart of Bob Williams, a 
South Dakota native and widely 
recognized expert on this much 
discussed issue. Having lived 
through the formulation of South 
Dakota’s benchmark legislation, 
and experienced the growing pains 
of the start-up and subsequent suc- 
cess of video lottery there, he is in 
a unique position to comment on 
its development over the past two 
years. 








Bonnie Theard 


the general public. The Video 
Gaming Section of the Office of 
State Police shall apply these rules 
to protect the video gaming in- 
dustry from elements of organized 
crime, professional gamblers, and 
other harmful elements. Further, it 
shall protect the public from illegal 
and unscrupulous gaming, ensur- 
ing the fair play of video gaming 
devices.” 

Player protection is a high priori- 
ty for Williams. He decries the con- 


A heart-to-heart 
with Bob Williams 


JANUARY 1992 


Bob and his partner Dean 
Schroeder, president of Musivend 
Inc. in Sioux Falls, S.D., began the 
video gaming consulting firm of 


n Video Insights in mid-1991, a divi- 


sion of Musivend Inc. Bob is often 
called upon to assist state associa- 
tions in their video gaming efforts 
and to answer numerous inquiries 
on how to get organized, what to 
expect, and how to combat neg- 
ative press by presenting the facts 
as they exist in the immensely 
popular South Dakota program. 
Visitors from other states often 
knock at Williams’ door, most 
recently Louisianians looking for- 
ward to a mid-1992 start-up date for 
legal video poker. The proposed 
Louisiana rules and regulations 
state on page one: “These rules are 
promulgated with primary con- 
sideration given to maintaining 
the health, welfare, and safety of 


stant emphasis on the almighty 
dollar (such as the oft-quoted, 
double-digit millions), preferring in- 
stead to focus attention on player 
protection—the result of a tight 
security system and operator con- 
cern in maintaining a satisfied 
customer base. 

Bob took time out from his busy 
schedule (he was on Oregon turf 
recently) to share his views on 
video gaming with us. First, some 
background: Bob served eight 
years in the South Dakota Senate, 
then re-entered private business 
and worked in public relations for 
25 years. 

Since the South Dakota voters 
passed the statewide referendum 
that legalized a state lottery, he 
has been involved in every aspect 
of the video lottery industry, from 
collections to route operations, 
from accounting and auditing to 
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Patrons enjoy the video lottery terminals at Teddy's Mediterranean Restaurant & Pub in Sioux Falls, S.D. 


‘““Gaming has created 2,000 new jobs in the food 
and beverage industry. It has also added the 
ability to reinvest profits in locations, whether in 
the smallest community in the state or the 
largest—they’re all treated equal. ’’ 


system design. He has worked 
closely with machine owners and 
operators, state regulatory agen- 
cies, and establishment owners. 

What do you consider the 
greatest strength of the South 
Dakota system? 

The greatest strength is the day- 
to-day working relationship bet- 
ween the public and private sec- 
tors. The state fulfills its role as the 
regulator and we fulfill our role as 
small business people managing a 
very new industry. 

That relationship is so important 
in terms of the regulator allowing 
the industry to manage its 
business and providing a very fair, 
secure, and entertaining game. 

How important is player 
satisfaction in the overall video lot- 
tery program? 

The player has to be number one 
in any system. Players need to 


know there is aconstant, entertain- 
ing game available to them every 
day of the week. If they don’t feel 
that the system is there to provide 
entertainment for them, they’ll 
take that entertainment dollar and 
spend it elsewhere. Without player 
satisfaction the revenue oppor- 
tunity goes away for both the state 
and the coin machine industry. 

What is the special safeguard 
that guarantees players a fair 
return on their entertainment 
dollars? 

The accounting system is our 
safeguard. The integrity of our 
auditing system is unquestionable. 
Players know, from the moment 
they place money in a machine, 
that they're guaranteed by the 
location owner, the coin machine 
operator, and the state that it’s the 
most fair, secure, honest game 
available to the public in South 


Dakota. And they know the game 
will be the same today as it will be 
next year. South Dakota’s video 
lottery is a constant form of enter- 
tainment in which they stand to 
receive a fair return. 

At the recent Louisiana Amuse- 
ment and Music Operators Assoc- 
iation meeting on legal video 
poker, operators were asking 
about the customer payback [a re- 
quired 80 percent minimum in La.). 
What are South Dakota’s payback 
limits? 

The legal limit ranges from 85 to 
95 percent; the regulators set it at 
92 percent. We agree that amount 
is the best opportunity for the 
player, the state, and the coin 
machine industry. 

What have South Dakota 
operators learned about the 
players and the machines they 
patronize? How choosy are the 
players? 

Players are very intelligent and 
have a quick understanding of 
which terminals are paying at the 
maximum and which ones are pay- 
ing at the lower end. And they’re 
very mobile and are willing to go 
from location to location to find 
those terminals that will give them 
the best return on their entertain- 
ment dollar. It’s basically like shop- 
ping for sales in your local food 
market. 

Video lottery doesn’t call for any 
sophisticated advertising ap- 
proach. The best advertising 
comes from the players themselves 
and word-of-mouth throughout the 
community. 

What about player preference, 
button machines vs. touch-screen 
models? 

Players have gone with touch- 
screen models because they pro- 
vide flexibility in game presenta- 
tion. Who knows what the regu- 
lators will allow in the future in 
terms of gaming? 

One thing the player doesn’t like 
is atremendous amount of moving 
terminals in a given location. They 


like the consistency of the pay- 
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table, the payout, and the physical 
placement of the terminals them- 
selves. Touch-screen units allow all 
those variables to be workable. 

Location presentation of the 
machines is an important factor in 
their earning ability. What have 
South Dakota operators done in 
this regard? 

You can look at locations that 
have developed over the two-year 
period in South Dakota. Those that 
provide quality service and quality 
product are the most successful. 
That comes in many forms. It can 
be the mom-and-pop approach to 
how they run locations, the service 
to those who come in for food and 
beverages, even how they fix the 
interiors of their locations to make 
them pleasant, comfortable, and 
safe. All these elements are very 
important to the player. 
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Locations that are secure, clean, 
and well-lighted, and display their 
terminals accordingly, make the 
player comfortable. Whether loca- 
tions have terminals on carousels 
or in arow, if they provide comfor- 
table chairs for patrons they will 
experience significant growth. 


‘‘To all other states with 
video lottery efforts | 
suggest large doses of 
patience, patience, and 
patience.’”’ 


The location owner is important 
to the coin machine industry. If 
they don’t provide the kind of at- 
mosphere I described, it will have a 
definite impact on the play in those 
locations and influence the bottom 





Operator 
deposits 
money In 
Bank 


















line for everyone involved. 

What do you Say, as someone in 
the trenches, so to speak, to detrac- 
tors who think it would be easy to 
tamper with the system? 

Anyone who attempted to cheat 
the system would be quickly iden- 
tified and caught and their 
business would be gone. They 
would go to jail and that’s what 
should happen to them. 

There’s no system in the world 
that can't be tampered with. The 
important question is: who would 
want to? Who would jeopardize 
millions in investments to enhance 
earnings a little bit? 

It seems inconceivable to me that 
anyone would want to put them- 
selves through that kind of abuse, 
trying to tamper with a system that 
keeps a day-to-day accounting of 
play, earnings, and payouts. It’s 


The Automatic Tax Collector 
How it works 
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just next to impossible to damage 
the integrity of a central site 
system as it stands today. It has 
been the greatest accounting and 
auditing system I’ve ever seen. 
There are no glitches. 


All terminals are polled every 24 
hours. If a machine doesn't meet 
the incription in the software 
(match the security checks) it will 
turn itself off. 


jobs in the food and beverage in- 
dustry. It has also added the abili- 
ty to reinvest profits in locations, 
whether in the smallest communi- 
ty in the state or the largest— 
they're all treated equal. There’s 


“The greatest strength 
is the day-to-day 
working relationship 
between the public 
and private sectors.”’ 


been new construction and 
tremendous growth in food and 
beverage locations, in addition to 
the refurbishing of traditional 
establishments. 

There’s also been a positive 
result in terms of salaries because 
video lottery created a greater 
competition in the workforce to get 
personnel who can provide good, 
quality service. 


We've moved revenue from the 
illegal gambling side over to the 
legal gambling side and taxed it. 
There’s no doubt in my mind that 
it’s the greatest law enforcement 
tool in the world. We've just remov- 
ed the potential for corruption. No 
one can skim or launder money. 
The only thing they can do is to 
steal their own money. They won't 
be in business very long. 


How has video lottery affected 
the local economy? 
Gaming has created 2,000 new 


Comparison of State Owned/Operator Run System and 
State Owned/State Operated System 


State Owned/Operator Run System 
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the United States (lowa and 
Oregon) to start a video lottery pro- 
gram without operators. What 
valuable lessons can our industry 
learn from these happenings? 
When you look at the player, 
Thirty-five percent of all ter- hadapositiveeffectonthosecom- operator, location, and state as all 
minals in the state of South Dakota munities becausethere’sturnover part ofa wheel, the valuable lesson 
are located in communities witha in those entertainment dollars. is that if you take one of the par- 


population of less than 1,000. It’s There have been two efforts in ticipants out of the wheel you have 
a flat tire. The result: the player will 


be shortchanged in some form or 
another. They'll have either a tar- 
nished product or won't have the 
security needed between the 
player, the game, the entertain- 
Read all about 1 ment center, and the state. 

ial What are your general thoughts 
on state-run video lottery? 

If you remove the coin machine 
industry you impact service, 
knowledge of merchandising and 
displaying product, maximizing in- 
vestment dollars, and one of the 
checks and balances between the 
state, the entertainment center, 
and the player. 

A state-run program means the 
state determines everything. 
Eastern European countries are 
saying they don’t want socialism. 
Canadians are saying they want 
less socialism. The fox cannot 
guard the hen house. 

Operators have years of ex- 
perience in the entertainment 
business. They deal with the play- 
ing public. It isn’t a sterile business. 
Our country was built on risk- 
takers. I think the state will short- 
change the player’s entertainment 
dollars. 

When proposals are formulated 
for video lottery, the percentages 
become a touchy subject. Every- 
one thinks they are “giving away” 
too much. What should be factored 
INTERNATIONAL into the percentage equation? 

It’s not a short-term investment 
| for anyone—it’s along- term invest- 
Imperial International Imperial International ment and one that will be very 
5116 Azusa Canyon Road 1270 Valley Brook Avenue volatile in the future and dictated 
Irwindale, California 91 K ve Lyndhurst, New Jersey O/7© { by technology. 

If there’s a flat amount of tax up 


Telephone: |-8QOO-423-2/53 Telephone: |-8Q00-526-62¢ 

In California: 818-962-1024 In New Jersey: °0))-5Q)/ OS36 

ee mOCmT Te Reyne) front, then where is the incentive to 
the free enterprise system in terms 
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of keeping a viable, ongoing in- 
dustry abreast of technical 
changes that will occur in the 
entertainment world? 

In video lottery, the state and the 
coin machine industry enter intoa 
contract that allows time to build 
good, solid, well-managed bus- 
inesses. The risk can be spread out 
over a longer period of time. 

I see it as gaming entertainment. 
We have a willing taxpayer and 
will have him as long as he’s given 
a professionally run game to play. 

1992 stands to be a pivotal year in 
the expansion of legal video gam- 
ing. Do you have any recommen- 
dations for 1) states continuing 
their efforts, and 2) those just get- 
ting started? 

To all other states with video lot- 
tery efforts I suggest large doses of 
patience, patience, and patience. 
But the most important thing to 
keep in mind is that we're dealing 
with a willing player and taxpayer. 
We have to create the most fair 
and honest game for him to enjoy. 

It’s like the ingredients for a good 
soup. Once you combine the pro- 
per ingredients they must be allow- 
ed time to to simmer—it takes a 
long time for the flavors to blend. 
We also have to understand that 
someone else may have a different 
recipe to consider. 

Entertainment value is what 
we re concerned with. The only 
thing myself as an operator or the 
state has to offer a player is time— 
entertainment time on the 
machine. We strive to give the 
player the greatest value, time, and 
service. 

Do you ever tire of retelling the 
South Dakota story? 

Video lottery is new and exciting. 
Were still finding out something 
new about this industry every day 
in South Dakota. We’re learning 
more about the player. We’re 
becoming better managers of our 
businesses. Our location owners 
provide a better product and ser- 
vice. It’s fun to share something 
that’s been successful. 


‘“‘The accounting system Is our safeguard. The in- 
tegrity of our auditing system is unquestionable. ”’ 


Were about to embark on anew 
time frame in video lottery because 
we now have to deal with the next 
two years ahead of us. We havea 
mature gaming system and a 
saturation point has been reached. 


BIGGER IS BETTER 





How do we then sustain this new 
venture? We have to strengthen 
this marriage between the state, 
the taxpayer, and the video lottery 
industry. 1) 





‘Seat optional 


Dynamo, the industry leader in video system technology, has 


harnessed a massive 50" Mitsubishi color monitor in a system 
cabinet that’s sure to generate BIG profits for you. 
Tne HS-1 3 has all the features you would expect in a Dynamo 


system Including JAMMA standard wiring harness, four player 


control panel, high quality speak 


monitor available. 


For more information on BIG profits, 


call today 1-800-527-6054. 


2525 Handley-Ederville Rd. = Richland Hills, 


ers and the most vivid 50" 
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f you own or operate an amuse- 

ment center and haven't gotten 
involved with redemption yet, I 
have one important question: what 
are you waiting for? 

If you’ve been to any of the trade 
shows the last few years, you must 
have noticed the standing-room- 
only seminars about redemption. 
These sessions are specifically 
designed to provide information on 
redemption topics, from starting 
up to running a _ successful 
operation. 

Many single-site operators and 
most of the major chains have 
discovered the value of redemp- 
tion. In some cases, redemption 
equipment has kept the location 
going during the times when video 
game earnings have been down. 
More and more of the equipment 
at the major trade shows has been 
redemption equipment. 

Also, the industry trade maga- 
zines have been writing stories 
about redemption. If you haven’t 
gotten involved yet it probably 
means that you are a procras- 
tinator. You know the type—one 
who will say that he’s thinking 
about joining the procrastinators 
club, but hasn’t gotten around to it 
yet! 

But it’s certainly not too late to 
make redemption work for you. In 
this column last month, we looked 
at a hypothetical 3,000-square-foot 
room in which we placed approx- 
imately 50 games. Half of the 
games were redemption. From ex- 
perience we know that 70 percent 
of the income will come from those 
redemption games. 

The size of your operation may 
be quite different from our 
hypothetical amusement center, 
but the percentages should be fair- 
ly constant. If 50 percent of your 
equipment is redemption, 70 per- 
cent of the revenue will come from 





John Margold 


those games. Since redemption 
equipment offers the best long- 
term investment, you are losing 
money every day you delay. 

If redemption is such a wonderful 
opportunity, why hasn't every 
game room become a redemption 
center? Fair question. Redemption 
has many advantages (we have 
been expounding them for years), 
but there is one disadvantage: 
hard work. When you enter the 
world of redemption, you become a 
retailer. Merchandising displays, 
product cost, shrinkage, security, 
and inventory join your list of 
concerns. 

Before getting into redemption 
you have worries like what equip- 
ment to buy, how much it costs, get- 
ting reliable help, increasing 
business, and cutting costs. You 
probably think this is enough to 
handle. But those who have taken 
the step toward redemption will 
tell you that it is worth it. 

Don't get discouraged. If it was 
easy to operate a first class 
redemption center everyone would 
be doing it and your involvement 
wouldn't be an advantage. Since 
many operators are afraid of the 
extra work that redemption will 
cause, youcan Stay one step ahead 
of your competition by getting 
started today. Take a look at what 
we ve seen with pool leagues: those 
that weren’t afraid to exert the ex- 
tra effort are reaping the rewards. 

Next month we will ask one of the 
industry's experts to review the 
basic steps needed to get started in 
redemption. While waiting for that 
article, why don't you visit a few 
redemption centers in your area? 
Bring a notebook, your kids, your 
spouse, and some money. You'll 
have some fun, win some prizes, 
learn something, and understand 
redemption from a player's point of 
view. || 
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Arachnid makes tour 
stop in Wisconsin 





Tournament stars Joe Beecroft (I) and Wayne Roewer. 


A rachnid staged the season's 
second BullShooter dart re- 


gionalin Waukesha, Wis., on Oct. 
18-20, with Pioneer Sales & Service 
acting as the event’s co-sponsor. 
The area's top darters competed 
for $6,000 in prize money and quali- 
fying certificates to the Bull- 
Shooter World Finals in May. They 
played on Arachnid’s new Galaxy 
machines. 

The regional’s big winners were 
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Joe Beecroft of Algonquin, IIl., and 
Wayne Roewer of Crystal Lake, III. 
Beecroft finished first in four 
categories (including Pro Singles) 
and third in another, while Roewer 
garnered three firsts and a second. 
As partners, they captured the 
Men’s Doubles and Open Doubles 
Cricket titles. The pair also teamed 
with Wayne's wife Judy to prevail 
in Mixed Triples. 

In Mixed Doubles Cricket, Joe 


Schmitz and Natalie Hanson 
defeated Terry Mutton and Carol 
Johnson. Schmitz and Johnson 
have won this event two straight 
years at both the Wisconsin 
regional and the BullShooter 
Finals. 

The top three winners in each 
event qualified for the seventh 
BullShooter Finals. For more infor- 
mation on qualifying, call Arach- 
nid at (800) 435-8319. [1] 
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Texans dominate 
foosball championship 


ver 200 foosball players from 

15 different states gathered at 
Click’s Billiards in Arlington, 
Texas, on Oct. 4-6 for the $10,000 
Texas State Championship of 
Foosball. 

Competition for this sought-after 
crown was fierce. Texans defended 
their state well; only three titles 
were won by out-of-state players. 
John and Daniel Smith of Pasa- 
dena, Texas, captured the Open 
Doubles title; Open Singles went to 
local sensation Charles Britt of 
Dallas. 

The management of Click’s was 
overwhelmed by the success of the 
championship, reporting substan- 
tial increases in general sales and 
vending in particular. Tom Barto, 
manager of the Arlington Click’s, 
said, “My overall business increas- 
ed due to the excitement generated 
by this event.” 

Here is the complete list of 
winners: 

Open Singles: 1st place—Charles 
Britt, Dallas; 2nd place—Steve 
Mohs, Richfield, Minn., 3rd place— 
Hossein Kiani, Ft. Worth, Texas. 

Women’s Singles: 1st place— 
Cara Richardville, San Antonio, 
Texas; 2nd place—Melanie Gold- 
stone, Houston; 3rd place—Char- 
lene McManus, Tulsa, Okla. 

Rookie Singles: 1st place—David 
Donovan, Minneapolis; 2nd 
place—Charlie Ramirez, Pasa- 
dena, Texas; 3rd place—Russ 
Paramore, Dallas. 


Novice Singles: 1st place—Chuck 
Pistole, Oklahoma City; 2nd 
place—Terry Weatherly, Ft. 
Worth, Texas; 3rd place—Shawn 
Creek, Oklahoma City. 

Open Mixed: 1st place—Skip and 
Bonnie Clark, Ft. Worth, Texas: 
2nd place—John Zoller, New 
Orleans, and Melanie Goldstone, 
Houston; 3rd _ place—Scott 
Moreland, Dallas, and Cara 
Richardville, San Antonio. 

Open Doubles: ist place—John 
and Daniel Smith, Pasadena, 
Texas; 2nd place—Ron Joyner and 
Eddie Gartman, Pasadena; 3rd 
place—Don Swan, Chicago, and 
Steve Mohs, Richfield, Minn. 

Women’s Doubles: ist place— 
Charlene McManus and Melanee 
Tosh, Tulsa, Okla.; 2nd place— 








Cara Richardville, San Antonio, 
Texas, and Angie Bentley, Arl- 
ington, Texas; 3rd place—Renee 
Walls and Vanessa Sanchez, 
Pasadena, Texas. 

Rookie Doubles: ist place— 
James Blase, Denton, Texas, and 
Dion Nguyen, Carrollton, Texas; 
2nd place—Rusty Burns, Ft. Worth, 
and Caesar Zumiga, San Antonio; 
3rd place—Russ Paramore, Dallas, 
and Angie Bentley, Arlington, 
Texas. 

Novice Doubles: ist place— 
Bucky Newberry and Tom Hub- 
bard, Dallas; 2nd place—Regi 
Price, San Diego, and Scott 
Moreland, Dallas; 3rd place—Ron 
Allen, Ft. Worth, Texas, and 
Ezekiel Moore, Irving, Texas. (| 
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Major air hockey event 
held in California 














From left: Robert Hernandez, Tim Weissman, and Mark Robbins. 


ver $12,000 in cash and prizes 
was up for grabs at the 1991 
U.S.-International Air Hockey 
Championships, held Oct. 12-13 in 
San Jose, Calif. Keystone Family 
Entertainment Center hosted the 
event, which attracted players 
from such distant cities as Mon- 
treal, Philadelphia, and Atlanta. 
The tournament was the 25th na- 
tional competition sanctioned and 
organized by the U.S. Air Hockey 
Association. Sponsors included 
Dynamo, Keystone, and other 
businesses in the San Jose area. 
Tim Weissman of Houston broke 
a long-standing record by captur- 
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ing his sixth consecutive national 
title, eclipsing the feat of five 
straight set by Atlanta’s Jesse Dou- 
ty. He only dropped four games 
during the tournament and de- 
feated two-time national champ 
Mark Robbins in the finals. 
Robbins’ appearance in the 
finals was impressive considering 
he emerged from the loser’s 
bracket, and he was given the new 
Bob Dubuisson Award for being 
the player most exemplifying 
perseverance. Dubuisson was a 
four-time national champion anda 
pioneer in the sport of air hockey. 
He died of cancer last May at the 


age of 41. His widow Becky pre- 
sented Robbins with the award. 

Robert Hernandez, another two- 
time titleist from Houston, finished 
third, followed by 11-time champ 
Douty, Phil Arnold, Andy Yevish, 
Keith Fletcher, Albert Ortiz, T.C. 
Cabot, and Paul Marshall. 

John Stucky of Longmont, Colo., 
won the Pro “‘B”’ Division title; 
Cathy Brown of Mountain View, 
Calif., took the Women’s Division 
crown. 

For more information on upcom- 
ing air hockey tournaments, con- 
tact Robbins at Dynamo, (800) 
527-6054. | 
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Merit tour stops In 








Keystone Classic Draw Doubles 301 winners Wayne Spratley (I) and Bob Andrews (r) 


with Merit’s Mike Gannon. 


> <p 
aa atte 

Ps a 
nF Sy 


Bob Slifer of Bald Hills Amusement (second from left) with Mixed Triples 501 and 
Cricket champs, (I-r): Bruce Cottrell, Ann Krise, and Tom Baker. 


erit Industries staged two 
World Series of Darts tour- 
naments in November: the Key- 
stone Classic in Butler, Pa.,on Nov. 
1-3, and the Sunshine Classic in 
Tampa/St. Petersburg, Fla., on 
Nov. 8-10. Each offered $10,000 in 
prize money. 

Darters from Pennsylvania, 





Ohio, New York, Indiana, Illinois, 
Michigan, New Hampshire, and 
Florida took part in the tourna- 
ment, which was sponsored by 
Unicorn Dart Products and hosted 
by Bald Hills Amusement, Three 
Rivers Coin, and Mondial Distri- 
buting. (Unicorn will be the spon- 
sor for all Series tournaments.) 


Pennsylvania, Florida 
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Merit’s Bob Wiles with Women’s Singles 301 champ Anne Fisher. 





Sunshine Classic Open Doubles 501 winners Ray Terronez (I) and Bill Gay (r) with Merit 
tournament director Bob Hodges. 


Pennsylvania is becoming a popu- 
lar state for Pub Time Darts, 
thanks largely to the work of Bald 
Hills president Bob Slifer and his 
group of dart promoters at the 
Keystone State Dart Association. 

The Mercer County Blind Assoc- 
iation was the recipient of the tour- 
nament’s charity event. 
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Among the Keystone Classic 
winners were: 

Open Singles 501 Cricket: ist 
place: Jerry Umberger; 2nd place: 
Jim Watkins; 3rd place: Joe 
Futima; 4th place: Bill Gay. 

Women’s Singles 301: 1st place: 
Ginny Hays; 2nd place: Wendy 
Vogel; 3rd place: Micki Pint; 4th 
place: Angela Harper. 

Draw Doubles 301: 1st place: Bob 
Andrews and Wayne Spratley; 2nd 
place: Mike Kurtz and Dan 
Weaver; 3rd place: Bob Slifer and 
Wes Sorinsky; 4th place: Joe 
Jakubowski and Bob Kilgore. 

Four-Person 501: 1st place: Lou 
Yeager, Jim Watkins, Roy Yeager, 
and Charlie Breisch; 2nd place: Bill 
Gay, Thom Johnson, Mark Potter, 
and Rocko Wojonowski; 3rd place: 
Walter Pankow, Joe Jakubowski, 
Tim Glaz, and Wayne Spratley; 4th 
place: Bob Andrews, Dick Ern- 


sberger, Gary Watkins, and Don 
Osborne. 

The 5th Sunshine Classic, hosted 
by American Vending and distri- 
butor Birmingham Vending, at- 
tracted over 800 players and was 
performed on Scorpion dart 
machines. Illinois’ Joey Beecroft 
was the tournament’s star player, 
taking first in Draw Doubles with 
Jimmy Sullivan, first in Mixed 
Triples with Buffy Sue Gregory 
and Terry Allen, first in Four- 
Person with Terry Allen, Keith Lau, 
and Todd Kurtz, and second in 
Open Doubles with Terry Allen. 

Gary Mawson of St. Catherines, 
Ontario, won the Open Singles 
event; fellow St. Catherines native 
Anne Fisher captured the Wom- 
en's Singles title. Ray Terronez 
and Bill Gay won the Open 
Doubles event, adding it to their 
earlier victories at the Midwest 
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EXPANDED EXPORT CAPABILITIES 


VVe can now accomodate all your 
international needs for Coin amusement 
equipment, spare parts, and billiard 
supplies. Call or fax for more information. 
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303 PATERSON PLANK ROAD 
CARLSTADT, N.J. 07072-2307 
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and Volunteer Opens. 

Other winners included: 

Draw Doubles 301: 1st place: Joe 
Beecroft and Jimmy Sullivan; 2nd 
place: Gary Mawson and Don Ges- 
sner; 3rd place: Paul Schmeidel 
and Mark Liford; 4th place: Pat 
Hewitt and John Aver. 

Four-Person 501: 1st place: Joe 
Beecroft, Terry Allen, Todd Kurtz, 
and Keith Lau; 2nd place: Gary 
Mawson, Peter Mills, Thom John- 
son, and Cal Brown; 3rd place: Jim- 
my Sullivan, Ed Newrock, Bryan 
Carroll, and A.W. Aguilar; 4th 
place: Bill Gay, Ray Terronez, Bob 
Wiles, and Mike Gannon. 

Women’s Doubles 301: 1st place: 
Ann Fisher and Barb Mills; 2nd 
place: Jan Noble and Theresa 
Bush; 3rd place: Alice Lott and 
Heather Bennett; 4th place: Carla 
Caldwell and Becky McCarthy. L! 
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the toughest 
issues facing 
the coin-op 
industry today? 
What can we do 


about them? 
Answer the ques- 
tion or spill 

your guts on 
whatever else is 
on your mind. 
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pws RESPONSE 


We have always felt that it is vital to find out what our readers are thinking. It 
was suggested to us several years ago that we should devote a page to hear- 
ing readers’ views. We complied and regularly print the compliments and com- 


plaints we ’ve gotten. 


We decided to zero inon what operators view as the most pressing concerns 
in the industry. It was up to our readers to answer the question posed or ex- 
press opinions about whatever else is on their minds. We will periodically 
change the question but continue to invite you to tell us what you are thinking. 
We are counting on you. Your opinion counts! 


Is this the answer? 


After three years of planning 
and two years of operation, I am 
still finding it difficult to expand 
my business. Street locations are 
at a maximum in this area, even 
though arcade locations are wide 
open. 

I have one arcade and one street 
location. What would be the best 
way to expand my business? | 
have considered options outside 
video and redemption, something 
along the lines of miniature golf. 
Can help be obtained in expan- 
ding my business without getting 
in over my head? 

We need to initiate new ideas for 
dedicated video games and lower 
the damn prices! The reason the 
games cost so much is that 50 per- 
cent of the parts come from Japan. 
This really ticks me off. The in- 
dustry needs to take the same at- 
titude taken by the clothing in- 
dustry: ‘Made in America by 
Americans.”’ 

This lowers the cost and in- 
creases the profits. Do we need 
toothpicks as eye openers to make 
the manufacturing companies see 
this? Let’s hope it doesn’t come 
down to that. 

Milton, WV 


A few bad apples 

I for one do not think that our in- 
dustry is much different from 
other industries. No matter what 


the product or service, there are 
always a few bad apples. 

I see competitors who are really 
dishonest, who lie to locations 
(some of them mine), and who once 
in a while steal a location away 
from me. But you know what? I 
usually get it back because the 
truth most of the time wins out. 

I have friends in other 
businesses and | hear the same 
complaints I hear from others in 
the coin machine business. I 
sometimes laugh because I realize 
how alike our problems are. 

But I admit that when someone 
does something illegal or just 
plain runs a bad coin machine 
business, it makes us all look bad. 
I’ve been reading about what’s go- 
ing on in Oregon concerning video 
poker machines. It’s such a typical 
example because the government 
people are trying to ditch 
operators to run legal video poker 
machines. Why? Oh, the same 
reason that’s thrown in our faces 
all the time: operators are involv- 
ed with the Mafia. Iheard that ina 
paper issued by the government 
there, it accused some Oregon 
operators of being connected toa 
well-known crime family 
somewhere on the East Coast. 

Will it ever end? Sometimes I 
think it will, other times I’m sure it 
won't. We have to be more profes- 
sional and show the world that we 
are business people. With quite a 


few states wanting to legalize 
video poker games, our industry is 
in the limelight and we don’t look 
so good. It’s a shame because 
most of us are trying to do a good 
job. But until we all are concerned 
with our image, we'll get a bad rap. 
No one could give as bad of an im- 
age aS we sometimes give 
ourselves. 


A concerned operator 


My biggest gripe 

My biggest gripe is the transpor- 
ting of vending machines. I cannot 
believe any company in their right 
mind would ship a product with 
electronic components and in- 
tricate parts on acommon Carrier. 
How long a life do you want your 
product to have? The extra money 
you spend to go on a Van Line that 
specializes in electronics is worth 
it. 

Are you aware that Van Lines 
have air-ride suspension? They 
will strap your product in the 
truck. Better yet, they have a dis- 
counted rate for product that is 
boxed, bubble-wrapped on wheels 
or bubble-wrapped on a skid; you 
no longer have to crate anything. 

I hope that more companies will 
take a look at the big picture, long- 
term quality of the product. A pen- 
ny saved on transportation will be 
a dime spent on maintenance... 
think about it. 

Concerned about 
quality control 
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‘“‘Reason notwithstanding, the Universe continues unabated. ”’ 
— Douglas Adams, The Hitchhiker’s Guide to the Galaxy 





his keen observation pretty 

much sums up my attitude 
towards the game category affec- 
tionately known as the “beat-’em- 
up.’ For reasons no sane person 
could possibly fathom, the public's 
appetite for these fighting action 
games is insatiable. 

I’m not crazy about them and in 
your heart of hearts you know that 
youaren't crazy about them either. 
This doesn’t mean that they don’t 
rake in the cash. After all, ina 
perfect world John Lennon would 
still be alive and making music 
While Vanilla Ice would be pushing 
up daisies. 

Still, video is video, and video is 
my beat. I’m Scott Wolf, the Video 
Weasel. Come with me now as I 
put aside my prejudices and play 
three of the top-earning beat boxes. 
Since the controls and game play 
in all three are similar, let’s takea 
look at the individual appeal of 
each. 

Captain America and the 
Avengers 

First of all, we'll look at Data 
East's Captain America and the 
Avengers. What is the instant ap- 
peal here? Why, the opportunity to 
control, nay, to be one of Marvel 
Comics’ awesome Avengers! The 
evil Red Skull has assembled a 
huge laser-cannon. With it he 
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Montgomery, AL 

Franco Distributing 

(205) 834-3455 

North Little Rock, AR 
Godwin Distributing Company 
(SOL) 753-1138 

Phoenix, AZ 

Mountain Coin Machine 

(602) 269-7596 

El Cajon, CA 

Progressive Game Distributors 
(619) 441-9100 

Los Angeles, CA 

Weymouth Distributing Company 
(213) 748-518] 

Denver, CO 

First Choice Distributing 
(303) 292-9657 

Miami, FL 

Brady Distributing 

(305) 621-1415 

Orlando, FL 

Brady Distributing 

(407) 872-1666 

Honolulu, HI 


Des Moines, IA 
Moss Distributing 
(515) 266-6422 
Chicago, IL 

World Wide Distributors 
(312) 384-2300 
Indianapolis, IN 
Atlas Distributing 
(317) 322-0104 
Louisville, KY 
Kentucky Coin 
(502) 966-5266 
Baltimore, MD 
Weiner Distributing 
(301) 233-2600 
Grand Rapids, MI 
Atlas Distributing 
(616) 241-1472 


St. Louts, MO 

Audio Visual/ Brandt 
(314) 421-5100 
Charlotte, NC 

Brady Distributing 
(704) 357-6284 


Las Vegas, NV 
Mountain Coin Machine 
(702) 798-0900 


Reno, NV 
Reno Game Sales 
(702) 829-2080 


Richmond Hill, NY 

Mid Atlantic Music Distributing 
(718) 291-5757 

Syracuse, NY 

Betson/Advance Distributing 
(315) 455-5400 





Portland, OR 
General Coin 
(S03) 274-1425 
Imperial, PA 
RMV Sales 

(412) 695-2406 
Wilkes Barre, PA 
Roth Novelty 
(717) 824-9994 
Chattanooga, TN 
Brady Distributing 
(615) 855-0322 
Corsicana, TX 
Master Sales 

(903) 874-4749 
Salt Lake City, UT 
Mountain Coin Machine 
(801) 262-5494 
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Seattle. WA 

General Coin 

(206) 625-1474 
Menomonee Falls, WI 
Viking Vending 
(414) 255-6580 


CANADA 

St. Laurent. Quebec 
Laniel (Canada) Inc. 
(S514) 336-5050 
Vancouver, BC 

Pacific Vend Distributors 
(604) 324-2164 
Winnipeg. Manitoba 
Northwest Amusements 
(204) 633-575] 


Concord, Ontario 
Northwest Amusements 
(416) 739-0361 


SOUTH AMERICA 
Miami. FL 
Disctronics Corp. 
(305) 477-1561 


VU) PIONEER 


The Art of Entertainment 


Bazar 
(808) 848-0347 


© 1991 Pioneer Laser Entertainment. Inc 


HE VIDEO WEASEL 





plans to, dare I say it, rule the 
world! (Or is it destroy the world...I 
can never remember.) 


Anyway, you control one of four 
Avengers— Vision, Iron Man, Haw- 
keye, or Captain America himself. 
Each has a distinctive fighting 
style and special attack. The eight- 
way joystick is a stubby black “cor- 
ndog’’-type. The A (attack) and B 
(jump) buttons are crisp and 
responsive. Combinations of stick 
and buttons do the usual things— 
run, jump, punch, kick, fire, pick up 
enemies, throw them, and rewind 
video tapes before returning so the 
Avengers’ Visa cards are not 
charged a $1 fee, etc. 

Game play is the standard 
horizontal-scrolling, Over- 
whelming-odds, bash-a-thon 
featuring genuine Marvel super 
heroes and super villains. To assist 
you against the likes of Ultron, 
Mandarin, and the Grim Reaper 
are brief appearances by peri- 
pheral Avengers—Quicksilver, 
Wonderman, Wasp, and Namor 
the Sub-Mariner. They'll zoom in 
and drop off power-ups, fight fora 
bit, or just point the way to the next 
scene. The animation is smooth 
and the stereo sound is just fine. 
Four-player mode, as always, is 
best. 

Spider-Man the Video Game 

Although reportedly not doing 
quite as well as Captain America, 
I actually like Spidey more. Once 
again we are dealing with familiar 
licensed Marvel super characters. 
Somehow Hawkeye has been 
roped into pulling double duty 
along with Spidey, Black Cat, and 
Sub-Mariner, this time in a more 
active role. The joystick is the red 
ball-type and the buttons are justa 
little bit sticky (web fluid in the 
cabinet, perhaps!). 

Spider-Man is loaded with uni- 
que features, not the least of which 
is the character of Black Cat. It’s 
about time we had some serious 
butt-kicking women in these 
games. Besides wielding a lethal 


80 


PLAY METER JANUARY 1992 





* “2% he wh ie Meeks, Avet3 mie : <a 
eek oese os , 


ae oe ges 


Se ae ke 


( eee. 
Be 


sae 
fe Le re cote at: 


Taig a efit be 
tel fae 7 
van \ fe 


BS 4 ma 


UC VIDEOGRNY 


eee tt eiteas 


a, es ies 


claw-and-chain, Black Cat is one 
fabulous babe! 


‘“‘Not content to design 
games around existing 
heroes, Capcom 
designs original titles 
with their own heroes. ”’ 


Also way cool is the ability to 
change from character to char- 
acter throughout the game. With 
sixteen scenes in four chapters, 
Spider-Man features a zoom- 
in/zoom-out format in which the 
size and movements of the char- 
acters change in various scenes. 
For example, in Big Mode the 
characters are about six inches 
tall, practically one-third the 
height of the screen, for standard 
play. In Wide Mode they shrink to 
about three inches, as the game 
play takes on a ‘pnlatform” jump- 








ae Pons 
ri a ne 


and-climb approach. All of the 
heroes are able to mimic Spidey’s 
wall-crawling abilities. 

The villains are six of Spidey’s 
arch enemies—Kingpin, Sandman, 
Scorpion, Green Goblin, Venom, 
and the Lizard. There's strong 
player recognition of both heroes 
and villains. The Marvel style is ac- 
curate right down to the 
‘“THWIPP” sound of Spidey’s web 
shooter. 

Captain Commando 

Also doing respectably well is 
Capcom's Captain Commando. 
Not content to design games 
around existing heroes, Capcom 
designs original titles with their 
own heroes, like in Final Fight and 
Street Fighter II. 

Captain Commando is set in the 
year 2026. Earth has become a 
crime-infested cesspool controlled 
by the slimeball Scumocide. 
(Hmmm...Scumocide...isn’t that 
what you would be charged with if 





\"" VIDEO WEASEL 


you assassinated Vanilla Ice?) On- 
ly the captain and his three brave 
companions— Mack the Knife, Gin- 
su the Ninja, and Baby Head the 
Tiny Tot of Terror have the guts to 
go up against Scumocide. 
Captain Commando boasts a 
load of original touches. Next to 
the black corndog joystick, the A 


‘‘The animation is 
smooth and the stereo 
sound is just fine. Four- 
player mode, as always, 
is best.”’ 


and B buttons are two half-moons 
contained in one circle making 
combinations quick and clicky 
(clicky?). 

With the exception of the Cap- 
tain, who is standard issue good 
guy, the heroes are pretty darned 
unusual. Mack the Knife was voted 





“Coolest Corpse of 1991,’ Ginsu 
was formerly a world renowned 
chef, and Baby Head is a bizarre lit- 
tle bozo in a robotic green business 
suit. There are also plenty of 
female characters in the game, in- 
cluding leather-clad body builders 
allnamed Carol, who are just grist 
for your mill of justice. 

Throughout the eight stages 
there’s a bountiful amount of gore, 
what with bodies being cheerfully 
sliced in two and char-broiled by 
flame throwers. There’s some nice 
parallax scrolling and, unlike most 
other games, you can damage the 
other players by accidentally 
throwing stuff on them. 

At one point you have to battle 
your own evil twin! In a nice spin 
on the monumentally tedious 
‘‘boss” stages, each confrontation 
is presented in an arena-like set- 
ting. In the end, Scumocide is 


defeated and the crime-infested 
cesspool of Earth reverts to the 
control of lawyers and politicians. 
Conclusions 

OK, so maybe these games are 
better than I thought they would 
be. Certainly, sales and earnings 
will attest to their popularity, but 
I'd still craw! naked and bleeding 
over a hundred “beat-’em-ups”’ for 
the chance to pay to play Atari's 
Steel Talons or MicroProse’s F-15 
Strike Eagle. Anyone can pump 
quarters and pound buttons ran- 
domly until the last wretched boss 
monster is destroyed. But then 
again, that’s precisely why these 
three games are so popular. 

But, what do I know? I’m just a 
weasel! L) 
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What is this virtual 
reality stuff anyway? 


82 


“Simply put, virtual reality is a synthetic world you 
enter through the use of clever techno-tricks. ’’ 


irtual reality games are on the 

horizon. In fact, the first game 
is called Virtuality and is available 
from Horizon Entertainment (no 
pun intended). 

Virtuality recently debuted in the 
United States at the 73rd Annual 
International Association of 
Amusement Parks and Attractions 
Expo in Orlando, Fla. The game 
garnered interest from big amuse- 
ment parks and other groups, the 
only ones who can afford this little 
techno-gem at present. 

So far there are three companies 
utilizing the “virtuality” system, 
which was developed and produc- 
ed originally by W. Industries, a 
subsidiary of Britain’s Wembley 
Leisure Inc. The three companies 
offering virtuality games are 
Horizon, the Trocadello (an arcade 
in London, England), and Namco. 
I’ve talked to several companies 
seriously developing the idea in 
various forms. There are even low- 
level home units in the making. 

But what is ‘‘virtual reality’? 
Simply put, it is a synthetic world 
you enter through the use of clever 
techno-tricks. These tricks create a 
pseudo environment where any 
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game you program into the com- 
puter you can also experience. 

Most units utilize a helmet to 
house the sound and video devices; 
there’s usually a stereo head set 
and a liquid crystal visual display. 
Current systems are quite intrigu- 
ing. Even at this early stage of 
development the synthetic spaces 
are astounding. The systems can 
literally take you “into” the game 
world, where you see and feel the 
game, not just watch it. The games 
play as if you are really there, but 
it’s all in the player’s head. 

The heart of this effect is vision, 
particularly peripheral vision, or 
the lack of it. These systems can in- 
duce a tremendous sensation of 
motion in the mind of even sta- 
tionary participants. This feeling of 
movement is created within the 
mind based on the visual ex- 
perience presented. The visual 
field convinces the mind that it and 
the body are moving through 
space, primarily because space 
seems to be moving past the in- 
dividual. You feel as if you are 
traveling through space as oppos- 
ed to looking at it from the outside. 

The strength of this experience 


Opposite page: 

The Virtuality sit-down 
model from Horizon 
Entertainment. 
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Hospitals 


Care About 
Your Vital 
S1gNs. 
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Shouldn't 


You Care About 


Theirs? 


Nobody likes to ask for money. 
But the fact is, without your 
support, it’s becoming increas- 
ingly difficult for hospitals to 
upgrade their equipment, ser- 
vices and innovative programs. 
And, sadly, that means that 
some much-needed medical 
care may never reach the people 
who need it most. So do your 
part, and take care of your hos- 
pital. After all, they do the 


same for you. 
GiveloYour 3@, 
Local Hospital. CF 
Give loLife.. = Lvave 

National Association for Hospital Development 
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can be felt in daily life. Have you 
ever been in your car at a stop light 
waiting for it to change? Then, out 
of the corner of your eye, you see 
the car next to you pull forward 
and you get the intense feeling that 
you are moving backwards. This 
same visual effect is one of the keys 
to the virtual reality experience. 


These techniques reduce both 
product development and unit 
manufacturing cost. It would also 
make it possible for the graphics to 
come from cost-effective source 
computers. Units such as AMIGAs 
or MACs could be used. These 
sources generate the video frames 
more slowly, but the video laser 


‘“‘The systems can literally take you ‘into’ the 
game world, where you see and feel the game, not 


just watch it.”’ 


These same tricks have been 
taken into account, to a degree, in 
the visual consideration of some 
games already on the market. 
Atari’s Race Drivin’ did a very 
good job of enhancing the sense of 
motion by simply putting a black 
area to block peripheral vision. 
This removed the stationary point 
of reference the room normally 
gives the player. If you’ve ever 
played this game you know how ef- 
fective this trick is. The Race 
Drivin’ Panorama unit goes even 
further in achieving the sensation 
of motion. 

The main reason this new elec- 
tronic mirage has remained in the 
distance has been cost. The expen- 
ditures required to create a con- 
ventional virtual reality setting are 
very high. The primary expenses 
are the computers required to 
create the images and the sensory 
feedback devices such as the 
helmet, which are used to fool the 
senses. There are ways to achieve 
a substantial level of this effect on 
the senses with the use of more 
cost-effective equipment currently 
available. 

Properly formatted video laser 
disc players can be used as 
graphics storage sources. With 
these it is possible to store high- 
resolution images generated by 
computers, real video, and/or a 
blending of the two. 


disc stores them and plays them 
back in real time. Combine this 
with minimal computer-generated 
overlay graphics and you can 
create the game graphics cost 
effectively. 

The use of these techniques in a 
coin-op video game format is emi- 
nent. The first few companies to 
creatively use this technology will 
reach the lead position in the video 
race. Activity is quickening as 
some companies are already in the 
first turn while others have not yet 
left the starting gate. 

Future articles will focus on vir- 
tual reality as applied to arcade 
games, along with comments from 
key players using this new tech- 
nology. In addition, there will be 
overviews of video technology, 
tracing early developments and 
looking ahead to the next decade. 

Good games and big profits to all 
of youin ’92! [1] 


A November ’91 “Guest Com- 
mentary” from Dave Stubblefield 
has developed into a regular col- 
umn on game technology. Dave is 
a consultant on game design, pro- 
duct evaluation, and marketing. 
We are happy to welcome Dave in- 
to our family of contributing 
writers. 
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The insurance-proposal game 





V esterday I sold $9 million 
worth of insurance. Well, I 


really didn’t sell it, but the client ac- 
tually bought it—about two 
months later from an insurance 
agent—as a result of my 
recommendations. 

Here is the story. A brother and 
two sisters inherited a family 
business (one-third of the stock 
each) from their dad. The brother is 
active in the business, the sisters 
are not. The three kids, together 
with their lawyer and accountant, 
had been working on a buy-sell 
agreement for several years. They 
called me in for a second opinion. 

A series of questions and 
answers made one objective clear 
to the siblings: none of them in- 
tended to sell their stock until 
death do they part. Life insurance 
to fund the buy-sell agreement was 
an obvious choice. Since the 
amount of the insurance coverage 
($3 million each) was so large, it 
was decided to get proposals from 
four different insurance 
consultants. 

Each of the consultants was told 
exactly the same thing: the pur- 
pose of the insurance, that we 
wanted permanent insurance (as 
opposed to term insurance), and 
the basic assumptions that each 
proposal must contain. The hope 
was to make the proposals as com- 


parable as possible. Each consul- 
tant was then given an open field to 
Suggest any type of insurance 
coverage or proposal that they 
thought would do a better job than 
the original marching orders given 
by me. 


can cost you a bundle 


but also the integrity of the in- 
surance company or companies he 
represents. 

Some consultants and com- 
panies play a proposal game that 
is designed to sell their products to 
the unwary, rather than to disclose 


“‘A frank, open discussion, mixed with the choices 
available, gets most of the family/business/human 
problems solved and lets a tax-saving plan shine 


through.’’ 


The proposals poured in. I did my 
comparisons. After much discus- 
sion, the client made a decision 
and the $9 million of coverage is 
now in force. But I learned 
something. Something very impor- 
tant to anyone reading this item 
who will ever buy life insurance or 
have input when someone else is 
about to buy any significant 
coverage. 

This is my advice: Get at least 
two proposals, maybe more. 
Discard all proposals that are from 
an insurance carrier that does not 
have at least a Best’s A+ rating or 
does not clearly explain all 
assumptions used in the proposals. 
Remember, you are buying not on- 
ly the integrity of the consultant, 


the true picture of how the par- 
ticular policy might really perform 
in the future. 

What's the most important point 
to learn? Hire a consultant who 
doesn’t sell insurance and have 
him analyze the proposals. If you 
don’t, chances are you will fall into 
the trap of the unwary: buying a 
better illustration, rather than buy- 
ing the better company or a better 
(the right) insurance product. 

Is it worth all the effort? Yes! Yes! 
Insurance is the only financial pro- 
duct lam aware of that gives youa 
combination of tax and economic 
benefits where you can’t lose. Of 
course, you must buy the right kind 
of insurance from the right 
company. 
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Does an S Corporation make 
any cents? 

Please answer two questions. 
First, are you a business owner? 
Second, are you old enough to 
remember what happened on Dec. 
7,1941? Right! The attack on Pearl 
Harbor! We just celebrated 
(maybe mourn is a better word) the 
50th anniversary of this infamous 
event. 

If you answers “yes”’ to both 
questions, it’s almost a certainty 
that succession planning must be 
at or near the top of your business 
priority list. My recent experiences 
in consulting with such owners has 
me perplexed. Why? Well, owners 
with an eye for short-term tax sav- 
ings are continuing the wrong cor- 
porate tax status and suffering 
some long-term consequences. 

The most common error is to re- 
main a C corporation when an S 





corporation is the tax-saving 
choice. Here’s an example of a 
typical error: Jim Owner is ina 3l 
percent personal tax bracket and 
his C Corporation, Jim Inc., made 
$100,000 last year. Jim figured he 
was saving money since Jim Inc. 
only paid tax of $22,250 on the 
$100,000 of income. 





business in the next two to three 
years. When Jim sells, he will be 
slammed by a second tax. Jim Inc. 
had a $77,750 balance after paying 
its tax ($100,000 minus $22,250). 
When Jim takes this balance after 
selling the business, he must pay a 
second tax of $21,770 ($77,750 x 28 
percent—the capital gains rate). 


‘The most common error is to remain a C corpora- 
tion when an S corporation is the tax-saving 


choice. ’’ 


This sounds good because if Jim 
had been an S corporation he 
would have paid $31,000 (31 per- 
cent) on that same $100,000. Jim 
figured he was $8,750 ahead 
($31,000 minus $22,250). And he was 
right—in the short run. 

During our consultation, Jim told 
me he was going to sell his 
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Now, his total tax as a C corpora- 
tion will be $44,020 ($22,250 plus 
$21,770). An S corporation would 
have cost him only $31,000, with no 
second tax. When the smoke 
clears, Jim’s tax damages will total 
$13,020 ($44,020 minus $31,000) for 
just that one year. Remember, Jim 
has kept his incorrect C corpora- 
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AVAILABLE TO QUALIFIED CUE DEALERS 
AND ROOM OWNERS ONLY 


CueStix * 742 Rocky Point Road * Covington, GA 30209 * U.S.A. 





lest hand-craftsman, CueStix 
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tion posture for many years. 

What's the lesson to be learned? 
Every business owner, young and 
old alike, should review his cor- 
poration status (C or S) with his 
professional immediately. At a 
minimum, you must consider in- 
come and tax brackets (for yourself 
and the corporation), along with 
the possibility of a second tax. 


Having trouble completing 
your transfer/estate plan? 

George, age 68 and the owner of 
a successful family business in 
Ohio, answered my question, 
‘What are your goals?” with a tor- 
rent of words. “Have the business 
continue forever...stay involv- 
ed...but on a part-time basis...more 
in a consulting capacity than ac- 
tive management...spend most of 
my business time staying in touch 
with old customers...make sure 
that George Jr. eventually owns 
the business...take care of my wife 
and two daughters when I pass 
on...but keep them out of the 
business.”’ 

George’s 35-year-old son George 
Jr. nodded his agreement. The 
three of us were having a typical 
transfer of ownership/estate-tax 
planning consultation in my 
Chicago office. The two Georges 
had been working on a transfer/ 
estate plan for three years. They 
had come to see me for a second 
opinion. 

After looking at old tax returns, 
financial statements, and a 
number of other documents, I had 
prepared a discussion agenda. 
This led to lots of questions, lots of 
answers, lots of discussion. A few 
problems and some sore sports 
were exposed. I took lots of notes. 
Almost three hours later, some- 
thing interesting happened. Both 
George and his son said that for 
the first time they knew what they 
wanted to do and why they wanted 
to do it. 


It happens all the time. A frank, 
open discussion, mixed with the 


choices available gets most— 
rarely all—of the family /business/ 
human problems solved (you 
know, the emotional stuff), and let’s 
a tax-saving plan shine through. 
The decisions reached at this 
meeting will fit most of the 
business owner/readers of this col- 
umn like a glove (particularly those 
who have one or more kids in their 
business and one or more who are 
not in the business). 


3. Every year, George Sr. will gift 
$20,000 of non-voting stock to 
George Jr. (This will transfer the 
business to George Jr. over time 
and reduce George Sr.’s estate tax 
liability by about $10,000 with each 
annual gift.) 

4. Upon George Sr.’s death, all of 
his remaining stock—voting and 
non-voting—will be bequeathed to 
George Jr. Any estate tax that is 
due on this transfer will be paid 


“Insurance Is the only financial product | am 
aware of that gives you a combination of tax and 
economic benefits where you can’t lose. Of 
course, you must buy the right kind of insurance 


from the right company. ”’ 


Here’s a brief outline of some of 
the important decisions the two 
Georges are implementing and 
why: 

1. The corporation will be 
recapitalized and have two types 
of stock—voting and non-voting. 
(This will give George Sr. the tools 
to retain control and transfer the 
corporation to George Jr.) 

2. Dad will immediately give 49 
percent of the voting stock, worth 
about $20,000, to George Jr. (This 
will give George Sr. voting control 
for as long as he lives.) 


solely by George Jr. (This gives 
George Jr. the entire business at lit- 
tle or no cost. All of George’s other 
assets, including his life insur- 
ance, will be left in trust for 
George’s wife—an estate tax-free 
maneuver. 

5. During George Sr.’s life he will 
continue to receive a small salary 
of about $12,000 for services actual- 
ly rendered. (This will allow him to 
continue to receive his customary 
fringe benefits, including his all- 
important health insurance.) [| 
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ics ‘PLAYFAIR® 


SHUFFLEBOARD 


I 
| Shuffleboards 


are back... 
land making 
| money!!! 


i FAX: 219-747-0470 


(ee | : 
| < PLAYFAIR® SHUFFLEBOARD CO., INC. 
1-800-541-3743 








w Dimensions: 

o Playing Surface 

‘ 20°8"* long x 20°" wide 
“abinet 22° long x 27°* wide 





FEATURES: 


¢ 3° Solid Maple Playing Surface 
with Silk-Screened Graphics 

*® Microprocessor Controlled j 

¢ Over-under Cash Box Doors 

¢ Also available: 10-1/2°, 13-1/2°, i 
16° and 18° 


© Barrier Control Available ‘ 
¢ Available without coin doors for 
time rental play or home use 


7021 Bluffton Road i 
Fort Wayne, IN 46819 

(219) 747-7288 : 

dl 


cs ce “sb nm, iii “Si: in i i's a ai cle i a lea’ ‘dg 


PLAY METER 87 JANUARY 1992 





— TOPICS 


Mark Gavett 





Extend jukebox features 
with low-cost accessories 





hile more and more operators 
are upgrading or moving 
jukeboxes around the route, the 
need for add-on features such as 
remotely wired volume controls ? 
and paging microphones becomes — 
an extra expense. Since almost 
every jukebox installation requires 
a different-style volume control 
head, you end up with a lot of the 
older Seeburg-style volume con- 
trols lying around gathering dust. 
If you happen to be changing the FIGURE 1 
location over from a Seeburg 
jukebox to a Rowe jukebox and do 
not want to waste or store all the 
extra Seeburg volume controls 
heads, there is asimple way to con- { ee 




















MICROPHONE SCHEMATIC FOR ROWE R&S AND NEWER JUKEBOXES 





vert these units into fully func- 
tional Rowe volume/reject con- 
trols. Just follow the steps listed 
below to change the remote MIC te 
volume control from a Seeburg- ' (EF 4 K 8 se04 Lo Nise Heaven 
style to a Rowe:style. 
Parts required: 1 Seeburg a \ ng 
volume control, 1 5K Ohm poten- = | - 
tiometer, and 1 small control knob. 
Step 1 
Remove the back cover and clip 
the brown and green wires from 
the small terminal board. Next, SCHEMATIC FOR ROWE (SHURE) MICROPHONE 
clip the red and black wire off of the 
lugs on the toggle switch. Remove 
the toggle switch and discard the 


1c output 











a ey 
| Y 
Z | +12 Volts 
a ute control 
= 














PAGE VOLUME 9.7uf d/35v 








FIGURE 2 
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switch; save the small legend ring 
that says “up/down.” 
Step 2 

Install a 5K Ohm potentiometer 
in place of the toggle switch. 
Replace the legend ring upside 
down. Or, if you like, make a new 
legend ring. Solder the red wire 
that was clipped to the center lug 
on the potentiometer. Then solder 
the black wire that was clipped to 
the left side of the potentiometer 
(eft side while looking at the poten- 
tiometer from the back side). 
Step 3 

Add the volume control knob and 
tighten into position. Clean the 
volume control housing (a tooth- 
brush and an easy scrub cleanser 
work great). Attach the back plate. 






Connecting the volume control 
to the jukebox will be the same as 
in the jukebox instruction manual. 
Connect the corresponding color 
wire to the lug with the same color 
dot next to it. This completes the 
changeover process. The only dif- 
ferences are the volume control, 
which says Seeburg instead of 
Rowe, and the color of the control. 

Rowe uses the following wire col- 
ors to perform the different func- 
tions in the volume control: 

Black—ground (common) wire 

Red--amplifier volume control 
input wire 

White—song reject input wire 
Rowe microphones 

If you have an old citizen band 
radio base-type microphone or 


-32_VDC 
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MICROPHONE SCHEMATIC FOR SEEBURG SMC=-2 (PHOENIX) 
AND OLDER JUKEBOXES. Type TP1kK 
FIGURE 3 
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MICROPHONE SCHEMATIC FOR SEEBURG COMPACT DISC JUKEBOXES 
TPK-3 


FIGURE 4 


hand-held microphone, you might 
consider using it on ajukebox asa 
paging microphone. With the 
Rowe jukeboxes (from R88 to 
newer models) you may use almost 
any pre-amplified microphone that 
operates on 12 volts DC. 

If you have a microphone that is 
not compatible, or is not an 
amplified microphone, there is a 
small and simple pre- amplifier cir- 
cuit that you can build using com- 
mon parts. This circuit is a simple 
transistor amplifier and will work 
with most microphone cartridges 
out there (see Figure 1). 

I have used this circuit on some 
old Johnson citizen band radio/ 
desk microphones that were 
available from a local electronic 
surplus house. The entire micro- 
phone kit cost approximately $22 
with 100 feet of shielded cable and 
connectors. This is a far cry from 
our local distributor’s price. 

I have also used some commer- 
cial Shure paging microphones. 
The commercial microphones did 
not have any electronics internal 
to the microphone, so I added the 
circuit below (see Figure 2) and 
they worked out very well. With 
the lower cost of accessories, 
almost all of our jukeboxes are be- 
ing installed with remote volume 
controls and paging microphones. 
Seeburg microphones 

There is hope if you have a 
Seeburg CD jukebox (model 
SCD-1A or newer) and need to add 
a paging microphone, but only 
have an older Seeburg micro- 
phone. Follow the steps below and 
you can convert the older Seeburg 
microphones into newer CD- 
compatible microphones. 

First, a little information about 
the two different microphone 
systems. While the older Seeburg 
microphone is operating on a 
minus 32 volts DC power supply, 
the newer microphones operate on 
a positive 12 volts DC power supp- 
ly. Both microphones use a two- 
transistor microphone amplifier, 
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-- >. yeferred to from here on as “pre- 


amplifier.” 

The pre-amplifier is used to 
amplify the signal between the 
jukebox and the microphone car- 
tridge. This way there will be less 
noise and plenty of volume as the 
signal enters the jukebox, to be re- 
amplified by the jukebox’s main 
amplifier. This is the basis for call- 
ing them pre-amplified micro- 
phones; it is true of both older and 
newer microphones. 

In order to use the older Seeburg 
microphone on a Seeburg CD juke- 
box model SCD-1A and newer, you 
must first modify the microphone’s 
electronics. Simply open the bot- 
tom of the microphone, exposing 
the small printed circuit board. Un- 
solder the two transistors labeled 
2N4126. These transistors are PNP- 
type and will be replaced with 
NPN-type transistors. 











Olympic Pens 
Olympic Mugs 
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GO FOR THE GOLD!! 


Licensed Olympic 
Products 


Olympic Enamel Key Chains 
Olympic Lucite Key Chains 
Olympic Enamel Pins 


Don’t Be Left At The Starting Line. 
CALL NOW!! 


1-800-777-0901 


HMS MONACO 


135 W. 20th St. 
New York City, New York 


See us at variety MDSE show Feb. 
Booths 1642 & 1644 


Install two 2N3904,NPN tran- 
sistors where the 2N4126,PNP 
transistors were. Next, you have to 
change the polarity of all the elec- 
trolytic capacitors. Remove the 
capacitors from the board, noting 
the polarity. Reverse the polarity 
180 degrees and reinsert them 
back into the circuit board. There 
should be a total of five capacitors 
and two transistors to change. 

Then modify the connector so 
that .100 spaced molex pin 5 is the 
microphone input and pin 2 is the 
+15 vdc. Pin 1 of the connector is 
the page, not input (this is an active 
low input). Pin 3 of the connector is 
the common or ground wire. Pin 4 
of the connector is the key and will 
not be used. Next, remove the wire 
connected to C5 and the blade 
switch. Connect a wire from the 
blade switch to ground. This com- 
pletes the changeover so you can 








install the microphone onto anew 
Seeburg CD jukebox. 

On several of the microphones 
we have purchased I have found 
that there is a set of contacts that 
short out the microphone input 
wire when you release the ‘press to 
talk” button. This is normally done 
so there will be no signal fed by 
mistake into the amplifier from 
stray noise picked up by the wiring. 

In all of the microphone schem- 
atics this switch has been elimi- 
nated. The reasoning: if you want 
to use two microphones on asingle 
jukebox and the switch is present, 
the microphone not being used 
shorts out the signal from the one 
being used. If you eliminate or 
open this switch you will be able to 
use aS Many microphones as 
you need without any compli- 
cations. L) 


Purchase 
your used 
equipment from: 


New Orteans 


Novenry Co. 


In business for 50 years! 


International reputation for 
selling the finest used videos, 
flippers & amusement games 
available anywhere. 


Each and every game 
beautifully refinished like new 
by experts. All games authen- 
tic. Legal factory models. 

Get on our mailing list for our 
latest price bulletins or call 
Celie for latest prices. 


3030 No. Arnoult Road 
Metairie, LA 70002 


(504) 888-3500 
FAX (504) 888-3506 





a ae kn ee oe 


A new age. = 


Introducing The nant Grand™ from been — Ta Yas oo 2 
of beautiful, new, advanced- eealatedies aM ee ae ese 


The Performer Series. 


Full 100 CD capacity, u tra 
speed, micro-processol 
jukeboxes. ee 
for a level ome sill 














ieibiee Fie 
ATV fs 
Lut Pert ety am 






























T icket jams can be a problem 

with any redemption game. 
This problem is not associated with 
just one type of ticket dispenser or 
one kind of game. It’s a common 
problem that can be reduced if cer- 
tain steps are taken. 

One of the first things to do to 
reduce this problem is check the 
ticket bin. The ticket bin must be 
mounted in-line with the ticket 
dispenser. If the ticket bin has been 
mistakenly mounted or bent just a 
half-inch left or right of center, the 
tickets will be fed into the rear of 
the dispenser at an angle. This 
angle will cause the tickets to form 
a center ‘‘pivot’’ inside the 
dispenser. So as the tickets enter 
the dispenser at an angle, the 
tickets are also being dispensed to 
the player at an angle. 

Ifthe tickets are being vended at 
an angle, and the ticket-stop ad- 
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justment is set incorrectly, the 
tickets will bend and eventually 
jam against the front plate of the 
dispenser. If the tickets are torn off 
by the player at the same angle, 
this will result in a ticket jam. If this 
angle is too sharp, the tickets will 
tear off before entering the rear of 
the dispenser. In the case of Skee- 
Ball, this will cause a ticket-help 
error. 

Checking the ticket path from 
the ticket bin to the dispenser for 
wiring or other items that could get 
in the way will also cut down on 
ticket jams. 

The ticket-stop adjustment is 
another adjustment that can cut 
down on ticket jams if adjusted cor- 
rectly. This adjustment is done by 
loosening the screws that hold the 
dispenser circuit board and the 
ticket notch sensor forward or 
backward. This adjustment can 


“One of the first things 
to do to reduce ticket 
jams Is check the ticket 





Vic Fortenbach 


Dealing with 
ticket jams 










only be accomplished on the 
Deltronic Labs and Coin Controls 
models of ticket dispensers; the 
Clever Devices ticket dispenser 
does not have this adjustment. By 
moving the ticket notch sensor, 
you cause the tickets to stop just 
outside (correct) or just inside (in- 
correct) the dispenser front plate. 
The tickets should protrude about 
1/16 of an inch beyond the edge of 
the slot. 

Another way to cut down on 
ticket jams is to instruct game 
players how to remove the tickets 
correctly. Asmall sign like the one 
shown, affixed just above the ticket 
dispenser slot, could cut down on 
the ticket jams you have been ex- 
periencing. This sign is easily 
made using any computer with a 
desk-top publishing program. It 
should be printed with a laser 
printer on self-stick labels. 


Namco 


STARBLADE : WARNING 


Namco-America, Inc. wishes to alert all operators of STARBLADE to a 
design feature which could create a risk during the transportation and/or 
operation of STARBLADE. 


The game utilizes a large concave mirror in its design. During transit the 
bright reflection of the mirror could interfere with the vision of other drivers. 
Because the mirror is concave the light reflected forms a focal point about 30 
inches from the mirror (in the area of the monitor). The temperature at the 
focal point is hot enough to very quickly ignite combustible material. 


While Namco-America attempts to find a permanent technical resolution of 
these risks, we strongly urge the following precautions: 


l. IN TRANSIT: 
Completely cover the mirror with a secure, opaque cloth or cardboard 
cover when in transit. Do not allow the mirror to face traffic. 


Ls INSTALLATION: 
Do not install in areas where direct or indirect sunlight can reach the 
mirror. Use caution and ensure that early morning or late afternoon 
sunlight cannot strike the mirror in any season of the year. 


a DISPOSAL: 
Completely destroy the mirror upon disposal of the game. 


Your Namco distributor has been supplied with a Service Bulletin on this 
matter, together with a set of three (3) warning labels which should be 
immediately applied to your STARBLADE games. If you have any difficulty 
in getting these, please call Namco-America Service Department directly at 
(800) 326 GAME. 


3255-1 Scott Blvd., Suite 102, Santa Clara, California 95054-3013 U.S.A. 
PHONE: (408) 496-6371 * FAX (408) 496-6399/496-6448 






hree special occasions are fast 

approaching: Valentine’s 
Day, St. Patrick’s Day, and Easter. 
Are your cranes and redemption 
counters gearing up for merchan- 
dise that will attract players during 
these celebrations? 

Bonita Marie International hap- 
pily included crane kits for all 
these events in their first-ever, full- 
color product catalog. The Valen- 
tine’s Kit includes keychains, 
medallions, red devils, Garfield 
pins, stand-up figurines, giant 
heart stick-ons, puffy stickers, and 
wind-up toys that delight young- 
sters. There are also pink and 
lavender address books and mini- 
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writing pads and erasers for young 
ladies. 

A bit of blarney is available in the 
St. Pat’s Kit, featuring suspenders, 
bow ties, garters, pins, and stand- 
up shamrocks with bendable legs 
— allin green, of course. 

The Easter Kit has wind-up bun- 
nies and chicks, pins, animal 
figures in toy cars, Easter egg 





Bonnie Theard 


Set for love, blarney, 
and the Easter Bunny? 


medallions, and much more. 

All crane kit items come in clear 
peanut capsules in small, medium, 
and jumbo sizes to suit the prize. In 
addition, there are special assort- 
ments in display boxes for redemp- 
tion centers and assortments 
geared to rotary merchandisers 
and dozers. For more information 
on these items and others in the 
Bonita Marie catalog, call (800) 
272-6375. 

All merchandise suppliers are in- 
vited to submit their newest prize 
items for inclusion in this column. 
Send in your own photo or the item 
itselfand we'll take the photo. Send 
by Feb. 1 for the March issue. (| 





DO TIT YOURSELF! 


INSTRUCTIONAL VIDEOTAPES 






0 i 
order _C.O.D. orders OK! 
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Controls! 





Using a Digital Multimeter $39.95 
Basic Electronics $39.95 
Semiconductors $39.95 
Linear Power Supplies $49.95 
Switching Regulator Power Supplies $39.95 
Raster Scan Monitors —_———_—-$ 49.95 
X-Y Monitors $39.95 
NEW?! Videogame Conversions $49.95 
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Randy Fromm’s Big Blue Book of 
Really Great Technical Information 


This is the same book I use for my Arcade School class. It’s 
full of useful information, troubleshooting shortcuts, parts 
sources etc. Includes schematic diagrams for monitors and 
power supplies. $34.95 (plus $4.00 S&H) | 
Now with even more 
discount coupon worth up to $100.00 from Happ 























schematic diagrams and 










1992 CLASS SCHEDULE 


2 DAY WEEKEND CLASSES 

Can't spare a full week? This special 2 day course covers the 
most important aspects of videogame service: Power supply 
repair, monitor repair and effective use of the digital multi- 
meter in general troubleshooting. Bring your bad power 
supplies to repair during the "hands-on" lab session! 
San Diego, CA ____— January 11 & 12 
Portland, OR—__—_—_—_—_January 18 & 19 
Atlanta, GA ————______January 25 & 26 
Sacramento, CA February 1 & 2 
Kansas City, MO —————May 16 & 17 
Minneapolis, MN June 27 & 28 
August 22 & 23 
—_———November 21 & 22 

December 5 & 6 





Salt Lake City, UT 
Los Angeles, CA 
Dallas, TX 








For further 
information call: 


(619) 593-6131 
FAX 593-6132 | Randy to discuss your needs. | 





6 DAY CLASSES 
The six day course covers everything the weekend class 
does and includes videogame conversions, pinball board 
repair, linear power supply repair, a detailed look at elec- 
tronic components and component replacement, video- 
game troubleshooting tricks, and lots more hands-on work! 


Myrtle Beach, SC ____February 24 - 29 








San Antonio, TX March 9 - 14 
Seaside Heights, NJ April 6 - 10 
Orlando, FL _April 27 - May 1 
Reno, NV _ June 15 - 20 

San Jose, CA ___August 3 - 8 
Buffalo, NY. September 14 - 19 
Nashville, TN October 5 - 10 
Chicago, IL November 9 - 14 


a nn a 


Customized classes also avail- 
able for operators and dis-| 
| tributors, 1 to 6 days. Call) 


= 
} 


Randy Fromm’s Arcade School 1944 Falmouth Dr. El Cajon, CA 92020-2827 


HAT’S NEW 








Surf ’N Safari 


Premier introduces the 
new Gottlieb pinball, 
Surf ’N Safari, a wild, 
water park-themed 
game with an unusual 
character, Rodney the 
Gator. 

Palm trees, water 
slides, and bathing 
beauties populate the 
backglass, where 
Rodney appears in an 
innertube. Rodney is 
also on the playfield. 

Surf ’N Safari is a 
shooter's game. A col- 
umn of lights lets 
players know exactly 
how far they have pro- 
gressed. Here’s a sample 
of the game action: 
tickle Rodney and see 
him glow, take a plunge 
into the mystery score 
and watch the girls and 
the nine digit score 
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display for hundreds of 
millions. 

When players hit the 
pipeline and spell DOU- 
BLE, points accumulate 
with lightning speed. 
Players can ride the 
rapids, whirlpool, 
pipeline, and 
boomerang, plus splash 
for fun. Multiball 
becomes a “rockin’”’ ex- 
perience with the surfin’ 
music (adapted from the 
popular hit song). 

For more information, 
or distributor referral, 
write Premier 
Technology, 759 In- 
dustrial Drive, Bensen- 
ville, IL 60106; (708) 
350-0400; FAX (708) 
350-1097. For technical 
service call (800) 
444-0761. 
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SuperStar Golf 


Don Ball & Associates 
debuts the first in a 
series of SuperStar 
games developed by 
Xytek Industries. The in- 
itial product is 
SuperStar Golf, a one- to 
four-player hands-on 
putting green. 

SuperStar Golf is 
designed to suit loca- 
tions with limited space; 
it has no steps or rail- 
ings. Player features in- 
clude course changes, 
progressive scoring, 
realistic play, high score 
display, and an il- 


luminated playing area. 

Operator features in- 
clude coinage control, 
adjustable game speed, 
and free game option. 
SuperStar Golf folds up 
and transports easily. A 
ticket dispenser and bill 
acceptor are optional. 

For more information, 
write Don Ball & 
Associates, Games Divi- 
sion, 1315 Third Ave.., 
Spring Lake, NJ 07762; 
(908) 449-1413; or Xytek 
Industries, P.O. Box 518, 
Belmar, NJ 07719; (908) 
776-7878. 
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SPR Kiddie Rides 


American Simulators 
re-introduces the SPR 
model line of all- 
mechanical kiddie rides, 
which have been 
upgraded and 
re-engineered. 

The SPR line (self- 
propelled rides) features 
interactive children’s 
rides that are suitable 
for both indoor and out- 
door locations. The 
modern, hi-tech shapes, 
glossy finish, and 
flashing lights add ap- 
peal. 

These units, last pro- 
duced in 1988, now 
utilize a conventional 


mechanical coin 
mechanism and incor- 
porate an energy- 
absorbing clutch for 
controlled stopping. All 
engineering specifica- 
tions were upgraded to 
produce a sturdy, long- 
lasting ride. Each model 
is supported by a 
12-month factory 
warranty. 

For more information, 
or distributor referral, 
write American 
Simulators Inc., Airport 
Plaza, 7370 NW 36th St., 
Suite 433, Miami, FL 
33166; (305) 592-5932; 
FAX (305) 592-6041. 
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Robo Army 


SNK presents a new 
one- or two-player 
fighting-themed game 
for its Neo-Geo system 
with Robo Army. 

Here’s where the game 
play starts: the inventor 
of the military robot has 
disappeared and his 
Robo Army has been 
called in to overthrow 
the enemy army. 

Each player station of- 
fers a character with his 
own special fighting 
skills and an arsenal of 
weapons. Players can 
pick up bonus items 
needed for strength or 
pick up “power metal” 
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to transform themselves 
into an unstoppable 
tank. 

Enemies come forward 
on foot, on motorcycles, 
and creatively on jet 
skis. Buy-in and game 
continuation make for 
repeat plays; the 
graphics and action se- 
quences keep player in- 
terest high. 

For more information, 
or distributor referral, 
write SNK Corp. of 
America, 246 Sobrante 
Way, Sunnyvale, CA 
94086; (408) 736-8844; 
FAX (408) 736-0446. 
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Moon Speedway 


Alien Concepts has 
developed a challenging 
one- or two-player com- 
bination arcade 
game/vending unit in 
Moon Speedway. 

Players use a throttle 
to control air jets that 
propel high-density 
foam moon rockets 
through a maze of cor- 
ridors toward the finish 
line. Players can stop 
the rockets and redirect 
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them. The cabinet is con- 


structed of vacu-formed 
plastic; dimensions are 
45” by 35”. 

Purchase the moon 
rocket from the machine 
for 25 cents, then deposit 
50 cents in the game to 
start racing the rocket. 
Two people can race on 
opposing tracks ora 
single player can choose 
one track. Several races 
can be completed in the 
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operator-adjustable time 
allotted. 

Moon Speedway can 
become a redemption 
game with a ticket 
dispenser option. The 
rockets, which fit in the 
palm of your hand, come 
in multiple shapes and 
designs. They are collec- 
tibles and children can 
decorate them and 
reuse them the next time 
they play the game. 


Features include a 
variable cycle time ad- 
justment, sound effects 
board with track mode 
and play mode, anda 
playfield with a lunar- 
like landscape. 

For more information, 
or distributor referral, 
write Alien Concepts, 
845 W. Market St., Suite 
M, Salinas, CA 93901: 
(408) 757-6886; FAX (408) 
758-2805. 
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Children’s Rides 


Falgas USA offers a 
complete line of 50 
children’s amusement 
rides, all featuring solid- 
state sound and music. 

Here is just a sampling 
of the ride choices: San- 
ta Fe Train, Flight 
Simulator, Bully Duck, 
Dolphin, Baby Deer, 4x4 


Patrol Car, Bully Bear, 
Trans Dakar, Police 
Moto Bike, and the 
Musical Horse. 

All rides are coin- or 
token-operated. Also in 
the product list from 
Falgas is the Clown Cap- 
sule Vendor. 

Some of the most col- 


orful offerings are the 
vehicles that duplicate 
sleek sports car designs. 
Chief among these are 
the Red Bullet Car, 
Futuremobile and Rac- 


ing Car. 


The Falgas customer 
service department, 


which provides 
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technical assistance and 
all replacement parts, 
can help customize units 
for a particular location. 

For more information, 
or distributor referral, 
write Falgas USA, 159 
NW 79th Ave., Miami, 
FL 33126; (800) 772-3912: 
FAX (305) 471-0381. 
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VGT Gold 


Video Gaming 
Technologies introduces 
VGT Gold, a video poker 
terminal with touch- 
screen technology and 
menu-driven options 
that allow custom 
designed games, 
graphics, and sound to 
fit any gaming 
environment. 

Features include 
numerous card decks, a 
variety of screen presen- 
tations, win and attract 
mode animation se- 
quences, and digitized 
stereo music and sound 
effects. 

New game additions 
can be accomplished 
with the change of a car- 
tridge; 10 cartridge slots 
are inside the unit. The 
poker game cartridge of- 
fers 10 poker games; ex- 


pansion capacity can ac- 


commodate literally 
hundreds of different 
game cartridges, each 
with 10 games. Current- 
ly available games are 
10-in-1, Poker, Keno, 
Black Jack, 8-in-1, Slots, 
Bingo, Craps, Roulette, 
and Bakarak. 

VGT Gold can be 
ordered in an all-metal 
casino-style cabinet or 
upright woodgrain 
cabinet and a choice of 
13” or 19” monitor. Both 
come with a dollar bill 
acceptor and a Citizen 
printer. 

For more information, 
or distributor referral, 
write Video Gaming 
Technologies, 3026 
Owen Drive, Suite 107, 
Nashville, TN 37013; 
(615) 641-7777, FAX (615) 
641-7779. 





Putt Pro 


Jeron Technology 
debuts a competitive 
putting unit, the Putt 
Pro, that offers Shootout 
and Sudden Death 
games for up to four 
players. 

Putt Pro uses infrared 
technology and a micro- 
computer to calculate 
and display the distance 
and direction a putt 
would travel on a real 
green. After each putt 
the game scores are 
tallied and displayed. 

Features include a 
plywood cabinet with 
metal putting area, 
quick ball return for fast 
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action, operator- 
adjustable coinage, and 
scoring for on-line and 
distance. Options in- 
clude a ticket dispenser 
and dollar bill validator. 

A putt within one foot 
of the cup spins a 
rotating light; putts 
register from five feet up 
to 32 feet. Electronic 
sound effects add 
interest. 

For more information, 
or distributor referral, 
write Jeron Technology, 


2029 N. Dixie Hwy., Pom- 


pano Beach, FL 33060; 
(800) 321-621; FAX (305) 
784-9888. 
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Sports Card Dispensers 


Grayhound Elec- 
tronics takes advantage 
of the big sports card 
craze with its new 
Sports Card Dispenser 
that can be easily retro- 
fitted to any game. 

Features include 
dispensing capability for 
any cards (glossy or non- 
glossy), easy loading, 
and dip-switch program- 
ming to give one card 
per play or to use like a 
ticket dispenser (based 
on score). 

Cards featuring famed 


players from the ranks 
of the top football, 
baseball, basketball, 
and hockey teams are 
available from 
Grayhound. In addition, 
non-sports cards such as 
the new collectibles 
from Disney can also be 
ordered. 

For more information, 
or distributor referral, 
write Grayhound Elec- 
tronics Inc., P.O. Box 
1697, Toms River, NJ 
08755; (800) 222-0491: 
FAX (908) 341-6560. 








The Aladdin 


Leisure Entertainment 
adds anew game to its 
list of 8-liners with The 
Aladdin, named for a 
character from the Ara- 
bian Knights. Sabers 
and a genie’s lamp 
decorate the colorful 
backglass. 

Game features include 
Skill Stop, All Stop, 
Center Joker 7 Bonus, 
Jackpot Stage, Three 
Corner Challenge and 
Four Corner Challenge. 

The Aladdin is made 
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by Dyna, manufacturer 
of the popular E] Dorado 
and Cherry Master 
games. It is available in 
dedicated form (with op- 
tional bill acceptor) and 
also as a kit. 

For more information, 
or distributor referral, 
write Leisure Entertain- 
ment Ltd., 25 Hutcheson 
Place, Lynbrook, NY 
11563; (800) 645-2162 or 
(516) 593-5050; FAX (516) 
593-5896. 
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Draw Poker 


Advent Technology in- 
troduces a line of video 
lottery terminals with 
13’ Ceronix color 
monitors and Star- 
Micronics printers. 

Draw Poker is the first 
available game. It 
comes in either casino- 
style or upright cabinet 
featuring a Mars multi- 
denomination bill accep- 
tor with 1,000 bill 
stacker and user- 
friendly, menu-driven 
set-up. 

Additional features 
are opto-isolated pro- 
cessor circuitry for 
static protection, high- 
resolution graphics, and 
hardware diagnostics to 
assure reliable machine 
operation and ease of 
maintenance. 
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The casino-style model 
comes with chrome, 
gold, or a variety of 
custom powder-coated 
colors; the upright offers 
powder-coated custom 
cabinet sides to match a 
location’s decor. Both 
button models and 
touch-screen models can 
be ordered. 

Casino-style cabinet 
dimensions are 22.2” 
deep, 17” wide, and 34” 
high; upright dimen- 
sions are 24” deep, 24” 
wide, and 63” high. 

For more information, 
or distributor referral, 
write Advent 
Technology Inc., 5621 
Baltimore National Pike, 
Baltimore, MD 21228: 
(301) 744-3700; FAX (301) 
747-5343. 
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Star Trek 


Data East has a treat 
for Trekkies! It’s the 25th 
Anniversary Star Trek 
pinball machine, in- 
troduced just when the 
big-screen movie “Star 
Trek VI: The Un- 
discovered Country”’ 
debuts around the 
country. 

The game capitalizes 


on the Star Trek 


phenomenon, which 
started with the late 
Gene Rodenberry’s 
original TV episode in 
1966 and continued with 
five movies plus the cur- 
rent TV series “Star 
Trek: The Next Genera- 
tion.”’ 

Players will find a fire 
photon torpedo button 
on Star Trek, which lets 
the player shoot flying 
space ships on the 
display for an extra 
three million points! An 
automatic kicker, and 
up/down ramp with eye- 
catching chase lights, 
and 100 million point 
jackpots, contribute to 
the game play. 





Included is a state-of- 
the-art special effect 
transporter on the 
backglass that beams 
up the crew along witha 
video mode display 
featuring custom Star 
Trek images. 

Authentic theme 
music and speech by 
Scotty (James Doohan) 
and Dr. McCoy (Defor- 
rest Kelly) are 
distinguishing features. 
In addition, there’s a 
Cryptonite invisible 
super-hard coating for 
playfield protection, a 
BSMT2000 sound 
system, a three-inch 
lighted start button, 
solid-state flippers with 
never-wear rubbers to 
minimize service pro- 
blems, and a free 
maintenance kit. 

For more information, 
or distributor referral, 
write Data East USA 
Inc., 1850 Little Orchard 
St., San Jose, CA 95125; 
(408) 286-7080; FAX (408) 
286-2071. 
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Video Poker Slant Top 


Sigma Game has 
developed a line of video 
lottery terminals housed 
in a choice of casino- 
style or slant-top 
cabinets. The PT-2 Slant 
Top is pictured; 
available games are 
Draw Poker, Joker's 
Wild and Deuce’s 
Wild. 

Versatility is offered in 
the audio-enhanced 
sound system and op- 
tional bill acceptor that 
allows bills to be in- 
serted in four directions. 
The Slant Top, which 
measures 39.5” high, 
33.25” deep, and 28-30” 
wide, is designed to ac- 
commodate either a 
heavy base or attached 


seat. 

A variety of features 
can be chosen by selec- 
ting on-display rather 
than dip-switch settings. 
Options include card 
type/size, card flip 
(opened/closed), 
paytable color, paytable 
on-screen or off-screen, 
highlighted “winning”’ 
cards, and audio credit 
simulation. 

For more information, 
or distributor referral, 
write Sigma 
Distributing, a division 
of Sigma Game Inc., 
One Aerojet Way, North 
Las Vegas, NV 89030; 
(702) 399-5000; FAX (702) 
399-5300. 








Performer Grand 100 CD 


NSM-America debuts 
the Performer Grand 100 
CD hyperbeam laser 
disc jukebox, the first in 
a series of new units 
with a visible 
mechanism presented in 
a collage of mirrors with 
colored lights directed 
through the plane of 
mirrored plexiglass. 

Features include a 
palm-size selector but- 
ton that makes 
customer selections 
easier and digital 
display and digital entry 
buttons to quickly in- 
dicate selections, credits 
remaining, and the top 


> 10 tunes. 


Standard are the $1/$5 
bill acceptor with 700-bill 
stacker, automated 
background music, max- 
imum play-time setting 
(it automatically fades 
out exceptionally long 
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songs), intermingling of 
customer selections (to 
avoid one musical taste 
dominating the 
jukebox), and free credit 
allotment to eliminate 
“red money.”’ 

Of special interest is 
the “quick change ar- 
tist,’ a CD changing 
mechanism built from 
the ground up for CD 
handling. In addition, 
empty title strip holders 
can be locked out, along 
with corresponding CD 
positions in the changer, 
for a full look and perfor- 
mance with as few as 
four CDs. 

For more information, 
or distributor referral, 
write NSM-America, 
5207 N. Rose St., 
Chicago, IL 60656; (312) 
992-280; FAX (312) 
992-2289. 
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Note validators 


Tekbilt International 
Industries, a recently 
formed division of 
Tekbilt Inc., is 
marketing and selling 
bank note validators 
worldwide. They 
recognize currencies 
from the United States, 
the United Kingdom, 
Germany, Australia, 
Korea, Italy, and 
Canada in the near 
future. 

The validators, Tekbilt 
says, are the only ones 
in the industry with four- 
way note acceptance. 
This feature, along with 
a@ unique sensor ar- 
rangement, provides 
top-flight security for 
VLTs. Each validator 
makes over 8,000 checks 





before accepting a note, 
and more than 60 per- 
cent of each note is read 
optically and 
simultaneously on both 
sides before a decision 
to accept is made. 

They stack 400, 600, or 
1,000 notes up, down, or 
horizontally. In addi- 
tion, lockable, 
removable stackers are 
available for each con- 
figuration and at each 
capacity. And the entire 
range of product con- 
figurations is run off of 
one ultra-compact 
universal head. 

For more information, 
contact Tekbilt Interna- 
tional Industries, Hun- 
tingdon Valley In- 
dustrial Park, 3983 





Mann Road, Hun- 
tingdon Valley, PA 
19006; (800) 666-7776; 
FAX (215) 322-3238. 


Bill changer 


Standard Change- 
Makers introduces a 
low-cost, wall-mount 
changer— Model 
SC5—that incorporates 
the company’s new 
System 200 bill acceptor. 
It's programmed to ac- 
cept $1 and $5 bills and 
return quarters; a single 
bulk-loading hopper 
holds up to 3,200 
quarters ($800). The 
changer also includes a 
bill stacker that holds up 
to 800 bills. 

Model SC5’s System 
200 acceptor has many 
of the features found in 
Standard’s System 500. 
Over 2,000 checks are 
made on each bill before 
validation, and no 
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special tools are 
necessary for cleaning 
and adjusting. For add- 
ed security, the SC5 is 
built of 11-gauge steel, 
an 8-gauge door, a single 
‘‘Medeco” lock, anda 
rugged bolt lock 
mechanism. 

It measures 28” high, 
17° wide, and 12” deep, 
with a black enamel 
finish. An optional coin 
acceptor and alarm 
system are also 
available. 

For more information, 
contact Standard 
Change-Makers Inc., 422 
E. New York St., In- 
dianapolis, IN 46202: 
(317) 639-3423; FAX (317) 
684-2134. 








Security 
mirrors 


Hardee-Pickard Inc. 
has issued a four-page, 
two-color catalog featur- 
ing 62 safety and securi- 
ty mirrors. Included are 
convex, dome, see-thru, 
and CCTV dome 
mirrors. 

Details are provided in 
the catalog on the ap- 
propriate security mir- 
ror for specific applica- 
tions. Using convex and 
dome mirrors is a simple 
and economical way to 
alleviate safety and 
security problems. They 
can be installed in less 
than 10 minutes and 
allow for viewing 
around corners and over 
obstructions. See-thru 
mirrors provide 
undetected observation; 
the transparent coating 
on the mirror permits 
photography for use as 
evidence against 
thieves. 

For more information 
on the catalog, contact 
Hardee-Pickard Inc., 
1806 W. Cuyler Ave., 
Chicago, IL 60613; (800) 
837-1854; FAX (312) 
427-6450. 
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Lite-A-Line, Quackers 


Seidel Amusement 
Machine Co. has 
developed a new version 
of the classic game Lite- 
A-Line/Bing-O-Reno, 
which first appeared in 
the ‘40s, and added new 
features on the 
Quackers game. Both 
redemption pieces offer 
operator-programmable 
functions and a bonus 
hole that allows tickets 
to be dispensed during 
the game. 

Lite-A-Line now has 
multiple coin play. 
Customers can insert 
one coin to play one 
card, two coins for two 
cards, and three coins 
for three cards. Players 
receive multiple tickets 
based on the number of 
coins in play. There’s 
also clear digital sound 
during the game and at- 
tract sounds when the 
game is idle. Colorful 
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graphics and Sorbet 
cabinet color adds 
player appeal. 

Quackers, the roll 
down game with cartoon 
character ducks, has 
new score panel 
graphics and multiple 
coin play. Players can 
deposit up to four coins 
per game, multiplying 
their winnings by two, 
three, four, or even five 
times. The game is also 
available as Dino Holl, a 
dinosaur-themed roll 
down. 

Retrofit kits are 
available for Seidel 
games purchased prior 
to the new features. For 
more information, or 
distributor referral, 
write Seidel Amusement 
Machine Co. Inc., P.O. 
Box 11162, Albuquerque, 
NM 87192; (505) 298-6994: 
FAX (505) 291-0052. 


UNDER 19 or OVER 23 WINS! 
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Clown Arownd 


Betson Enterprises in- 
troduces the Clown 
Arownd coin pusher 
that features an unusual 
coir. “shooter.” Players 
take aim and pull back a 
pinball-type plunger as 
they judge distance and 
direction to determine 
SUCCESS. 

A maximum of 250 
tickets or tokens can be 
won with a winning 
shot. Awards paid out 
on the five targets are 
operator-adjustable. 
After the coin drops, it 
lands on a pusher 
playfield, giving the 
player a second chance 
to win. 

Clown Arownd is a 
Crompton game witha 
unique coin chute that 
allows for rapid fire of 
up to six coins or tokens 
in eight seconds. Other 
well-known Crompton 
pushers include Klon- 
dike and Rock N’ Roll. 
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For more information, 
or distributor referral, 
write Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (800) 524-2343 
or (201) 438-1300; FAX 
(201) 438-4837. 
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AMERICAN COIN MACHINE EXPOSITION 









Sunday, Monday, Tuesday 
March 15. 16 &17, 1992 


San Antonio Convention Center 
San Antonio, Texas 


For more information on the 
1992 American Coin Machine Exposition 
contact: 





William T. Glasgow, INc. 


south 
Phone: 708-333-9292 ¢ FAX: 708-333-4086 


_ Sponsored by: 
The American Amusement Machine Association 
and Play Meter Magazine 


C= 


Play Meter’s Classified advertising is primarily intended for: Buyers and sellers of used equipment, support and supply firms 
and employment opportunity ads. You may pay by check, money order, Visa or MasterCard. The deadline is usually the 15th 
of the month prior to issue (example: August ad must be in by July 15th). Send ad orders and payment to: Play Meter Magazine, 
P.O. Box 24970, New Orleans, LA 70184 or FAX 504-488-7083. 


For more information contact Carol Lea 504-488-7003. 


WE SPECIALIZE IN 
POKER BOARD REPAIR 


We also do all types of 
P.C. Board Repair! 


Call Today: 
Jay’s Vending Service 
Sales-Service-Parts 
Distributors For Leading 


Coin Machine Factories! 


North Point Village Shopping Center 


4035-4037 North Point Blvd. 
Baltimore, MD 21222 


(301) 388-0993 (301) 388-1425 


FAX (301) 477-3110 









READERS/ADVERTISERS: 


Please note that we do not solicit or 
knowingly accept advertising for 
illegal PC Boards. However, we can- 
not screen every advertisement and 
advise buyers of used games. Stay 
informed and ask questions before 
you buy! 
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WANTED 
Big Choice Triple Crane 


717-848-1846 
-Mike- 








AMERICA'S 
LARGEST 
SELECTION 
OF USED 
AMUSEMENT 
EQUIPMENT 






MAKE & MODEL OF 


@ KIDDIE RIDES @REDEMPTIONGAMES / ) 
@ ARCADE NOVELTIES & SPECIALTY GAMES / Hg, b 


OF WHAT THEY 
WOULD COST 
NEW.” 





EQUIPMENT EXCHANGE, INC. 


KLOPP. 


Coin Counters 
Wrappers, Sorters 


Since 1931 


e Sales 

e Parts 

e Factory ,&|| 
Service 


Fast Service — Call For Details 


CALL (813) 855-6789 


KLOPP INTERNATIONAL, INC. 
225 Dunbar Court — Oldsmar, FL 34677 


Made In The U.S.A. 
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THE AMUSEMENT 


1203 5th AVE. ROCK ISLAND, IL 61201 
(309) 788-0135 FAX# (309) 788-0148 
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Used Slot Machines To Sell 


Bally E-1000, Bally E-2000, IGT M-Slots 
Jennings electronic, Bally electrical mechanical 


KRAMERGAME- 


BETTER THAN EVER !!! 
@GREAT PRICES AND 









All slots have been completely re-conditioned 
— have new locks — and are ready to play 








COURTEOUS SERVICE 
@SAME DAY SHIPMENT * Slots for home use 
OF PARTS ORDERS in legal states 
@QUICK TURNAROUND Ce 
ON REPAIRS 






* Call for more 
information and 
prices 


KRAMER MANUFACTURING’S CUSTOMER 
SERVICE PERSONNEL ARE THE BEST IN 
THE BUSINESS AND WE’RE ANXIOUS TO 
PROVE IT TO YOU! JUST PICK UP THE 
PHONE AND DIAL 1-800-631-2126 FOR 
PARTS OR 1-215-788-8516 FOR CUS- 
TOMER SERVICE. 


ask aBouT OUR 8-LINE KITS 


“THE EASIEST TO INSTALL, MOST COMPLETE KIT AVAILABLE” 


KRAMER MANUFACTURING 
451 MAGNOLIA AVE., CROYDON, PA 19020 
PARTS: 1-800-631-2126 
CUSTOMER SERVICE: 1-215-788-8516 










R & J Amusement, Inc. 


5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 Tues.-Sat. 























~ VIDEOS + CRANES v- PINBALLS -» BINGOS » POOL TABLES v» JUKEBOXES 


AUCTION 


SAT., FEBRUARY 8, 1992 at 10:00 A.M. 
KNOXVILLE, TENNESSEE CONVENTION CENTER 


525 HENLEY ST. * PHONE: (615) 544-5371 


* OVER 500 GAMES!!! x — Export Buyers Welcome — 


e TERMS: Full payment day of auction — Cash, Cashier’s Check, or Company Check 
with current Bank Letter of Credit. VO EXCEPTIONS! 















FOR MOTEL RESERVATIONS: 
CALL (615) 522-2800 
WORLD'S FAIR HOLIDAY INN 


x Mention AGS For Lowest Rates * 







* Give us a call to 
be added to our 
mailing list. 











RICK PARSONS — Owner & Auctioneer 
License No. 1623 


(615) 684-7995 ¢ 1-800-548-1564 


Consignments Limited - For Info call: 


AUCTION GAME SALES 


710 Dow Dr. © Shelbyville, TN 37160 
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“ 
Great Deals on New N ~~ 
& Redemption Equipme 

us first!!! We represent 
manufacturers: Skeebal 





nN CALL 
ue EXPERT? 













o Downs, Cranes, Rotaries, Sport 
Ye Games, Pushers, Basketballs 
ae / Frank ‘‘The Crank’’ Seninsky Call for complete list. 
AN President We also sell tokens. 
(ALPHA OMEGA SALES, INC. —Export_FREE 
CPO 6 Sutton Place, Edison, NJ 08817 OCEAN CRATING A ~ | 
(908) 287-4990 “‘Hablamas Espanol ser 
FAX # (908) 287-3079 ee [ 
SUPER ‘‘CRANK’’ SPECIALS 
Cisco Heat s/d Del. — $7495 Sunset Rider — $2095 
F-15 Strike Eagle s/d — $4795 Race Driving s/d — $7495 
Hard Driving s/d — $5795 Rad Mobile s/d — $7595 





“‘CRANK’’ SPECIALS: 

Batman 1195 High Impact 1495 Simpsons (u/r) 1595 
Beast Busters 2595 Hitthelce 1095 Space Gun 2495 
Desert Assault 1695 Indy Heat 2395 Steel Gunner 3995 
Double Dragon Ill 695 Mad Dog 27”’ 7995 = Street Fighter Il CALL 
Final Fight 995 Ninja Turtles 1395 Super Off Road 1295 
Ghost Town 1995 Overdrive 1395 Vendetta 2095 
G-Lock 2295 Pit Fighter 13895 WWFulr 895 
GP Rider u/r 3695 Rad Mobile (u/r) 2595 Wrestlefest 1995 

VIDEO GAMES Smash TV......... 1595 PLOW. oes c ew new cans 95 REDEMPTION NOVELTIES 

Stun Runner ....... 2095 Punk Shot.......... 495  Reconditioned-Warranteed 

Arch Rival .......... 695 Time Traveler ...... 4595 Robo Cop .......... 195 Basketball-Smart-sin. 1495 
i) ) BOO. WOO nvecsacwawudas 1195 SlySpy .......2...45. 395  Basketball-Smart-dbl. 1695 
Bowlarama ......... 795 Turbo Outrunmini...1995 Strike Force ......... 695 Basketball-Gray-sin. .. 695 
Chase H/Q......... 1695 Turbo Drive........ 1795 TMNT ............. 245 BoomBall.......... 895 
Carrier AirWing..... 1295 NTOG cae ene weawews 695 Bozo Basketball-dbl. . 2195 
Continental Circuit (u/r) 995 PC BOARD & HEADER V Ball wuss dé sariacne 195 Clown Rolldown..... 3095 
Combatribes ........ 395 Arch Rival.......... 395 WWF .............. 395 Cosmo Gangs...... 5500 
SWE sac e wan nea 595 Attaxx ............. 295 ZeroWings......... 195 CraneTriple........ 3495 
GatesofDoom....... 695 Cabal ........050.%- 195 Dribble ............ 1495 
Hard Driving (u/r) .... 3995 Combatrides ........ 295 Dump the Ump Maxi . 3495 
Gn gecesgecaecewes 395 CrimeFighters....... 295 Fantasy Island ...... 2095 
Magic Sword ........ 895 DU BOY on ceca denne 195 PINBALLS 5 Gard Daw ..4 466s. 2095 
Majestic 12 ......... 895 Escape - Robots ...... 95 BrideofPinbot...... 2095 Fiveinlines......... 895 
Mercs............. i | 295 CactusJack........ 1795 Klondike pusher .... 3195 
NARC ............. 795 .50Caliber.......... 395 CarHop........... 1595 Pop-A-Ball......... 3095 
OP Thunderbolt ..... 1295 Final Fight ......005. 695 Checkpoint ........ 1995 Rivierapusher...... 8995 
Outrun ............ 1795 GatesofDoom....... 295 Cyclone........... 1495 Silver Ski .......... 7995 
Pigskin............. 495 GuerillaWar........ 195 Gilligan’sIsland..... 1995 Silver Splash...... 10995 
Punk Shot ......... 1295 (WIA ...c cee ace scenes 295 JOKOZ . wees caine: 1295 SkillDozer.......... 995 
Rampart-Ded. ...... 1795 Magic Sword........ 695 Pinbot ............. 795 Skee Toss......... 1895 
Road Blasters ....... 895 Moonwalker......... 195 PoolShark......... 1395 SweetLicks......... 695 
Rowe BC 25 MC ....1795 MVP............... 395 Simpsons ......... 1895 Toss ’Em .....+-6«. 1895 
Rowe BC 35........ 2395 NeoGeoGames..45&up Slugfest........... 2095 Treasure Island..... 1595 
Strike Force ........ 1795 Outzone............ 395 Turtle’s ........... 1895 
BAGds icuedewhe oe xe 1895 Pigout............. 195 Vegas ............ 1395 
SIV SOV occa ew ee newan 695 PIQSKIN .«....s0ceee 295 Whirlwind ......... 1795 


ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS — CALL FOR COMPLETE LIST 
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COINS or BILLS 
Count/Sort/ Wrap 


PARTS—REPAIRS 


ABC COIN (214) 596-1212 
2839 Biscayne — Plano, TX 75075 


M 


REDEMPTION 
i 


UNCIE NOVELTY CO. 


PH. 800-428-8640 





Y I DEO CON NECTION 930 JEFFREY LANE, DIXON, CA 95620 


100% COMPLETE — FACTORY KITS 


Street Fighter Il (2 pl. Latest HOT New Kit) ..... CALL 
NEW GEO (one slot and Fatal Fury) ........... CALL 
Final Fight (Brand New Factory Kit) ........... $850 
Hi Impact (2 or 4 pl. Superior Football Action) ... $795 
Bad Lands (2 Steering Wheel/2 Gas Pedals) .... $695 


Pit Fighter (2 or 3 pl. Outrageous Men VS Women) . $650 
Blood Brothers (2 pI. Cowboy & Indian Shoot’um Up) $595 
Dragon Saber (Vert. 2 pl. Namco Masterpiece) . . . $575 
MVP (2 pl. Baseball’s Greatest) ............... $495 


Ramparts (2 pl. Medieval Fortress Strategy) .... $495 
WWF Superstars (2 pl. Hulkmania at It’s Best) .. . $495 
Birdy Try Golf (Excellent Vert. Golf Action) ..... $450 
Air Busters (2 pl. Jet Fighter Action) ........... $450 
Toki (King Kong Size Collections) ............. $450 
Teenage Mutant Ninja Turtles (2 pl. or 4pl.)..... $395 
Midnight Resistance (2 pl. Excellent Combat Action) ....... $395 
Spinal Breakers (2 pl. Cabal Style Adventure) ............. $395 
Play Choice 10 Hardware Pack (New Kit) ....... $395 
Aliens (2 pl. Space Station Battle) ............. $395 | 
Championship Bowling (Excellent Bar Piece) ... $395 
Wrestle War (2 pl. Vert. Wrestling Action) ...... $395 
Golden Axe (2 pl. Top Earning Medieval) ....... $350 
Snow Bros. (2 pl. Top Bubble Bobble Sleeper) . . . $350 
ESWAT 2 pi. Police Force Action) ............. $295 
Two Crude (2 pl. Post WWIII Hero’s Revenge) .. . $295 
Thunder Fox (2 pI. Combat Master Piece) ....... $295 


Double Dragon Ill (The Rosetta Stone-Excellent) . $295 
Pole Position (PC board marquee & bezel only) . . $295 


P-47 (2 pl. WW II Fighter Bombers) ............ $295 
Bad Dudes (2 pl. Ninjas Rescue the President) . . . $295 
Hell Fire (2 pl. Outer Space Masterpiece) ....... $295 


Punk Shot (2 pl. Basketball Action) ............ $295 
American Horseshoes (Vert. Good Bar Action) .. $295 
-Combatribes (2 or 3 pl. Brawling Street Punks) . . $295 
Aurail (2 pl. Space Armour Attact) ............. $275 
Cabal (2 pl. Desert Storm Action) ............. $250 
Crime Fighters (2 or 4 pl. Battle Punk-Rockers) . . $250 
Nastar Warrior (2 pl. Rastan Sagall) ........... $250 
M.J. Moonwalker (2 or 3 pl. Shootin’ & Dancin’) . . $250 
Buster Bros. (2 pl. Harpoon Balloons Worldwide) . . $250 


Fighting Golf (Bar Piece for Cocktail Tables) .... $250 


Ikari Il (2 pl. Rambo Rescues Hostages) ........ $250 
Robo Cop (Half Cop-Half Robot-All Action) ..... $195 
Double Dragon II (The Revenge, Now a Kit) ..... $195 
‘Bio Ship Paladin (2 pl. Star Cruisers Deep Space) . $195 
Shinobi (All Time Top Earner) ................ $195 
Sly Spy (James Bond & Golden Gun Adventure) . . $195 
Pushman (R-rated Topless Blonde Maze) ....... $195 
ATAXX (Excellent Tavern Strategy) ........... $195 
Double Dragon (Top earning 2 pl. Karate Action) ......... $195 
Super Zix (Top Novelty Bar Table Action) ....... $195 
Guerilla War (2 pl. Jungle Rambo Hostage Rescue) ......... $175 
VS Dr. Mario (Tetris Style Winner) ............. $175 
VS RBI Baseball/VS Super Mario Bros ......... $150 


Thundercade (New Factory Kit-Gl’s on Harley’s .. $95 
Goldmedalist (2 pl. or 4 pl. Olympic Sports Action) . $95 


Pushman (G-rated Novelty Maze-New Kit) ....... $95 
Marble Madness or R/Runner or Indiana Jones . . . $95 
VS New Red Unisystem Gun...... TTrrccrr eye $75 
VS Golf/VS TKO Boxing/VS Freedom Force ...... $49 
Time Soldier (PC board marquee overlay & bezel only) ....... $49 
Play Choice 10 Software .................. $25-$45 


Buy 2 kits & get a free control panel button label sheet or 50 push buttons 
Buy 3 kits & get a free Gold Medalist Kit (a $95 value) or free Pushman (G-rated kit — a $95 value) 


Control Panel Button LABEL SHEET - 150 plus labels (Enough for 20 conversions: Fire, Bomb, Punch, Kick, Sword, Shield, Attack, etc.)............ $29 


Sa We Ship Worldwide Bu y; Sell or Trade & 


CALL OR WRITE FOR FREE NEWSLETTER: 
‘“The Conversion Kit Hit Parade-over 200 Kits Listed’”’ 


916/678-5189 





Phone or FAX 


916/678-1313 


FREE with order of any TWO Kits — Control Panel Button Label Sheet OR Freedom Force Software 
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M & P AMUSEMENT 


(Phil) 


658 West Market St. ¢ York, Pennsylvania 17405 


Se Habla Espanol 


(Terry) 
(Mike) 


(717) 848-1846 Fax # (717) 854-6801 


Winter Special $50.00 pays freight any place in continental United States, $80.00 on sitdowns 


SUPER SPECIALS 
BOQIONES 6.2 svanseaceeaunw een ha 1295 
DiXiGlgnd PIN .56ccecccceracees: 1595 
Draw 80 logicbds................ 395 
FAMIaSyY ISIANG « . ...- 626 ncuincees 1500 
Frog Bog (w/counter and money drop) 2995 
Gates of Doom Kit... «5.0... .06 005 395 
a 995 
NSM 240 w/$1&5.............. 1095 
NSM Music Prestige ll ............ 495 
Pitfignter (ded. game) ........... 1500 
Play Boy (pinball) .....6.<sc20280. 995 
Radmobile (Sid) ...c6cisscaecaws 7695 
Single Cranes w/dollar kit ......... 895 
SkeeBall 13’ 4 pl. w/ticket ........ 2000 
SMS Poker Roll w/ticket ......... 1995 
oireet Fighter Kil... <6 es nee cancun 295 
Super Chex Hockey ............ 1395 
Team Quarterback .............. 795 
Tecmo Bowl .. 2.0 ce cece nnn 695 
TRANIT (GOG.) ncn keene we snee oad 1295 
WRN ML gcc bh ccnwandumsntbande 395 

PINBALLS FOR SALE 
Back tothe Future.............. 1995 
Bad Gils oe ceca cs dou vevenn oes 1000 
Big GUNS 2.6... cscs ceevennsaeees 795 
Black Knight 2000 .............. 1295 
Bone Busters .................. 1195 
CACIUS UECK 2c onc dew ce ea es 1850 
COME: 66 int neeneessaveneaitas 595 
CYGIONG o: cssneneecsacnsxcmawe 1250 
Earth Shaker .................. 1750 
Eight Ball Champ ............... 550 
Pee abun d Noa ne en dese bees OS 1750 
POE ach stensuanee eons chek canes 695 
Funhouse .................... 2195 
oe ee ee 595 
High Speed ..................... 695 
POL ONO eciosscanxeonedaciaeus 695 
I 6s eee ewe eee eee deers 1050 
Lights Camera Action ........... 1250 
Mouse Around ................. 1495 
Play Boy (pinball) ................ 995 
PONCE FOICE ..ccccieesvexsenss 1295 
The Simpsons ................. 1850 
TRO & & earn cow Roget ahd de Soke Bk 1150 
Whirlwind .. 0.0.00. .00ccneunee 1650 

WANTED 
After Burner (s/d) 


Wacky Gator/Power Drift (s/d) 
Klondike/Pop-A-Ball/Cosmo Gangs 
Super Hang On (s/d) 

Race Drivin (u/r)/Big Choice Triple Cranes 
Big Mouth/Road Riot (s/d)/Rock N Bowl 


MUSIC SPECIALS 
NSM Prestige ll ................. 495 
NSM 240 w/$1&5............... 995 
Rock-Ola 456 ................... 395 
RockQla 447 ...ceceedaevuaweues 495 
Rock-Ola 464 ................... 495 
Rock-Ola 470 w/$1 .............. 495 
Rock-Ola 474 w/$1 .............. 495 
Rock-Ola 480 ................... 550 
Rock-Ola 488 ................... 795 
Rock-Ola 488 w/dollar kit ......... 895 
Rock-Ola 490 ................... 895 
Rock-Ola 490 w/dollar kit ......... 995 
Rock-Ola 494 w/$1&5 ........... 1195 
Rock-Ola 496 Combo ........... 2395 
Rowe R88 w/$1................ 1150 
Rowe R90 w/$1&5............. 1350 
Rowe R91 w/$1&5............. 1450 
Rowe R91 Combo w/$1&5....... 2595 
Wurlitzer One More Time w/$1&5 .. 2795 
DEDICATED P.C. BOARDS 

W/USED ACCESSORIES 
Aliens (new) ...............0006- 295 
Bad Dude...................... 150 
Blasteroid ..................... 150 
Clutch Hitter .......000000c0enee 995 
Combatribe .................... 295 
COMUNE 6 oka xckdeancedecavitewsns 200 
Crime City .................005. 295 
Crime PIGMIG! ....6..6+40c005 505 295 
Double Dragon «2.2 6cec ce esenccns 150 
Double Dragon Ill ............... 695 
Escape from Planet of 

Robot Monsters ............... 295 
ESWAT ................00.005. 295 
FINGUPIGHLIK) 24.0000 ccavnn dus 895 
Gauntlet Hl... cee aceecnwc renew res 150 
Ghost Busters .................. 195 
Golden Axe .................... 350 
Gondo Mania... ..«ceseee044 v0%% 150 
GuerrillaWar................... 200 
Karate Champ ................... 50 
Kung Fu Master.................. 50 
Main Event .................0... 95 
Miss Pac Man .......cebeen0nees 150 
Nira GAIGGR 2c bet nssnwewes 150 
ho 295 
PE a sacantesh oe ese wdeseueee 150 
FAMDAGS . . 2... ccavecececueneun 150 
PISINDAl WK cc cc cs ca vadancananaed 895 
PSN bceGn wa Gadd ba wad bY eRe Rs 195 
MOS GOO .6cc00p eo eeneadeecras 295 
Shoot-out ..................0000. 95 
BBO... nceandudactencrasene ha 295 
SUDCIINIGN .4 56s cnc eeestes decrees 295 
TE 6 cs ctkaweweieeicaeaeeenas 395 
Two Crude ..................... 295 
World Soccer Finals ............. 395 
World Series ................... 100 
Moonwalker .................... 190 

VIDEOS FOR SALE 

PIKANOI 2.66 ses ceed ew bade uue 495 
After Burner (u/r) ............... 1295 
Alley Master.................... 350 
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APB With Seat .................. 795 
Altered BESSt 2.6. <scanvevasawaas 550 
PICU! ceededcdancevneaneck aaa 895 
MSIVONES condoned aes tades ehh 5 bes 450 
Blades of Steel .................. 495 
Buggy Challenge (s/d) ............ 750 
Championship Sprint ............. 995 
nese WG). ..s sews eck deen es exes 1450 
Choplifter (S/d) .................. 450 
Continental Circuit Upright ......... 895 
DOUDIG DIBQON .6s<scnanas exw aude 450 
Double Dragon ll................. 450 
EmiDirG CRY 22 eee casciweeenerect 295 
EnGuro FGCer (OM) 2csaanecaaceexs 850 
EXGiG BIRG ccccceeesscesccasduse 295 
Gain Ground.................... 595 
MES Of DOO © 0 cee ciswvavunin 795 
Gauntlott Ilo... cc cneeene var eres. 595 
Gimme A Break .................. 550 
Ghost Busters ................... 695 
Ghost & Goblin .........00020000% 395 
Gunsmoke ..................... 325 
Hard Drivin (S/d) ................ 6000 
Heavy Barrel .................... 350 
Heavy Weight Champ............. 595 
Indiana Jones ................... 450 
AION! ce eccedecetvrenewses een ees 395 
LegendofKage.................. 295 
RAG? TNE acc ceo e mh assac nena 175 
W942 (SIG) 5 sc occweceeveswaveses 395 
Operation Wolf .................. 895 
OMt RUM MAT cnc i cewavneeeeuaans 1550 
OUGERUE 66k siavawssweuwewnnsis 1550 
PaDGr BOY ccc cccdveewonvdene nace 750 
Pole Position! ................... 595 
Pole Position Wl ...sc6ccs0nvaeeuces 795 
Pole Position I(Sid) 2 2.26520 ce2508% 795 
Pole Position Il (S/d) .............. 895 
PUNGHOUL cv ewccwuceweesvsbawes 350 
Quarterback .................... 695 
PIQMNPA0G 2... e esc cacend enw eewes 450 
PIOGEN 6 cc ce ce and aceeoneasceeees 450 
PIONGGA0G ca wcasecaewirinnnweens 395 
PUN TS: 625s ape eereue eds ears 295 
Road Blaster .................... 995 
FGUING TMUNGE! 266 c cscs wea ed dee 450 
Rough Aanger ......scesseacness 295 
SOMO! «ccvetstaunyecedeenwanes 450 
Fe o 856k ob bOEEE SR a nb ek een Ee eA 795 
SKY AGVENUUIG ...cwnecnaswuasans 395 
i a 395 
Speed Buggy ................... 895 
Spy Hunter (u/r)............000... 450 
Spy Hunter (S/d) ................. 550 
Stier Gl HOGG sac cacatbunanaada 1295 
Super Sprint .................... 995 
Team Quarterback ............... 795 
TSECMG BOW! 2.4.06: 0c08secaeawnss 895 
Thunder Blade (u/r) ............... 895 
Thunder Cross .................. 495 
VHT TON. ci cccceveseenena une ie 395 
THUG SGIGI? nu cen ccaseeeawadads 395 
TRL ven wise 00 Anansi nedes 1295 
THO GUS oc cee eee ese ans nmxanes 100 
WIN. <c2926 Gas ee ties Veen oon 295 
TWO SO) st cct nut eniees eiseeny 450 
WIQUNG 2464-42484 R RETR A DEE ERA 495 
VOlly Ball ..0<.055 648 ee0erednekes 695 
World Series .................... 195 
RVOU! owGuecccetecdscewetaeog uni 450 
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INC. 


STAR SYSTEM CABINETS 


e 19” &25" 

e Removable & Interchangeable 

e Slide Drawer System 

e Optional 19” or 25” Monitor 

e Lighted Quick-Changed 
Marquees 

e Industry Standard Over/Under 
Coin Doors 

¢ Monitors can be mounted 
vertically or horizontally 

e JAMMA Ready 








| 


Low Boy Available 


Poker Cabinet 


e Optional 13” or 19” monitors 
e Security back panel 


e Flip-top lid for easy access to 
monitor 


e Ready for your kit! 





Contract Design Manufacturing 


Basketballs: We Stock, Sel/ & Service 
Game Master Products & Parts 


(Master Shot, Double Shot and SpinOut) 





* * * Call Now for Details * * * 


125 Royal Woods Ct., Suite 140 
Tucker, Georgia 30084 


1-800-226-6660 
(404) 270-2900 © FAX: (404) 270-2915 
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Sis 25 © ae 
0) 8 fi S 


Patents Pending 


Easy, 


one-person 
operation 


Prolongs table life 


Operators make a sure shot by offering your customers 
the convenient "Step-N-Roll” way of moving pool tables 
safely, easily. Call or write for more information today! 


STEP-N-R@LL" DOLLY 


TOLL FREE: 1-800-634-6157 or 216-652-1251 
FAX: 216-652-1985 
131 Youngstown-Warren Rd. Niles, Ohio 44446 


2.) Quantity Discounts Available! =! 


OY Distributors Wanted! ee 


















—<_ The Easy To Use Computer 4” 
CD TITLE STRIP PROGRAM - 


The CD TITLE STRIP PROGRAM is two programs in one. 
You can print your own CD Title Strips AND inventory 
all your CD’s and jukeboxes with your personal computer. 4 


Print Your Own CD Titles and Songs On ¢ ONtINUOUS gem 
Form Tractor Feed CD Title Strips — ¢ omplete CD @ 


Inventory Control— Jukebox Inventory — Bullet Fast 
Full Color —Store And Print All The Information 
\bout Each CD Including: Title, Artists Or Group, ene 
All Songs, Cost, Quantity, Manutactures Code, Re a_i 
lease Date, Label Name, Number Of Copies In Storage Gm Lf 
Number Of Copies On Location, And The Type Ot ~~. 
Music — Select Your Own Unlimited Number Categories ea) 
For The Type Of Music - Print CD Title Strips and Block <S- 


Out Those Tunes You Don’t Want Listed On The Strip 
And The PROGRAM Will Automatically Center And Close lL Ip The 
Empty Space On The Strip — Store Information On Each Location 
Track The CD's “In And Out” Time On Any Jukeboxes At Any 
Locations — Track The Number Of Plavs Of Each CD — Make Notes 
On Each Location — Print Lists And Reports For The Jukeboxes And 
The CD's — List On The Sereen Or Print A Report Of All The 
Jukeboxes That Contain A Particular CD — List Or Print What CD’‘s 
Are In Any Jukeboxes At Any Locations — List Or Print CD's By 
Music Type, CD Identification Number, Artists Name, OrCD Title 
Supports Bar Code Reader Via Keyboard Port — Free Title Strips 


| ly With The Program — One Year Support — 10 Day Money Back 
egy rant OVER 175 FEATURES AND FUNCTIONS 
~ Most Completed With ONLY 1 KEYSTROKE!!! For IBM And 
&O 100% Compatible Computers With Dot Matrix Printers 
a Requires Hard Disk and 512K Memory. ONLY $395 
Sf TITLESTRIPCOMPANY “SS 


accel Post ¢ tice Box 333. Riva. Marviland 21140 


on,’ Free Orders (Voice or FAX): 1-800-950-5853 
Intormation: 301-956-5856 = 301-261-7781 = 
> ——— — a 
( SD 0 sma canoe —— 
ee 


=> 


~~, 
) 












( 





rr 


- International Flipper Pinball Association 
ge shy 


Be 
Amusement & Music Operators Seas 
presen ts 


EVENTS 


— (2 sap ): 
Open 


as Womens 


Pin-Master \ 
~~ c 


. SINGLES: 


Open eS __ oe 
an ( in-Master ‘aie ™ 
oe Avene 


YOUTH COMPETITION: 


"SPECIALS MW orp 
| Single flipper doubles 1 ’ 72H ALL 


~ gp Charity challenge 


FEATURING ‘(GRE MF ONSIRS 


$10,000 in awards 
& prizes*. 






























Bs Nope 
“7 ae 
a al « my 


80 Brand New Machines 
Player Reception Party 


100% Payback of Entries n > ee 7. 28 A 29, T 992 


\ Jy Added Money** ae 2 a, 
amada Inn 
SPONSORED BY Convention Center 
aie Milwaukee, WI Fa 


Millia 








y sapesial Tournament Room Rates $60 








4 DATA 
$ ~. EAST 1-4 persons 
a a oni | 

Premier / “ 

alata For more info. call: Ms. 
- 414.263-0233 
Amusemen t nt & Music Operators iss ssocia lation 
*estimated total cash & prizes based on entries 


. abbas by entries 


Monitor Board 
Replacements 
with one year warranty 


Quality 
cAssorted 
Toys for 
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Crane 
eMachines 


Customized packages 
BMC Best Mfg. Co. 
1-800-962-4486 

414-547-5051 


WE DARTS Wa 
repr 


SUPER SIX OR SUPER SIX PLUS—$1075.00 


Shopped—Street Ready 
No Break-Ins 


CUMMINS JET SORT 
Model 750 Coin Sorter & Counter—$1700.00 


COMPLETE GAMES 
Clean—Complete— Working 
$200 each—Buy 10 Get 1 Free 


CHOOSE FROM: 


Time Soldier Gladiator 
Rush & Attack Alien Syndrome 
Sky Shark Vigilante 
Victory Road Life Force 
Shanghai Kid Black Tiger 


30 OTHERS—CALL FOR LIST 


Jim Stansfield Vending, Inc. 
La Crosse, WI 
608-782-7181 Ask for Max 
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EYGO CHASSIS are available for most monitors 
including: Electrohome, Hantarex, Wells Gard- 
ner, etc. 


EYGO MONITORS are available in 13 inch, 19 
inch, 27 inch, and 33 inch 


EYGO POWER SUPPLIES are available in 7A, 
12A, and 15A. 


EYGO COMPANY, LTD. 


Phone (214) 986-9008 
Fax (214) 255-4007 













GENERIC JAMMA CABLES: 


a eg | IMMEDIATE 
_— ) DELIVERY! 


* Custom wire harnesses made to your 
specifications. 


* Custom electro-mechanical assembly 
(prototype and production) 


* Engineering and design assistance 
available. 


* Supplier to industry giants. 


CALL NOW! (708) 678-9520 
PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


Fax: 708-678-9546 





Red Baron Distributing 


6540 West Central — Toledo, Ohio 43617 


800-331-3766 — FAX (419) 841-6484 


800 number valid from all 50 states, Mexico & Canada 


When you think of buying a video game printed circuit board, think of Red Baron Distributing. 
We don’t handle dedicated games, pinballs, parts, or jukeboxes, and because of this specialization 
we Offer the largest selection of video game boards in the U.S. at the best possible prices. 


New game boards arriving daily — call for prices or any game not listed. 


Street Fighter ll ...... 
Karate Blazer ........ 
Pitfighter ............ 
Puzznie (X-rated) ..... 
Bi JOM occas deswnnpecwen 230 
Acrobat Mission ........... 550 
Air Buster ................ 245 
Air Duel ................. STD 
AiG WO 2c cc ac eee e eee eues 210 
Alien Storm .............. 340 
Altered Beast ............. 275 
Aqua Jack 2... scnseweuns 450 
Arkanoid w/controls ........ 195 
PSEGUN 2... 6c eccceawnneed 495 
WAG sc.t 5-5 ovo eed bein eens 290 
Bells & Whistles ........... 400 
Berlin Wall ............... 495 
Big Event Goll .......2..<.. 245 
Black Heart .............. 245 
Blade Master ............. 550 
Blast OF .. 6. cess negecaes 155 
Blasteroid................ 175 
Block Block .............. 740 
Block Hole ............... 210 
Block Out ................ 160 
Blood Brothers ............. 595 
Bonanza Brothers ......... 290 
Bonanza Brothers ......... 395 
Bubble Bobble ............ 295 
CONE) 266 ocaceivaneddsens 175 
Cadash.................. 290 
Caliber50................ 315 
Castle of Dragon .......... 160 
Caveman Ninja ........... 535 
Champion Wrestler ........ 295 
Cobra Commdnd.......... 245 
Columns ................. 395 
Combatribes ............. 275 
Crime Fighter............. 375 
Crude Buster ............. 445 
Dark Seal .........2%4060- 245 
DDCrew................. 645 
Death Blade .............. 590 
Demons World ............ 245 
Devastator ............... 245 
Ol BOY oc ier tae kes annke 290 
Double Dragon............ 150 
Double Dragon Ill .......... 260 
Double Dragonill.......... 340 


... CALL . . Tetris 

.... 695 This month’s Spinal Breaker ........... 275 

wee 425 best buys: Cabal (w/joystick) ........ 145 

wvma 245 . NinjaGaiden ............ 145 

Current Boards in Inventory 

Dragon Breed ............ 315 Moon Walker ............. 390 Street Fighter ll ............. call 
DrgaonNinja............. 340 Mustang ................ 275 Street Smart ......... spias FS 
Dragon Spirit............. 230 Mutant Fighter ........... 635 Strike Gunner ......... .2is 245 
Dynamic C.C. ............ 675 New Zealand Story ........ 305 St. Dragon ................ 335 
Nes ange paw eus one os 395 Ninja Gaiden ............. 145 Super Contra .............. 245 
Escape Kids ............. 445 Ninja Kids ............... 725 Super Formula ............. 420 
F1 Dream ............... 175 Ninja SPW ..cccsscccswes 315 SuperHangOn...... covaie 420 
FM@! FIGM oo 20 se waaw oes 725 Omega Fighter ........... 235 SUSY PANG 2.0. c6 cece naa as 365 
Fire Shark ............... 375 Operation Wolf ........... 345 SUDOF OK pacwawew ender .. 195 
FlaGh POM ....2e8<asus%s 245 CISOR sanchsczeedveccades 195 Super Volleyball .......... . 205 
Flying Shark ............. 595 OUIZONS oni necsasaaeveas 475 Surprise Attack ............. 230 
CRISGA 2secuavoecseaeuds 175 aT saackuectetcdss are 315 TAK FORCE «owe cxdcunusas . 865 
Galaga BB .sanavicsadaaes 345 PONG cxdnceaseuaxdencees 290 Task Force Harrier .......... 345 
Galaxy Gunner ........... 340 Perfect Billiards .......... 195 WOME Sideessiesne sg Sh25465 295 
Gals Panic............... 515 Pinball Action ............ 190 The Deep ................. 175 
Gang Buster............. 340 Pipe Dream «22.6286. s2225. 32 The Hustler............. -; 175 
Gang Wars .............. 445 PU PUMICE caccdacceedsess 425 The Simpsons ............. 795 
(SORE «cacuesesenvsuia: 160 PIOUS soacevetunccncdas 150 Thunder Cross ll ............ 390 
Gemini Wing ............. 180 POCKEt Gél 06-406 ewe oes 260 Thunder Dragon .......... '. » 685 
Golden Axe ............... 295 POE ccuuceanxuwuysecaes 245 Thunder & Lightening ........ 395 
GOMMGTAN 2... 2060600885 205 Prehistoric Isle ........... 275 THUnGer ZONE... ces ee cae 505 
Gradius lll ............... 290 Psycho Soldier ...... .... 265 Thundercross .............. 280 
HOS £4 ys oe ens ph 460.5 es 595 PUNK SMO «2 cccsawnencasas 350 Tiger Heli ............... . 175 
Guerilla Wart 2... ..0.00082. 195 Puzznic (X-Rated) ......... 245 Thruxton ....... Bch fb ode Bas Ae a 355 
GUM POG ccc eux Runandas 535 QUAN «i sntenwsesexeorce 175 Tomble POO .24ce0csk< eave: 725 
Gun Frontier ............. 545 Mal DGW .ccceeucaccvecsad 175 Turho FOGe «2. 2.62522: ..» 645 
Gun Smoke ............... 175 Rainbow Island ........... 230 a 550 
Halleys Comet ........... 245 Rally Bike ............... 290 Twin Bee .................. 375 
Hammerin Harry .......... 295 Rastan Saga ll ............ 95 TWH GODS 2.446444 45% tas OAS 
PION TOW ces ee 0595644286 420 Revenge of Doh w/controls . 175 Twin Eagle .......... ... 395 
HOIS . cn eaucuenwusewaada 235 Robo Cop ............... 195 Twin Hawk ................ 225 
Heavy Barrell ............ o76 FAODO BIG cece cvaseede a aaa 130 Wks cabeevsecacesi+euws 490 
Heavy Unit .............. 175 Roller Games ............ 295 Vendetta .............. .. 845 
Pie PS. ec cceees ge asc eaes 195 Rolling Thunder ll ......... 635 WINCIGRO cx céeedebitreeans 195 
AUBUGE .cncennnstcdaan ea 180 Shadow Dancer .......... 390 Violence Fight ........ss85. 530 
INS@GION K nceseceesaseees 245 Shinobi ................. 335 Wolfied ................ o» OF5 
Karate Blazers ........... 695 Side Pocket ......6.45; .. 160 Wonder BOY 2226066 .56 nexes 235 
Karnov ..............0.. 195 Sky Adventure ........... 305 World Cup’90.............. 460 
King of Dragon ............ 895 Sky Shark ............... 175 W-GP (joystick) ............. 495 
WGN os soveaeeens cagcadan 195 Sky Smasher ............ 435 K MAUI nce eee te aw ws 195 
Led Storm ......260...5:: 175 Sky Soldier .............. 335 Xexex ..............0.. . 1095 
Lightning Fighters ......... 290 Snow Brothers ........... 280 ZGNO WUNG ss cw icc densiacanxs 195 
Mega Blast .............. 340 Spinal Breakers .......... 275 
Midnight Resist ........... 325 Strato Fighter ............ 395 
Monsterland ............. 195 Street Fighter ............ 395 


Complete kit including joysticks, buttons, harnesses, and all grapics available for additional $100 


Hot Shots Tennis 
Wrestle War 
Cadash 


... 445 
1 


New complete 
US factory 
kits: 


Double Dragon Ill... 345 
Combatribes .. 245 
Bottom of the Ninth . 295 


We ship C.O.D. — We also accept Visa Mastercard and American Express (please add 4%) 


30 day warranty on all boards 


* 
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WE ARE MORE THAN EVER... 
YOUR KEY TO ARGENTINA 


PARTEC MODEL CD-1000 
omy $4995! 


e UNIQUE COIN MECH! 


Allows you to choose & change vend 
price in seconds - 50¢, 75¢ or $1.00. 


e OUT-OF-STOCK BAR 


No coins accepted when out of stock. 


¢ 144-PACK CAPACITY 


Dispenses all standard, single-packed 
condoms — wrapped or unwrapped. 


e 14-GAUGE STEEL CABINET 


The strongest gauge steel cabinet 
available — double security bars. 


¢ GRAPHICS-UNINTIMIDATING 


Perfect for women’s restrooms. 


¢ CONDOM SUPPLY 
IMMEDIATE DELIVERY. 


PARTEC INC. 


10517 United Parkway 
Schiller Park, IL 60176 


CALL (708) 678-9520 © Fax: 708-678-9546 












lf you are a major manufacturer or distributor 
with quality product to sell, ranging from the 
smallest components to the biggest and most 
modern complete machines and pinballs—we 
are defintely interested in you. 








WHY? Because we have the facilities and the 
know-how to place your goods through a net- 
work of more than 500 clients and friends— 
from North to South—from East to West of our 
Argentine territory. 





Exclusive representations at national level will 
be most welcome. 





You won't regret it. 
Make contact and start selling. 









Lomonaco Importacion - Exportacion 
ALEJANDRO M. CERVANTES 2001 
1416 - Buenos Aires - Argentina 
FAX: 541-786-1747 
TEL. 541-581-9152 582-9550 
581-1634 583-9820 
581-5084 








— DR.VIDEO 


OH, ITS RON | 
| FRomM ACME 






BACK ATHIS SHOP RON TAKES STEPS 
TO BEEF UP HIS ANEMIC SITUATION. 


DAMMIT, THINGS HAVE GOTTA CHANGE! 
DR.VIDEO SENT METHIS FREE Con- 
VERSION KIT CATALOG. I'LL CALL HIM 
FOR A FREE o —— 
| CONSULTATION oils 


SLUG 4 


Be 












4 YES, RON, TRY SOME OF OUR 
HOT KiTS AT LOW PRICES, 


n~-mo nr aesc s ee anee a  es ? 


~ 


, / LOOKS LIKE HE COULD \ 
( <_ USEA WORKOUT! 


ee eee eee ee 


A FEW WEEKS LATER... 


= ITT DR.VIDEOWAS \ 
\\ Wrestle 7 RIGHT! THESE 
, CONVERSION KITS 






DR.VIDEO SAYS: 






y 


é PUMP UP YOUR 
STILLON FOR 


COLLECTIONS WITH A 
FREE CONVERSION KiT 
HIT PARADE 


CALL, FAX OR WRITE: 
VIDEO CONNECTION 


CALL: (916) 678-5189 






11M PUMPING 
BIG BAGS .« 
OF COIN 







Fax: (916)678-1313 ¢-@ 
OR WRITE: Tye fp 
930 JEFFREY LN. = 
DIXON, CA ie 
95620 os 
WHOAH... HAS ro Se 
THIS GUY BEEN /Y | : \ = 
WORKING OUT/ yk S| \ ) 
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REDEMPTION PROGRAM #¢ AMUSEMENT PROGRAM e VENDING PROGRAM e¢ CD PROGRAM § 


“THE SILENT PARTNER” sorrware 


LET IT HELP YOU MANAGE & CONTROL YOUR BUSINESS! 


THANK YOU OPERATORS. . . 


With your ideas and input, you've made us the industry standard. Without you 
it would not have been possible. Your ideas have allowed us to write 10 
different versions in only six years. . . 


INTRODUCING VERSION XI: 


8 MAJOR CHANGES, including Location Look-Up, Location Rotation, Location 
Notes (public relations!), Vending Posting, Vending Audit Report, Amusement Audit 
Report, Service Calls, Summary Reports, Report Generator, Commission 
Checks, File Checking and File Recovery. 


PLUS MUCH, MUCH MORE such as: Improved User Interface — More pull- 
down menus, search by beginning of name, intelligent prompts, etc. 


AND NOW... 


REDEMPTION MANAGEMENT PROGRAM: 


REDEMPTION MANAGER provides you with complete inventory control. It 
allows you to evaluate performance of one machine or a whole group of 
machines... uses SILENT PARTNER data files to get information about your location 
and machines — saving you A LOT OF TIME! REDEMPTION MANAGER uses 
the same menu-driven structure as SILENT PARTNER, so the learning time is minimal. 


HERE IS OUR GUARANTEE: Not 30 days but 365. That's right! Put the SILENT 
PARTNER to work for you in the next 365 days. If you find something faster and 


better, we'll also purchase it and DOUBLE your money back. 





e WVHDO0Ud GO ¢ WVYSDOYdd LNAWASNWY © WYWHDOYd NOILGWSAGSY ¢ WVYDOud GO ¢ WVYYDOYd ONIGN3AA 


CALL OR WRITE FOR FREE INFORMATION: 


THE SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


Phone: (217) 793-3350 ¢ Fax: 217-793-1842 


REDEMPTION PROGRAM #¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM 


CD PROGRAM e VENDING PROGRAM ¢ AMUSEMENT PROGRAM e VENDING PROGRAM e CD PROGRAM ¢ REDEMPTION PROGRAM 


WVYYDOWd ONIGNAA 
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PLAY METER 


INVENTORY 
CLEARANCE 


+ NEW/USED + 
DEDICATED SITDOWNS 
RADMOBILE DELUXE (NEW/DEMO). .. . .$9,995 
ROAD BLASTER..........0...ccc008 1,495 
STUN RUNNER. .......0..cecccceeee 1,495 


NEW/USED 
DEDICATED UPRIGHTS 


BEAST BUSTERS.................... $1,995 
BLADES OF STEEL 

DRAGONS LAIR Il (NEW) 

GP RIDER (NEWIDEMO)................ 4,595 
HEAVYWEIGHT CHAMP (RECONDITIONED)795 
NINJA WARRIOR (3 MONITOR) 

OPERATION WOLF 

SLICK SHOT... occ cccccceeeeeee. 2,195 
SUPER HANG-ON. 0.0... .0cccccceeee. 1,395 
SUPER OFF-ROAD..........-.0ccccee. 1,495 
TIME TRAVELLER (NEW)............... 4,795 


RECONDITIONED 
" PINBALLS = 


BONZAI RUN................00000004 $1,395 
Pict ykishapepredecercasssnves 1,350 


We arrange customs Clearance for 
you at no charge and ship freight 
collect. All prices are in U.S. dollars 
and include duties and broker fees. 


We accept Mastercard 


( cr Canadian Coin Machine 
DISTRIBUTORS LTD. 


108-3680 Bonneville Place 
Burnaby, B.C. V3N 4T5 
Ph: (604) 420-4008 
Fax: (604) 420-2474 
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REDEMPTION CENTERS 
* “BUY DIRECT and SAVE” * 
OVER 400 HOT EXCITING PRODUCTS 


Novelties ¢ Toys ¢ Electronics & More 


$$$ DIRECT SOURCE FOR $$$ 
Chulani International 35N. Middaugh St. Somerville, NJ 08876 


FREE CATALOG 1-800-248-5264 


Cheapest Top Quality 


Power Supplies 


In Taiwan 


Reliable Company, Prompt Delivery 
‘Welcome to visit us Oct. 7-13 in Taipei World 
Trade Center Exhibition Hall for new game exposition. 


CHANG YU ELECTRONIC CO., LTD. 


No. 25, Lane 48, Tung. An Rad., 

Tainan, Taiwan, R.O.C. (70424) 
TEL: 886-6-2742686-9 (4 Lines) 
FAX: 886-6-2347077 
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PLAY METER 


FOR SALE 


Pop-A-Shot 
Basketball 


x Steel Game 
* Reconditioned 
* Like New 


CALL: 
(913) 827-6229 


CD & 45 RPM STORAGE BOXES 
CD Box Holds 100 ¢ 45 RPM Box Holds 200 e 
Both Are Triple Thick Front/Back Walls e 
Double Thick Side/Bottom Stackable e 
White Color ¢ 200 Lb. Test e 
Corrugated ¢ Lift Off Lid « Tote Grips 
CD Storage/Browser Box $7 ea. (Min. Order 6) 
Plus $8 S&H 
45 RPM Storage Box $5 ea. (Min. Order 5) 
Plus $4 S&H 
Visa/MC/American Express/Diners 
UPS — COD 


VOICE or 24 hr. FAX © 1-800-950-5853 
Title Strip Co. 
P.O. Box 333, Riva, Maryland 21140 





MUST SELL 

Impulse Machines 

Mint Condition 
300+ 
Sex Meters, Heart Meters 

Love Meters 

$195 each (2 yr. warranty) 
For Info — Call 


1-800-235-5471 


FOR SALE 


Roller Ball Roll Down 
(Bob’s Space Racers) 
10 Player 


Flintstone Theme 


Brand New Condition 
Priced for Quick Sale 


CALL 


908-681-6478 - PM 
908-681-5115- AM 
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TICKET AVENUE 
SHAMOKIN, PA 
17872-0547 
717-648-6803 
Toll free fax: 
800-326-9320 


Nation 


TLGO KET © @ 


SAVE SAVE 


Buy all your locks keyed the same as the locks 
you are now using; ‘‘Abloy’’, ‘‘Ace’’, ‘‘Fort’’, 
‘“Wico’’, “‘American’’, ‘‘KD’’, ““ESD’’, ‘‘Green- 
wald’’, ‘‘Baton’’, or any other manufacturer’s "~ 
similar type lock directly from our factory. Coin $695 U0" ¢ 


Counter $995.00 





ALARMS $79.95 Sorter 


Ss for Vending 
2 and Amusement oe 
<q (i : re 
lu tu 
2 (Jel= ~ 
O ——— ony 
a e; video 


Coin Box Protection game bar 
at a Reasonable Price $807T 


L.A.I. Series 600 
High Security Locks 
Virtually Pick-Proof 






High-Security 
Cam Locks, Padlocks and 
T-Handle Locks At Prices  N®IK 
You Normally Pay “)  NeoaK 
For PLUG LOCK 
Ordinary 
ROCKS! GET $ECURITY 
S670D .. & : 
REMOVABLE CORE Le a 
$AVE MONEY TOO! 
SHACKLELESS PADLOCK 
2%" (70mm) 
S570D L.A.I. Series 500 
Medium Security ? 
Tubular Key Locks EB 





PLUG LOCK 


LOCK AMERICA, INC. 


Tel. (714) 373-2993 Fax (714) 373-2998 
° 7251 ‘‘M”’ Garden Grove Blvd., Garden Grove, CA 92641 
MIDWEST STATES 1-800-243-2418 


1-800-422-2866 









iS 





Wurlitzer 
Juke Box 





+ 
Eagle-Wing 
W-7 Skill Chance (8 Lines) 
W-8 Bonus Chance (8 Lines) 


W-10 Lucky Gold (8 Lines) 
W-11 aay * Star (8 enens 











W-15 Lucky Bell (8 Lines) 
Lucky Girl (Strip Poker) 
Lucky Bingo 
Lucky 75 (5 Lines) 


Drew MIA 
Change Machine 


e 1600 Bulk Coin Capacity 


e Accepts $1, $2, and $5 Bills 
($10 and $20 Optional) 


e Wall Mount Bracket Included 


e Low Coins Sensors 


e New York, NY (100 Compact Discs) 
e 1015 OMT (50 Compact Discs) 
e New Orleans (50 Compact Discs) 
¢ 1015 OMT (100 Selection 45 RPM) 



















Mars 
Electronics 


* Large Inventory * 








* Many Different Models In Stock * 











e Battery Back-up 


e Floor Stand 
(Optional) 


e Bill Counter 
(Optional) 










* Stacker Models In Stock * 





DREYG 120 Southwest Drive ¢ Spartanburg, South Carolina 29301 
Phone (803) 574-0162 ¢ Fax (803) 574-7680 
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* USED KITS * 
100 Clams or Less! 


4 


(Gamemasters 


(504) 924-6111 


MONITOR 


GET WELL KITS 
SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, 
poor regulation, jail bars, vertical shrink- 
ing, etc. Call for free technical help with 
your monitor problems. All kits come with 
instructions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 
19’ color monitor. 17 parts. $7.95 ea. 
Wico #36-0243 


Kit #102: For Electrohome GO7-FBO 
13’ color monitor. 16 parts. $7.95 ea. 


Kit #201: For Wells-Gardner K4600 
Series color monitors. 14 parts. $6.95 
ea. Wico #36-0244 


Kit #202: For Wells-Gardner K4900 


Series color monitors. 15 parts. $7.95 
ea. Wico #36-0248 


Kit #203: For Wells-Gardner K4800 
Series color monitors. 15 parts. $7.95 
ea. 


Kit #301: For Nintendo Sanyo 19’ col- 
or monitor. 15 parts. $6.95 ea. Wico 
#36-0245 


Kit #401: For Atari Disco 19’ color 
monitor. 17 parts. $6.95 ea. 


Kit #601: For Korean Telcom AK901 
color monitor. 21 parts. $9.95 ea. 


Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo 
cabinets with non-Nintendo 

game boards. 17 parts. $4.95 ea. 


Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in 
picture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome Flyback #A29951-B .. $49.95 


$1.89 each 
2SD870 $4.49 each 


ZANEN ELECTRONICS 
806-793-6337 


WE ACCEPT VISA AND MASTERCARD 
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LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


C(() INNOVATIVE 


INDUSTRIES, 
INCORPORATED 


2605 Grand Ave ¢ Carthage, MO 64836 


800-344-7467 


FAX (417)358-1849 





* NEW FACTORY KITS * 


SPIDER-MAN (Factory PCB, Marquee & RIM ROCKIN’ BASKETBALL (Strata) 
) PEGGLE (Strata) 

WRESTLEFEST (Am. Technos) NASTAR WARRIOR (Taito) 

ARLINGTON HORSERACING (Strata)... .795 COMBATRIBES (Am. Technos) 

VENDETTA (Konami) AIR BUSTERS (Sharp) 

BLOOD BROTHERS (Fabtek) KING OF DRAGONS (Romstar) 

SIMPSONS (Konami) ROAD RIOT (Atari) KIT 

NEO GEO KITS & PACS SUPER HIGH IMPACTS (Williams) 

GOLDEN TEE || GOLF (Strata) 


* USED FACTORY KITS x 


TOUCH DOWN FEVER 
ROLLING THUNDER 
SUPER DODGE BALL 
RAD ACTION 

NIGHT STALKER 
MOON WALKER 
KARATE CHAMP 
TRACK N FIELD 


SOLAR WARRIOR 
ROUGH RANGER 
PUNK SHOTS 


CRIME FIGHTER 
U.S. CLASSIC 
KARATE BLAZERS 
WWF SUPERSTARS 
FINAL FIGHT 
DOUBLE DRAGON 


SUPERMAN 
BAD DUDES 
RUSH N ATTACK 
TIME SOLDIER 


PUA: stacorgassneeseenanscusaudée ds 195 
BOTTOM OF THE 9TH 
CRYSTAL CASTLES 


Renegade Distributing Inc. 


1012 18th Avenue North « Moorhead, MN 56560 ¢ FAX 1-218-233-0094 


1-800-525-6135 









Amusement 
Au ction: a 


YEAR 





ecececee ee ee A ee 

cee gr eRe terme ene 
"0,0. 6,6,0,8.0_6-6.0.6,07606-0.4 
‘ate 0 6-6/0.6.6/868-8-6-6 6. 


Espanol—Robaza International Inc. SuEmpresaenLos |: 
Estados Unidos que trabaja junto con U.S. Amusement |: 
Auction ofreciendo todo para su negocio. Oficinas en : 

Los Estados Unidos y Mexico. Officinas: 512-425-1918, |? Bess: 













Jan. 18 
Louisville, KY 


National Guard Amory 
4815 Progress Rd. 


Sell | 


Jan. 25 Te 

San Jose, CA 0 Videos 
— Feb. 22 Pinballs 
Indianapolis, IN Lig Bees Jukeboxes 


Farm Bureau Bldg. on 38th St. aA Sha eng 
Indiana State Fairgrounds sn SRE ‘ | O O q e S 









; 

March 21 February 1 May 9 tern C2 oin-OP 
Columbus, OH April 11 San Jose, CA Easy & H ( : 
March 28 June 13 January 25 pind pus:.99 Ilda ni Cc S 
May 16 September 12 col 2 1 
September 19 October 24 a ie june N ] (5 

‘ ebruar 
Dallas, TX Pittsburg, PA At : GA OVE Cy a mM c S 
April 25 February 19 anta, 





October 10 






To recelve acopy of our complete 1991-92 schedule Kiddie Rides 
orfor more information on any of our auctions, call Auctioneer Sj]) ppl 1es 
Bill Hughes: 502-451-1263, or Ric Stephan: 812-333-9939 

FAX 812-333-8951, 2415 W. Amherst, Bloomington, IN47404 Etc. 


US Amusement Auction is America’s oldest and most most reputable 





vending game auction company, with over 10 years of experience. 
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REDEMPTION 
TICKETS 


MUNCIE NOVELTY CO. 
PH. 800-428-8640 


~ GOOD QUALITY—LOW PRICES 






REMOVE IC’s FASTER!! 


With this simple invention, than any 
other method, including $6,000 vacuum 
soldeirng stations. 

e Salvages 100’s of good IC’s per hour 
¢ Won't damage IC’s or circuit boards 

e Removes 6-40 pin IC’s 

¢ This is a Money Making, Labor-Saving 


ORDER NOW 
COMPLETE SET of 8 Desoldering 
Tools 


$89.95 
REPAIR TECHNIQUES ON VIDEOTAPE 


Video game monitor repairs and adjust- 
ments (:31) 


Video game repairs (:36) 

Pinball repairs (:44) 

How to use a volt-meter (1:51) 

How to use an oscilloscope (1:07). . .39.95 
How to use a logic probe and logic pulser 


How to soldér like a pro (1:30) 39.95 


With lots of timesaving circuit board repair 
techniques 

All About diodes (includes rectifiers, SCR’s, 

triacs, LED's) (:55) 


All About transistors (:56) 


How to Read schematics pt. | (covers 
monitors, how to find monitor problems with 
wiring diagrams, gives symptoms, where to 
look, covers both Raster Scan & XY 
monitors) (:56) 


How to troubleshoot digital Intergrated 

Circuits (includes micro processors, what 

goes wrong & how to find it, how to use 

the best literature on IC’s and where 

to get it) (1:45) 

How to select and hire the best electronic 
technician 

Electrical contacts, connectors, connec- 
tions and problems-symptoms and good 


Pinball theory (1:29) 
Video Game Theory (1:12) 
Troubleshooting & Locating Component 
Failures (1:10) 
Power supplies-linear & switching 
(:42) 
All 17 tapes 


VIDEO REPAIR SCHOOL 
P.O. Box 121, Glen, MS 38846 


(601) 287-1594 
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Replacement Keyboard Numbers 
for Rowe Jukeboxes 


3 sets of numbers $9.75 
$1.50 shipping & handling 


e Heavy duty vinyl 
¢ Operator field tested 
e 5 min. installation 


Also available: 
Vinyl for Popular Buttons 
and Reset Buttons 
3 sets $9.75 
$1.50 shipping & handling 


J&M Products 
2072 Delany Rd, Unit B * Gunee, IL 60031 


1-708-662-6117 


WICO now carries J&M Products 


* For Sale * 


Blood Bros. Kit 

Three Wonder Kits 

The King of Dragon Kits 
Raiden Kit 


Maga Blast 

Super Pinball Action 
Final Blow 

Rolling Thunder II 
Dragon Sabre 
Captain Commando Kits 
NEO.GEO 

Super Spy 

Ninja Combat 
Sengoku 

The King of Monster 
Fatal Fury 


New Era Video (Canada) Inc. 


Ph/Fax: (416) 754-1328 
Call us last! We have the best price! 


CALIFORNIA GAMES, INC. 


24 Hr. Voice Mail (714) 949-3499 
FAX (714) 629-4090 


New Live Line (714) 629-4090 


10:00 a.m.-2:00 p.m. (Left Coast Time) 


We at California Games, Inc. are your 
import-export broker/distributor for new and used 
games, kits, and PCBs. 


We have business relationships in 
12 countries around the world. 


We buy our games in big quantities 
Everything is tested and guaranteed 
for 30 days by us. 


Call us and take advantage of our volume savings on names like: 


Street Fighter II 
Captain America 
Wrestlefest 
Vendetta 
Simpsons 


Raiden 

Spiderman 

Karate Blazers 

Neo-Geo kits and software 
And many more... 


Join the hundreds of operators around the nation, 
and you too can save, by calling us now... 


California Games, Inc. 
24 Hr. Voice Mail (714) 949-3499 Fax (714) 629-4090 


or call 
Live Line (714) 629-4090 10:00 a.m.-2:00 p.m. Pacific Time 


No copies! 
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(| Manufacturer 

_] Route Operator 
_] Arcade Operator 
_] Support & Supply 
Please specify: 

(] Manufacturer 

] Route Operator 
_] Arcade Operator 
L)] Support & Supply 
LJ) Technician 
Please specify: 


CL} Technician 
(} Other 


Check One: 
_) Distributor 
(}] Other 
Check One: 
() Distributor 


"Foreign 

(] Billme 

"Foreign 
$150.00 


[}] Billme 
[] MasterCard 


[] MasterCard 


loday. 


“Canada 


$60.00 
NO.OO 


“Payable in U.S. currency only 


| 


lotion 
ee 

Card Exp. Date 

*Canada 


"Payable in U.S. currency only 


t 


Card Exp. Date 


star? your subscri 


$60.00 
NO.OO 
150.00 


LJ] 2yrs 
(J 2yrs 


delivered to your home 


or Office. Call (5O4) 488-7003 fo 


[] Mr. (J Ms. Name 
(] Payment Enclosed 
LC) Mr. CL) Ms. Name 
(] Payment Enclosed 


Signature 
Charge my: 
Card No. 
[|] Renewal 
Signature 
Company 
Charge my: 
[J] Renewal 
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Have your own copy of Play Meter 
Magazine delivered to your home 
or Office. Call (5O4) 488-7003 fo 

start your subscription today. 
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Duke Distributing 


210 Cherry St. Ge 


e \ 
Franklin, KY. 42134 QO) 
SALES * (502) 586-9066 (502) 586-1663 (502) 586-1773 
SERVICE * (502) 586-9058 





Jukeboxes 
AMI Rowe R-82........... 0. cc cece cece eee eee 475.00 NSM Concert 240................. cece eee 1600.00 
R-83 ooo cece c cece cece cccecccecucucecevceceaes 525.00 INDIE CU LY cacavtnneassensnntearousesncse: 1725.00 
R-84 ooo ccc cc ccc ccc cnceccccuceccucuceces 625.00 NSM City ID ....... cece eee cece eee 1050.00 
eS oy case snc secaGnancheesuuaenepescine reas 750.00 Rockola 490............. ccc cece cece eee eeees 1075.00 
Te fncbsceeuessscsnkavedieweseeucieewteceusurs 1025.00 Rockola 480 ......... 0... cece cece cece cece eues 600.00 
BRB oscvvccevesvcr¥cucecenucvredssectsenasses 1100.00 | Rockola 484 ...... 0... eee eee eee 700.00 
PHD asuivieccusnn ja vende veelackeeandabewawandaears 1375.00 Rockola 478 ......... cc cece cece cee cecuceeeeues 500.00 
|S | 1525.00 New CD Models Available................. CALL 
New Pool Tables 
el) a re 1750.00 / Dynamo................... POO A), coe ccs cncesemrcens 1295.00 
4x 8’s & Used Also Available 
Tired of being beaten by dental floss & tape or Needed: 


plastic? Call now for security devices... 


starting @ 25.00 Full Line Master Technician 


Quantity pricing available!! Please Call 
Aladdin ¢ Cherry Games starting from 
Wt * Pe W-0 8 Ws - |)” ee 1195.00 
W-8 © W-11 © F-16 — Lucky 8 Lines — 19°’ © 13°” Uprights 
Lucky 90 ¢ Lucky 75 Cocktails © Minis 
a Countertops ® Kits 
BEI ccewretasuusapaneseinneneavascatenscunsant 275.00 Wie We? PCB, occ caccnssmsdeene etadon sanitobdcwd’s 350.00 
MARS DBA VFM5b.............cccccce cece eee ees 345 .00 Wine WS PCE... icsoduismeresksenasisseccdiauns 350.00 
MARS DBA VEMB4.......0c00ccssscccsccaseneass 335.00 Wine W-11] PCB... iccsevecasscaseaccagvess cenees 595.00 
MARS w/Downstacker.................cce cece es 444 00 AGS. BLING POS cocsducsoewdsausiandewngsaneused CALL 
Bmty Ca0ielS cesscexsceiseveiveeesiveranewnnns 285.00 Lucky 8 Line Plexi 1-10... cccecsvacowsxesses 35.00 ea. 
Wells-Gardner Monitors 13‘-19* Monitors ..235.00 1S 2 iaeshevianererese pes 30.00 ea. 
Sharp Image Monitors 13‘-19* Monitors...... 215.00 £6 CL.UD varnevenendaaeun’ 25.00 ea. 
12 Amp Power Supplies ..............cccceceeeees 29.95 PICU Ancestacctarvaedesoreunenssecvassseesecepan: 4.50 ea. 
POO! LADIE SUPPUES. cissccavaescanernsetavaredanns CALL Isolation Transformer 2c<sssasasxoxhoscsddavane 1.1.95 ea. 
Tommy Gates w/7* Extension.................. 945.00 TOG Ie. SWIC SS. xc cosnceestevedsuvseseveonnxson 1.50 ea. 
Klopp Coit Counters .....41c0ccrrencsrenesrseess 650.00 COM BUCKEIS. ..0ssscncandexrencenserevneeeenones 1.99 ea. 
DF EP Fic tennanteavecsareues eqiguersenarnasens 750.00 Coin Mechs & Channels ..................05. 13.75 €a. 
Fe ie caaeeavessatcsretscccavacncaseavaniennend PIOUS | CoG TCS sscn ccc seantousgevtmenwaw-aeamseeased vcs 2.99 ea. 
Honest Demers. oc... csscnsaneseceandunavecntinwsnnns 795 .OO DB LAME PATI SSS cccannknosmssakswegwieeeutxuenates 38.00 
Poxtronics WIDBA scuissosrcanexsuncnaxaasey nce 1250.00 Set of 6 Buttons w/legends ....................08. 24.00 
LIGSG: PUIMBANG: cconscitavsentadernaneysansnwsensaend CALL POMIGE ESAS craconmscueyesvarboiscsodesyuracayaus 6.00 
DY ALAC OU, ncnnsecscaeversedederwtssini@oxonsecn 400.00 Me” BACON Gin, scg auwhes Stemeenseetansnehwndaemnie ons 4.00 
Fae W 4 PCB cw snsieis enacaesaraxnaneeswewians 295.00 iC Ge tat cvencounessianprnsesssencqueidavereures 6.00 


Yamate W-6 PCB Free Delivery Available — Call for Details 





YEAR END LIQUIDATION — ALL PRICES NEGOTIABLE IN QUANTITY 
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| Replacement Keyboard Numbers 
for Rowe Jukeboxes 
3 sets of numbers $9.75 


e Heavy duty vinyl * 5 min. installation 
¢ Operator field tested 


Vinyl for Popular and Reset Buttons 
3 sets $9.75 


J&M Products 


1-708-662-6117 


RECONDITIONED e¢ LIKE NEW 


Mad Dog McRee 33”’ 
Road Riot 

Rad Mobile U/R 

WGP S/D (like GP Rider) 
Beastbusters 
Mechanized Attack 
Mercs 25” 

Tetri Mini 

King of the Dragon 


Enduro Racer 
Operation Wolf 
Champion Wrestler 
Street Smart 

Spy Hunter 

Break Thru 
Arkanoid 

Double Dragon 
Gunsmoke 

Circus Charlie 
Baseball Season Il 
Wonderboy 

World Series 


Slugfest 
Simpsons 
Robocop 
Secret Service 
Party Animal 
Sorcerer 
Space Shuttle 


MUSIC & MUSIC 


Rockola 460 
Seeburg Entertainer 
Tripleway Crane 
Big Choice Single 
Grayhound Crane 
MISC. 
King Tut Shuffle Bowler 
Helicopter Kiddie Ride 
Inter. Double Basketball 
Gamemasters Basketball 
Mating Game Cabaret 
CALL 
Rob Ritterhoff 


(609) 729-5371 
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‘Conversion Kit 
Hit Parade’’ 
Just Published!! 
Over 200 Kits listed 
Call for free subscriptions 
VIDEO CONNECTION 
916-678-5189 
Phone or fax 916-678-1313 


BC-9 Conversion Kit 


SAVES HUNDREDS OF DOLLARS 
FROM BUYING NEW CHANGERS 


Converts a BC-9 to BC-35 


e 55 Acceptance 
¢ Solid state, self-diagnosing computer 
¢ Installs in minutes 


To Order Call: 
616-245-8235 


A 
FUN-BELIEVABLE 


OPPORTUNITY 
AWAITS YOU AT THE 


<a 


fr 
= 


INA. 
‘K Oh / 


a J 
» Amusement Centers 


———— 


We need your winning attitude, demonstratable results, 
and desire to succeed on our winning team! 
Positions available in Texas, Georgia, Kansas, Hawaii, Missouri, Michigan & Illinois! 


District Managers 
$36,000-$48,000/yr 


Area Managers 
$27,500-$32,000iyr 


Store Managers 
$21 ,500-$30,000/yr 


Send resume to: Fun Factory, Inc. - Personnel Dept. 
91-246 Oihana Street ¢ Ewa Beach, HI 96707 ¢ (808) 682-5767 


End Ball Juggling Forever! 


“The Original Lane Retainer 


Keeps the balls -s 
where they belong. 


VIRTUALLY ELIMINATES 


¢ Balls crossing into other lanes j 
¢ Left-hand plavers rolling balls ito 
right-hand lanes 
e Plavers taking tickets trom. thre 
wrong dispenser 


INCREASE REVENUE AND... 
Decrease expenses 
by reducing downtime 

Attractive. Durable Material 


LIFETIME REPLACEMENT 
GUARANTEE 


PLASTITECH PRODUCTS, INC. 


P.O. Box 2387 ¢ Longview. TX 75606 


CALL TODAY: 1-800-933-0145 


_ “The Original 
Whe tit ule 


Quantity 
Discounts 
; In Use At: 
MALIBU CASTLE 
Putt-Putt® Golf ‘N Games 
= SAME DAY UPS SHIPPING 








DIGITAL DISC 


AMERICA 


DON’T BE HELD CAPTIVE BY 45 RECORDS! 


@ Will Convert Most Any Type Phonograph 

@ Compatable To Any Existing Sound System 
@ Call For Details On Your Application 

@ Optional Accessories Available 

@ Toll Free Service Number 

@ 1 Year Warranty On Mechanism & CPU 


FEATURES INCLUDE 


1. Phillips CD Player 

2. Full Programmable Pricing 
3. Cash Management System UNIVERSAL CONTROL PANEL 

4. Disc Management System Designed for most any phonograph (Dimensions 12%” x 5%" x 1 5/8”) 
5. Background Music System 

6. Easy Loading and Unloading Disc 





KIT INCLUDES: 
1. 100 Disc CD-Player (24’’x 15’’x 10’’) 
2. CPU Logic Board 
3. Complete Control Panel With L.E.D. Readout 
4. Complete Wiring Harness With Connectors 
Compatible To Existing One 
5. Complete Mounting Harness 


@ OPTIONS: 


Call for complete list of options! Including WALLBOXES 
and CUSTOM DESIGNED CONTROL PANELS. 





DIGITAL DISC CD MECHANISM 
(Dimensions 24” width x 15”’ depth x 10’’ height) 


¢ 100 Disc Capacity 





¢ Phillips CD Player 


DIGITAL DISC ¢ One Year Warranty 


AMERICA For More Information: 


DIGITAL DISC AMERICA 


5617 Business 50 West ¢ Jefferson City, MO 65109 
(31 4) 893-8497 , FAX: 31 4-893-3601 One CPU Logic Board Does It All 


(Dimension 15” x 10"’) 


GET OUR CD-CONVERSION KIT NOW! 





PLAY METER 127 JANUARY 1992 











CATCH THE 
ACTION ... 


FROM LEISURE 





SIMPLY THE BEST $1-5-10-20 BILL ACCEPTOR 
ON THE MARKET TODAY! 





» SIMPLE ONE PIECE UNIT * SAME DAY SHIPPING 

- SIMPLE INSTALLATION * PROMPT SERVICE 

- SIMPLE TO USE-ACCEPTS * QUANTITY PRICES 
BILLS IN ANY DIRECTION AVAILABLE 


DISTRIBUTOR and OEM INQUIRIES WELCOME. 
1 YEAR WARRANTY 


LEISURE 
ENTERTAINMENT, LTD. 


For amusement only. Not intended for sale or use in state 
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Purchase Direct From 
The Factory! 





\ 


Rs 
Ww LUCKY NUMBERS 


It's so simple it simply earns $$ $ 


The Newest Game in Town! LUCKY 8-LINE 





Also Available: 


¢ Hilo Double-Up Joker Poker 
¢ Dual Tank Game 
¢- Countertop Cabinets 


¢ Kits - Kits - Kits A 
i . i ! WINNER 8 LINE 
Lowest Prices - Fastest Delivery! LUCKY | : 


1 YEAR WARRANTY areas JUMBO 8 LINE 


Call Toll Free: ay 


yy municipalities where such games are prohibited by law. 
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Wanted 
Mechanical 
Bulls 


(will pick-up anywhere and 
pay top price) 


(309) 788-0135 


LIGHTING SPECIALISTS: 


Manufacturers of Chase 
Channel and Versalite Lighting. 
Direct Importers of Rope Lights, 

Belt Lighting, Crystal Belt, 
Sparkletrack and Neon Like Gem- 
light. Solid State Chase 
Controllers, Bulbs all kinds. Quick 

Service with dependable 

continuing interest in our customers. 


Action Lighting, Inc. 
800-248-0076 Catalog 


SEEBURG 3W1 
WALLBOXES 
(alias 160s & 200s) 
213-585-3269 


DIGAMART 
“DOMES” 


Are your domes 
in need of replacement? 
Call Kyle Copeland 
for prices. 


1-800-WM STONE 
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NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering ® Lightweight ¢ Durable ¢ Weatherproof ¢ American 
made replacement parts ® Universal base for all rides © High-security 
coinbox ® Heat-treated strips for construction 


SPACE SAVER RIDES 

These newly designed small rides still offer 
solid state sound and mechanics, heat-treated 
steel strips on coin post, and American made 
replacement parts. Yet, the scaled-down size 
(Little Foot truck 26 x 44 inches, Carousel 
Horse 18 x 36 inches) saves you money as well 
as space. 


HYDRO BOAT 

This all new speed boat will be a favorite of all 
water-loving children! It has the same solid 
state sound and mechanics, and high security 
features of our other rides. It is available in 
eye-catching yellow, blue, or red. 


Kiddie Amusements 


P.O. Box 939 @ Florence, MS 39073 
601-845-7501 ¢ 800-647-6460 


x* SO 
ont “Chay 


Any Vike, 
89 e674, a be, 
HARNESSES OF QUALITY 57 £4 
Amusement and Industrial 
Louise’s Harness Shop, Inc. 


JAMMA/GENERIC HARNESSES 
CUSTOM & 8-LINE HARNESSES 
W-4 ¢ W-6 © W-8 


Conversions Made Simple With Interface Boards 


over" 


e 8-Line Conversion Kit Plugs Directly into existing cabinet. 

¢ Double Male Interface Board with JAMMA pinout one side & 
choice of either 28/56, 22/44 or 18/36 Female on other side. 

¢ Nintendo Monitor Color Conversion PCB. 


We specialize in custom manufacturing all types of anusement wiring 
harnesses. Each harness made to your specifications. Price quotations 
based on quantities. 


712 Country Rd. 58 e Prattville, AL 36067 
Tel.: 800/365-1941 © 205/365-1841 
FAX: 205/365-4435 


Prices subject to change without notice 








M.H. ASSOCIATES, LTD 


NEW KIT CLOSEOUTS 


Blockout Kit 

Pushman Kit 

Blood Bros. Kit 
Rollergames Kit 
Bowl-O-Rama Kit 

CD Conversion Kit 

Far 8 Long Kit 

Gals Panic Kit 

Peggle Kit 

Arlinton Horseracing Kit 
Rampart Kit 

Ninja Kids Kit 

Hat Trick Hero Kit 

Super High Impact Kit S 


NEW KITS 


Street Fighter II Kit 
Super Buster Bros. Kit 
LED Storm kit w/Steering 
Wheel & Gas Pedal 

Golden Tee Golf Kit 
Overdrive Complete Kit W/ 
Pedal & Steering Wheel S§ 
3 Wonders B Kit 

Pub Star Kit 

King of Dragons Kit 
Golden Tee Golf II Kit 
Quick Poke Kit 

Atomic Punk Kit 

Ninja Clown Kit 

Thunder Dragon Kit 


NEW & USED DEDICATED GAME 


F-15 Strike Eagle Cockpit 
Roller Ball Shuffle NEW 
STRATA Bowling IR 25" NEW 


Dragon’s Lair 2 Dedicated NEW 


Star Blade Dedicated DEMO 


S195 
$395 
soos 
$495 
Ss 39 
S225 
S295 
$895 
$499 
S599 
$495 
$495 
Soo 
1495 


CALL 
$495 


$695 
$795 
Gas 

1095 
$895 
S595 
CALL 
CALL 
$25@ 
CALL 
$595 
$995 


2 


NEW 


$665@ 
si995 
s1995 
CALL 

poses 


Captain Commando Dedicated NEWS2495 
Silver Sky NSM Jukebox NEW 


Rockola Jukebox USED 
Showdown Dedicated DEMO 


CALL NOW TO ORDER! ! 


CALL 
$ 895 
$1500 


1-800-843-5487 


SUPER BOWL SPECIALS 





NEW BLOW OUT 
Gun Force Factory Kit $595 

REDEMPTION GAMES 

Hop A TicTacToe Dedicated NEW $3295 
Greyhound 4in1 Poker DED USED S$ 60@ 
Hollywood Crane w/Flash USED $1500 
Skee-Ball Dedicated USED $1295 


CALL NOW! / 


1-800-843-5487 


USED DELUXE KITS 


All Deluxe Kit prices include PCB, 


harness, graphics, (some may be 
generic), buttons & joysticks 
Ataxx Deluxe Kit $195 
Contra Deluxe Kit S 4@ 
Moon Walker Deluxe Kit $495 
Champion Wrestle Deluxe Kit $395 
Crime Fighter Deluxe Kit Sooo 
Robocop Deluxe Kit $295 
Double Dragon II Deluxe Kit S195 
Violence Fight Deluxe Kit S735 
Combatribe Complete Kit $395 
Skyshark Deluxe Kit $195 
Shinobi Deluxe Kit S295 
Smash TV Used Factory Kit S$65@ 
Simpsons Deluxe Kit $995 
UN Squadron Deluxe Kit $595 
Assault Deluxe Kit S295 
World Cup Soccer Deluxe Kit $295 


World Soccer Finals Deluxe KitS$295 


High Impact Deluxe Kit $695 
Raiden Deluxe Kit $995 
Guerilla War Deluxe Kit S 4@2 
NEW & USED PINBALLS 

Catcus Jack Pinball NEW $2295 
Surf’n Safari Pinball DEMO CALL 
Class of 1812 Pinball DEMO $2395 
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AsK FOR THE PUCK STOPS HERE sy name 
The Original Air Hockey Safety Shield 


e PRACTICALLY ELIMINATES TABLE- 
SIDE INJURIES & COSTLY 
PROPERTY DAMAGE 


e ARCADE TESTED 
e DOESN’T AFFECT TABLE PLAY 


e INSTALLS IN 15 MINUTES WITH [ume a 
ONLY A SCREWDRIVER Stee 


1000’s IN USE THROUGHOUT 
THE USA, UK, CANADA, MEXICO 
AND AUSTRALIA 


CURRENTLY IN USE AT: 
e PUTT-PUTT® GOLF “N GAMES 
¢ MALIBU CASTLE ¢ GREAT AMERICA 
¢ FUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE * DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! 

¢ Demand the 9-inch shields with the angle! 

¢ Made from virtually indestructible space age 
material! 


e Increase Revenue ... Decrease lost pucks and 


expense from downtime! 


¢ Ask your distributor for “*THE PUCK STOPS 


HERE”’ by name! 


¢ Insist on the original or call direct and save the 


sales tax! 


e When your customers’ safety and your liability 


are at stake. . .specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 


Quality Technical Service 


REPAIR SERVICE 
FOR SWITCHING 


POWER SUPPLIES 


$10.00 


* 6-MONTH GUARANTEE * PARTS INCLUDED 


* OVER 1000 REPAIRED IN 1991 
RECONDITIONED 100% TESTED UNDER LOAD 


11 Amp Power Supplies 
6 Month Guarantee 


1-800-678-7393 


(505) 821-2317 


8220 Colfax NE ¢ Albuquerque, NM 87109 


FREE 11 Amp Power Supply with 25 Repaired 


$18.00 Each 
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Longview: 1X 75608 1-800-933-0145 





Maquinas De Juego Moneda Usada 


Bally E-1000, Bally E-2000, IGT M-Slots 
Electronica Jennings, Bally Mecanica-Eléctrica 


* Maquinas de Juego moneda 
para uso casero en estados 
donde esta legalizado. 


* Maquinas de Juego moneda 
para exportacion 

* Para mas informacion 
y precios. 


R & J Amusement, Inc. 


5104 Park Dr., Unit 104 
Fredericksburg, VA 22408 


703-891-4632 


FAX 703-891-4644 
703-898-1570 de Martes A Sabado 





The Original. Best and Lowest Priced!" 


MONEY MACHINE 


For the last 10 years the 

greatest promotion ever! 

' 

¢ Blows money and/or 
coupons. 

e Your patrons try to catch 

as many as they can. 


(309) 788-0135 










e 





. . for this 


gy 504-488-7003 &@ 





TIRED OF GAME AND PLUSH DISTRIBUTORS 
LEAVING YOU BROKE? 


CALL 


COAST TO COAST GAME & 
PLUSH DISTRIBUTORS 


1-800-752-9879 


FOR GREAT PRICES ON NEW & USED GAMES 
QUALITY PREPACKS AND CLOSEOUT ITEMS 


y MODEL 2000 
AS LOW AS $16.78 
\, SHOWN WITH 825 HASP 


SERIES H-10 
AS LOW AS $11.96 


SERIES 700 
AS LOW AS $13.75 


SERIES 702 


5” CAM LOCK 
12. 
AS LOW AS $12.56 1.5 Low AS $3.01 


7%" CAM LOCK 
AS LOW AS $3.22 


1%" CAM LOCK 
AS LOW AS $3.43 


HASPS 
825 AS LOW AS $4.61 
875 AS LOW AS $2.99 


— 885 AS LOW AS $3.17 
| CF) | \ & 525 AS LOW AS $4.25 


535 AS LOW AS $4.25 


We stock ALL American key numbers for your H10 & 700 padlocks 

Keyed alike or key different, same price — restricted also available 

Our key #’s are computerized so no one in your area has the same key # as you 
We can key your camlock & popouts to your key # if you send us a key 

Over 80,000 American lock company items currently in stock 

95% of all orders shipped within 24 hours 


PATT SUPPLY CORPORATION 
1335 S. MICHIGAN AVE. CHICAGO, IL 60605 ALL PHONES: (312) 939-7616 


TOLL FREE 1 (800) 621-4418 
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TICKET AVENUE 
SHAMOKIN, PA 

17872-0547 

TIGKET €8O 717-648-6803 


FOR AL 
REDEMPT 


WORKS LIKE A NEO-GEO 
BUT USES JAMMA BOARDS! 
SAVE LICENSE FEES! 
MAXIMIZE R.O.I. 

PUT 4 GAMES IN ONE CABINET 
With 4-PLAY by FREE ENT. 


Quality-made in England $495. 4-PLAY 
board plugs right into your JAMMA cabinet. 
Plug up to 4 P.C. boards into the JAMMA 
sub-harnesses. 


Distributed by: 


BUFFALO BILL JOHNSTON 
11 Greenfield St. ¢ Buffalo, NY 14214 


(716) 838-3038 
Fax: 716-834-3233 


— Parallel Board Orders — 
Handled Promptly! Delivered in 7-14 Days! 
— When using Visa or MasterCard — 


‘Visa _ Call Buffalo Bill 





BELITA II 


PORTABLE 
COIN COUNTER — 


Electric or 
Manual 220 V 
or 110 V 


e Automatic stop é 
e Inexpensive _* 
e Lightweight (only 10 Ibs.) 


e Counts up to 1500 coins per minute 

¢ Counts all sizes coins or 
tokens-5¢-10¢-25¢ etc. 

e Long lasting—requires very little 
maintenance 


e Bagholder included 
e Very useful—very convenient in 
all locations 


Write or Fax For Prices, 
Details and Catalog 


R.H. BELAM CO. INC. 
1 Fulton Avenue 
Hempstead, NY 11550 
Tel.: (516) 292-2670 
Fax: (516) 486-0957 
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TALKING VENDOR DISPENSES 


2__ 1.5” (38 mm) Wheel Vends autor KIT BOARD 
ie * 1.3" (33 c | s\ 0 
nS e Large See aba eanay TRESS SUPER SPEC] AL 
* 4.125" (29 mm) Wheel Vends pn Coen 
Taito Plotting Bds. 
Limited Quantity 


e Gum and Candy 
Adjustable Merchandise Wheel Vends 


All types of small bulk items. 
YOUR SOURCE 


Coinage size up to 1.25” (32 mm) 






























FOR: Machine size height 25” (63.5 cm) 

: Width 8” (20.3 cm) Depth 8” (20.3 cm 

Our All New | ee | | PC Board 
Custom sounds — can have your own 

2.3” Round 


Only $99.00 


Send Cashiers Check 
or Money Order to: 


RICAR 
INDUSTRIES, INC. 


4333 Ivy Lane 
Glenview, IL 60025 
Delivery One Week 


record made to say anything for 5 seconds. 
Clear Capsule Up to 4 different sayings on each side. 
Both Halves Same For: 


$1.00 items, 50 items Rings in 


25 Feature items = Holders 
cranes etc. '! | : 
\ if 


Bulk or Assembled. 
e Mixes 


1.3” Capsules (V9. * In-capsule - items 
Mixed colored top with clear e Rings & Holders 

bottom. Filled or empty. Bulk & Assembled. 
ACTIONMATIC LTD. 


P.O. Box 326 ¢ Chatham Ontario « N7M 5K4 
Phone: (519) 351-2181 Fax: (519) 351-2181 





~ 









CLASSIFIED RATES 


GENERAL POLICY: PLAY METER’s Classified (Yellow Pages) advertising is primarily intended for: Buyers and 
sellers of used equipment, support and supply firms and employment opportunity ads. We reserve the right to re- 
ject advertising that does not fall within the scope intended for PLAY METER’s Yellow Pages, or any reason we 
deem appropriate. 


RATES: 


SIZES COST 
Full page (image area) $550 
2/3 page $400 
1/2 page $300 
1/3 page $200 
1/4 page $150 
1/6 page $100 
one column inch $30 
(2 or more — $20 per inch) 


GRAPHIC SERVICES: The PLAY METER art staff will assist in typesetting and layout of ads to be placed in the 
classified section of our publication at no additional cost. Rough layouts must be provided three working days before 
ad copy deadline. 

PLAY METER will accept phone-in copy for simple column inch ads with payment by VISA or Master Charge. 


FREQUENCY RATES: PLAY METER will consider contract discounts for Classified advertisers that run 6 times 
or more (yearly) and that run with limited copy changes (or supply camera-ready art) — please call for quoted 
discounts. 


CONTACT: CAROL LEA — Play Meter Magazine, 6600 Fleur de Lis, New Orleans, LA 70124, (504) 488-7003, 
P.O. Box 24170, New Orleans, LA 70184, FAX: (504) 488-7083 
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January 9-12 

Winter Consumer Electronics Show 
(CES), Las Vegas Convention Cen- 
ter, three host hotels (Hilton-Mirage- 
Sahara), Las Vegas, Nev. Call (202) 
457-8700. 


January 22-25 
IMA Frankfurt, Germany. Contact 
Blenheim Heckmann Gmbh, Kap- 
pellenstrasse 47 D-6200 Wiesbaden, 
Germany. Tel. 49-611-5804-0; FAX 
49-611-5804-17. 


February 1-2 

Professional Amateur Pinball 
Association (PAPA) Second Annual 
International Pinball Champion- 
ships. First day of competition at the 
New York Sheraton Center; second 
day at the Lone Star Roadhouse. 
Contact PAPA (212) 247-3725. 


February 4-6 
ATEI, Earls Court, London, 
England. Contact ATEI Ltd., Clap- 
ham Common North Side, London 
SW4 98P. Tel. 071-738-2388; FAX 
071-223-0257. 


February 21-23 

South Carolina Coin Operators 
Association (SCCOA) Annual Con- 
vention and Trade Show, Sheraton 
Hotel, I-20 at Bush River Road, Col- 
umbia, S.C. Contact Helen Sikes 
(803) 345-2048 or (803) 779-2498. 


February 24-26 

Nightclub & Bar Hotel e 
RestauranteBeverage Show and 
National Sports Marketing Con- 
ference, Sahara Hotel, Las Vegas, 
Nev. Call (800) 247-3881 for 
information. 


February 27-29 

Leisurexpo 92, a mini-golf/fun 
center and snack food exhibit, 
Orange County Convention Center, 
Orlando, Fla. Contact show man- 
agement (800) 848-1651. 


March 15-17 

American Coin Machine Expo 
(ACME), San Antonio, Texas. Con- 
tact W.T. Glasgow Inc., (708) 
333-9292. 


March 26-28 

National Automatic Merchandising 
Association (NAMA) Western Con- 
vention and Trade Show, Reno/ 
Sparks Convention Center. Contact 
NAMA (312) 346-0370. 


March 27-29 

Second World Pinball Champion- 
ships, sponsored by the AMOA/ In- 
ternational Flipper Pinball Associa- 
tion (IFPA), Ramada Inn Conven- 
tion Center, Milwaukee, Wis. Con- 
tact IFPA (414) 263-0233. 

April 28-May 2 

AMOA National Dart Association 
7th Annual International Team 
Championship, Sahara Hotel & 
Casino, Las Vegas, Nev. Contact 
Joe Conway (414) 263-2444. 

May 14-16 

Wisconsin Amusement and Music 
Operators (WAMO) Annual Con- 
vention and Trade Show, Oshkosh 
Hilton, Oshkosh, Wis. Contact 
WAMO (414) 529-4704. 

May 24-26 

Northeast Regional Trade Show, 
Westchester Marriott. Contact 
Ralph Ceraldi (516)589-8111 or Dave 
Lerner (800) 541-1142. 

May 28-30 

Ohio Coin Machine Association 
(OCMA) Annual Convention and 
Trade Show, Radisson Airport 
Hotel and Conference Center, Col- 
umbus, Ohio. Contact OCMA (614) 
888-9772. 


June 7-9 

Joint AAMA/AMOA Government 
Affairs Conference, Hyatt Capitol 
Hill and the Washington Court on 
Capitol Hill, Washington, D.C. Con- 
tact either AAMA (703) 494-2758 or 
AMOA (312) 644-6610. 


July 23-25 

Ninth Annual Billiard Congress of 
America International Trade Expo, 
Kansas City Convention Center, 
Kansas City, Mo. Contact Frank 
Zdy (619) 278-3877; FAX (619) 
268-9372. 


October 1-3 

Amusement and Music Operators 
Association (AMOA) Expo ’92, 
Opryland Hotel and Convention 
Center, Nashville, Tenn. Contact 
AMOA (312) 245-1021. 


November 5-7 

National Automatic Merchandising 
Association Trade Show and Educa- 
tion Sessions for Vending/Foodser- 
vice Management, Washington 
Convention Center, Washington, 
D.C. Contact NAMA (312) 346-0370. 
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he stories are legion of people 

who witnessed crimes and 
chose not to get involved. Even if 
direct intervention was not possi- 
ble, when the police asked for 
eyewitnesses to help bring the 
culprit to justice, they remained 
silent. Over time, if they have any 
conscience whatsoever, guilt 
pangs will creep in for not having 
helped someone in a time of need. 

Members of the coin-op amuse- 
ment industry are being asked to 
help fend off the seven regional 
Bell operating companies 
(RBOCs), among the world’s most 
powerful entities in terms of 
money and power. No, the RBOCs 
have committed no crimes, 
though some feel it would be 
criminal to allow them into the in- 
formation services business. 

The baby Bells throw money 
around like it’s confetti. They are 
in the top echelon of congressional 
schmoozers, with a gauntlet of 
lobbying might at the ready to 
cater to its members’ every whim. 
Bill Stone of Stone Amusement 
says his congressman, Rep. Jim 
Cooper (D-Tenn.), has told him 
stories that illustrate why the 
RBOCs so often get their way on 
Capitol Hill. 

‘“They’ve got a fleet of airplanes 
available to fly congressmen 
wherever they want to go,’ Stone 
said. “Recently they held a recep- 
tion for congressmen and spent 
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$90,000 just on the hors d’oeuvres! 
Jim Cooper tells me that they'll do 
things like this for three or four 
years before asking a con- 
gressman for a specific vote. Like 
he told me, ‘Bill, how then are we 
supposed to say no?’ It’s kind of 
scary the power those guys have.” 

Cooper, though, is saying “no” to 
the RBOCs in the form of H.R. 
3515, the “Telecommunications 
Act of 1991.” The bill, an attempt to 
weaken the momentum gained by 
the RBOCs in the courts, lets the 
RBOCs compete in the informa- 
tion services market—but with 
stringent safeguards and controls 
to allow for a level playing field. 

“The baby Bells are spending 
millions of dollars to persuade 
Congress that their monopolies 
hold all the keys to the future,” 
wrote Cooper in a letter to his col- 
leagues. “Let’s look at the record. 
In the 1970s, Americans finally got 
the right to choose their own 
brand of telephone. Ma Bell 
fought it every step of the way. In 
the 1980s, Americans finally were 
able to choose their long-distance 
company. Ma Bell fought it every 
step of the way. In the 1990s, 
Americans needed the right to 
choose their local telephone pro- 
vider and information services. 
The baby Bells are fighting it 
every step of the way. 

“But they can’t stop progress. 
Competition and more choice will 


Don’t be silent 


spring from H.R. 3515, even for the 
baby Bells. It protects no one, it 
punishes no one. The Bells began 
running full-page ads against our 
effort before we even introduced 
H.R. 3515. We hope you |ll read it 
before believing the ad copy.” 

If you’re wondering what all this 
has to do with you, read the story 
on the baby Bells in this issue. 
Then, when you re duly concerned 
with the threat, do what Rep. 
Cooper and AMOA’s Bob Wilbur 
ask: write a letter to your Con- 
gressman in support of H.B. 3515. 
The baby Bells have a leg up on 
their opponents in the race for 
grass-roots lobbying. But it’s not 
too late to catch up. And don’t pro- 
crastinate; H.R. 3515 will be one of 
the first items on the agenda when 
the Energy and Commerce Sub- 
committee meets in January or 
February. 

Don't put yourself in the position 
of having to look back five or 10 
years from now and saying, “'I 
should’ve done my part to keep 
the baby Bells from wrecking our 
industry.” You'll hate yourself for 
it. O 


Christopher Caire 
News Editor 
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cooperative play that requires 
both players’ teamwork. 

Then it's head to head 2 
player confrontation after 
defeating each enemy. 


Use your fighting instincts 
to defeat the fiercest tough 
guys. Choose your 

character - the martial arts 
master, the boxer or the champion 


kick boxer. Your skills will be their stron- FATAL FURY, exclusively for the NEO: 
gest after you master the numerous deathblow GEO system! Contact your local SNK 
techniques. | player action or 2 player distributor for more information. 


SNK Corporation of America, 246 Sobrante Way, - SNK Sunnyvale, CA 94086. (408) 736-8844 


©1991 SNK Corporation of America 
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"675 Sycamore Dr. 
P.O. Box 361110 
Swipitas CA 95035 


408/434-3700, 
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